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Flint  Ink  delivers 
in  more  ways  than  one! 


1 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  ■  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  -  SPARTANBURG 


We’re  pluming 
into  the 


•  .  • 


communities 
we  serve. 


Harte-Hanks  newspapers  across  America  are  expanding  bevond 
the  boundaries  of  the  traditional  hometown  newspaper  We’re 
beconiing  Community  Information  Centers,  reflecting  a  commit¬ 
ment  by  every  Harte-Hanks  newspaper  to  become  the  responsible 
source  for  inlormation  in  its  community.  ^ 

This  means  far  more  than  supplying  news.  It  means  gathering, 
packaging  and  distributing  an  extensive  range  of  information  that 
fulfills  the  varied  needs  of  community  residents— from  shopping 
pides  to  spepial  sports  magazines,  even  recipe  booklets  with  the 
local  favorite^. 

The  Recoii  News  and  Times  in  Wichita  Falls,  Texas,  are  work¬ 
ing  example^fthili  commitment.  The  newspapers  print  employe 
publications  for  more  than  a  dozen  local  industries,  a  newspaper  for 
the  local  military  base  and  many  other  special  publications  in  addi¬ 
tion  to  the  newspapers  themselves. 

When  we  say  we’re  becoming  Community  Information  Centers, 

we  re  plugging  into  a  community’s  heart  and  soul. 
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*  Major  meetings  in  bold  face 

FEBRUARY 

12*16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

16- 17 — Ohio  Newspaper  Association,  50th  annual  Con¬ 

vention,  Hyatt  Regency,  Columbus,  Ohio. 

17- 20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans,  La. 

20-26— Suburban  Newspapers  of  America  Management  Con¬ 
ference,  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

MARCH 

3- 5— Maryland-Delaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

4- 6— Miss.  Valley  Classified  Managers  Association  &  Na¬ 

tional  Telephone  Sales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6- 8 — SNPA  Production  Conference,  Hyatt  Regency  Hotel, 

New  Orleans,  La. 

7- 9 — Advertising  Research  Foundation  conference  and  research 

Expo,  New  York  Hilton,  N.Y. 

9- 12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 

ence,  Hyatt  Regency,  Washington,  D.C. 

16- 18 — America*East  Newspaper  Production  Conference,  Greater 

Merchandise  Mart/Expo  Center,  Monroeville,  Pa. 

17- 20— New  York  Press  Association,  The  Americana,  Albany,  N.Y. 
20-24 — Inter-American  Press  Association  Midyear  Meeting 

Las  Hadas  Hotel.  Manzanillo,  Mexico. 

31-4/1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital,  Washington,  D.C. 

APRIL 

10- 13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 

Petersburg,  Fla. 

17-19 — Northern  States  Circulation  Managers,  Radisson  Plaza  Ho¬ 
tel,  St.  Paul.  Minn. 

20-22 — PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln.  Dallas,  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

Seminars/Workshops/Clinics 


FEBRUARY 

13-16— Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population,  University  of  Kentucky,  Lexington. 

13- 23 — American  Press  Institute,  "Circulation  Managers." 

Reston,  Va. 

14- 18 — Knight-Ridder  Newspapers  Institute,  Effective  News¬ 

paper  Design  and  Graphics  Editing,  Miami,  Fla. 

27-% — American  Press  Institute.  Ad  Executives  of  Weekly 

Newspapers.  Reston,  Va. 

27-% — American  Press  Institute,  Publishers  (under 

50,000  circulation),  Reston,  Va. 

MARCH 


2-3 — American  Newspaper  Publishers  Association,  Telecom¬ 

munications  Symposium,  New  Orleans,  La. 

6-11 — American  Press  Institute,  Newspaper  Personnel  Manage¬ 
ment,  Reston,  Va. 
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THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProoMont  and  EdNor  Jama*  Wright  Brown 

Ferdinand  C.  Taubnar,  PubHahar  Publlahar,  Chairman  of  the  Board,  1912-1959 


More  readers  per  copy 

The  results  of  a  new  Simmons  study  will  show  that  daily 
newspapers  average  about  2.7  readers  per  copy,  according  to 
a  story  in  this  issue.  In  some  markets  a  figure  of  four  readers 
per  copy  was  found.  These  figures  represent  a  sizeable 
increase  from  the  2.2  readers  per  copy  discovered  by  previous 
studies. 

We  are  told  “the  finding  comes  as  a  surprise  to  newspaper 
ad  executives.”  It  shouldn't.  The  rise  in  readership  is  a  nat¬ 
ural  counterpart  to  the  rise  in  number  of  copies  sold  in  many 
cities  that  ABC  has  reported.  (E&P,  Dec.  13,  ’82,  page  11). 

The  keynote  speaker  at  the  recent  INAME  sales  con¬ 
ference,  noting  the  circulation  increase,  said  “what  this  tells 
us  is  that  the  newspaper  became  even  more  indispensable  in 
hard  times,  and  it  remains  in  1983  the  first  choice  of  Amer¬ 
ican  families  for  both  news  and  advertising.” 

More  copies  sold  and  more  readers  per  copy,  in  our  opinion, 
are  the  natural  results  of  the  proliferation  of  electronic  mes¬ 
sages  now  available  to  the  public  and  the  fractionating  of  the 
total  audience  available  to  any  one  of  those  media. 

Members  of  the  public  are  becoming  aware  of  the 
superficiality  of  much  of  the  material  available  to  them  elec¬ 
tronically  and  the  length  of  time  that  must  be  squandered  in 
front  of  a  video  display  terminal  to  obtain  as  much 
information  as  normally  appears  on  the  front  page  of  a  news¬ 
paper.  In  addition,  we  believe  the  public  is  becoming  aware  of 
the  high  cost  of  multiple  electronic  services  and  the  time 
consumed  in  using  them  compared  to  the  price  of  a  news¬ 
paper  and  the  ease  with  which  it  can  be  read,  reread,  clipped, 
saved,  copied,  etc. 


Falsifications 

Newspaper  advertising  managers  are  now  discovering 
what  newspaper  editors  have  known  for  a  long  time — it  is 
easy  to  take  advantage  of  a  newspaper  staff  with  false 
information  (either  in  an  ad  or  a  news  story)  if  one  knows  the 
technique  and  tries  hard  enough. 

As  reported  by  E&P  last  week,  newspapers  recently  have 
been  subjected  to  a  rash  of  fake  help  wanted  ads  that  have 
been  a  cruel  hoax  on  unemployed  persons,  more  so  than  on 
the  newspapers  that  published  them.  Last  year,  editors 
learned  the  hazards  of  being  duped,  by  determined  people 
wishing  to  hoodwink  editors  as  well  as  the  public,  and  some¬ 
times  by  misguided  members  of  their  own  staffs. 

Pharmaceutical  manufacturers  as  well  as  food  processors 
have  had  to  change  their  packaging  to  prevent  cranks  from 
tampering  with  their  products  in  a  lethal  manner.  News¬ 
paper  editors  and  ad  managers  must  change  their  editing 
techniques  and  ad  acceptance  rules  to  guard  against  other 
cranks  poisoning  their  products  in  a  similarly  harmful  way. 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist 
established  March  22, 1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1. 1894:  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22, 1925 
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Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814.  (213)  597-1159.  M.  L.  Stein,  corre¬ 
spondent. 

Los  Angeles:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


About  awards . 16 

Calendar . 2 

4th  estate . 2 

Letters . 5 

Newspeople  in  the  news . 22 

Notes  on  people . 24 

Plant  &  Equipment  News . 26 

Syndicates . 32 

Shop  Talk  at  Thirty . 44 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from.  University  Microfilms  International,  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row.  London.  WC1R4EJ.  England.  Copies  of  E&P  are 
available  on  microfiche  from  Micro  Photo  Division.  Bell 
&  Howell.  Old  Mansfield  Rd..  Wooster,  Ohio  44691. 


4 


EDITOR  &  PUBLISHER  for  February  12,  1983 


Letters 


PARANOID  PRESS 

“Shop  Talk  at  Thirty”  in  the  January 
8  issue  of  E&P  certainly  sounds  like  a 
lamentation  for  the  end  of  the 
institutional  press — its  final  liquidation 
by  its  mortal  enemies.  For  years  now, 
this  kind  of  apocalyptic  rhetoric  gushes 
from  the  paranoid  press  every  time  that 
some  court  decision  or  legislative  bill 
threatens  its  precious  First  Amend¬ 
ment  protection. 

Tom  Burnett  is  worried  right  down  to 
his  shoelaces  that  the  domino  effect 
produced  by  two  bills  now  pending  in 
the  New  Jersey  legislature — one  to 
eliminate  the  editorial  privilege,  and  the 
other  to  remove  Shield  Law  protection 
for  reporters  who  witness  a  crime — will 
contaminate  Shield  Laws  throughout 
the  nation,  and  thus  produce  the  pro¬ 
verbial  “chilling  effect”  which  is  sup¬ 
posed  to  result  in  deadly  press 
pneumonia. 

However  in  spite  of  this  perennial 
moaning  and  groaning,  the  patient 
continues  to  be  very  much  alive  and 
kicking,  even  though  a  number  of  states 
and  federal  courts  have  decided  to  fol¬ 
low  Herbert  v.  Lando  since  1979  when 
that  case  was  decided.  For  according  to 
a  recent  issue  of  Editor  &  Publisher, 
the  press  had  a  banner  year  in  1982  with 
stocks  of  most  of  the  leading  newspap¬ 
ers  increasing  in  value  from  50%  to 
120%. 

It  may  be  of  some  comfort  to  Mr. 
Burnett  to  know  that  recently  Senator 
John  Russo  who  introduced  the  bill  to 
eliminate  the  editorial  privilege,  was  re¬ 
ported  to  have  stated  that  there  are 
more  important  priorities  in  the  New 
Jersey  legislature  at  this  time,  and  that 
the  bill  probably  will  not  be  considered 
during  this  session.  Mr.  Burnett  may 
also  be  comforted  by  the  fact  that  the 
bill  pertaining  to  reporters  who  witness 
a  crime,  has  been  in  limbo  for  several 
years  and  seems  to  be  getting  nowhere 
with  the  Assembly  Judiciary  Com¬ 
mittee  to  which  it  was  referred. 

Actually,  both  of  these  bills 
represent  basic  law  and  should  be 
adopted,  the  one  because  it  follows  the 
philosophy  of  Herbert  v.  Lando  where 
Justice  Brennan,  the  great  apostle  of 
press  freedom,  said  that  it  didn’t  make 
sense  to  compel  a  libel  plaintiff  to  prove 
intentional  falsehood  and  then  not 
allow  him  to  inquire  into  the  defamer’s 
intentions;  and  the  other  because  the 
testimony  of  every  witness  to  a  crime  is 
imperative  in  order  to  achieve  justice, 
and  reporters  are  no  exception. 

As  to  Mr.  Burnett’s  concern  that  the 
large  verdicts  in  the  Carol  Burnett  and 
Miss  Wyoming  cases  would  chill  the 
reportorial  process,  he  may  be  relieved 
to  know  that  the  $12.5  million  verdict  in 


favor  of  Miss  Wyoming  was  reversed 
and  the  case  dismissed  on  November  5, 
1982  (see  8  Media  Law  Reports  2409); 
and  that  the  Carol  Burnett  verdict  of 
$1.6  million  was  reduced  to  $800,000 
(see  7  Media  Law  Reports  1321),  but 
that  amount  is  being  appealed  at 
present  by  National  Enquirer.  It  is  a 
well-known  fact  that  jury  verdicts  in 
libel  cases,  when  appealed,  get  buried 
in  the  graveyards  of  the  Appellate 
courts. 

Cheer  up!  By  comparison  with  the 
privileges  of  British  journalists  under 
the  British  Contempt  of  Court  Act,  the 
American  press  never  had  it  so  good. 

Joseph  Krasner 

1212  Plymouth  Drive 
Brick  Town,  NJ  08723 

REAL  QUESTION 

Roy  H.  Copperud  (Editorial  Work¬ 
shop  no.  583,  Dec.  4  issue)  suggests  we 
should  not  use  the  term  “pro-life” 
since  it  implies  agreement  with  anti¬ 
abortionists  as  to  when  life  begins.  He 
may  have  a  point,  but  he  goes  on  to  say 
that  “pro-choice”  is  preferred  to  “pro¬ 
abortionist;”  supported  by  the  zany 
contention  that  these  advocates  don’t 
necessarily  approve  of  abortion.  His 
second  argument  is  a  contradiction  to 
his  first. 

But  the  real  question  is:  why  the  sud¬ 
den  concern?  The  American  press  has 
gone  along  with  the  whims  of  every 
terrorist  organization  in  the  world  to  be 
called  by  whatever  name  they  fancy 
rather  than  what  they  are.  I’ve  never 
heard  an  objection  from  within  the 
media  that  such  condescensions  imply 
endorsement.  “The  People’s  Republic 
of  China”  is  their  term,  not  ours,  for  a 
nation  where  the  people  have  no  vote. 
The  now  banished  “Red  China”  was 
far  more  accurate.  And  dare  we  men¬ 
tion  the  homosexual  community’s  pref¬ 
erence  for  “gay”  which  has  been 
accepted  en  masse,  though  it  hardly 
describes  their  state? 

There  are  many  more  examples.  Fact 
is,  American  causes  have  propensity 
for  misnaming  themselves.  But  is 


seems  not  to  have  bothered  Mr.  Cop¬ 
perud  until  now.  His  misplaced  reason¬ 
ing  is  an  eloquent  example  of  how 
“objectivity”  has  invaded  the  media. 

The  real  objection  to  “pro-life”  is 
that  it  makes  a  lot  of  people 
uncomfortable,  just  when  they  suppose 
they’ve  conquered  conscience  on  the 
subject. 

Dave  Sims 

(Sims  is  editor-general  manager, 
Picayune  (Miss.)  Item.) 

SMIRKINESS 

I  read  in  E&P  (January  29)  that 
executives  of  Knight-Ridder  chain, 
fresh  off  their  “major  victory  in  Phi¬ 
ladelphia,”  are  predicting  that  "it  is  just 
a  matter  of  time”  until  they  similarly 
knock  off  and  destroy  the  Detroit 
News.  Not  time  alone,  they  explain 
later,  but  “superior  financial  re¬ 
sources.” 

That  kind  of  corporate  smirkiness 
illustrates  what  I've  long  believed:  The 
KR  potentates  in  Miami  and  their 
corporate  climbing  underlings  have  no 
sense  of  newspapering  in  Michigan,  let 
alone  any  sense  of  journalistic  ethics 
and  goodwill.  If  money  doesn’t  do  it, 
time  will — a  bald  and  nasty  threat  that 
has  nothing  to  do  with  good  journalism 
or  public  service. 

The  Detroit  News  has  been  in  busi¬ 
ness  109  years  and  has  plenty  of  testi¬ 
mony  to  its  public  service,  including 
the  1982  Pulitzer  Gold  Medal.  It  is  the 
Number  1  paper  in  circulation  with 
650,000  daily  subscribers  and  climbing, 
and  it  is  overwhelmingly  dominant  in 
advertising  revenues. 

Detroit  is  not  Philadelphia.  The 
Detroit  News  is  not  just  any  other 
paper.  Commitment  and  tenacity  can¬ 
not  be  ignored.  If  the  KR  bigshots  in 
Miami  really  believe  that  money  and 
time  alone  will  solve  their  Detroit 
problem,  they  are  stupid  beyond  belief 
and  arrogant  beyond  measure.  Also 
rich,  they  will  remind  me. 

Robert  C.  Nelson 

(Nelson  is  president  and  publisher, 
Detroit  News.) 


NEWS  SERVICE 


A  A  The  addition  of  the 
\\  full  24  hour  New 
York  Times  News  Service 
brings  our  product  to  a 
level  that  cannot  he 
equalled  hy  any  other 
service  or  newspaper  in 
our  area.  A  A  Jolm  J.  Powers 

/  /  Managing  Editor 

South  Bend  Tribune 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
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to  print  inserts  and 
Sunday  Magazines* 


Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-1700,  and  single-width 
N-900  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 
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Goss; 

Market-Driven  A  modular  system  for 

Technology  offset  conversions 


The  Goss  Headliner  Offset  Press 


The  Headliner®  Offset  press 
offers  you  all  the  features  and 
productivity  you  expect  from 
a  double-width  press.  Yet  its 
modular  design  lets  you  buy  as 
much  or  as  little  equipment  as 
you  want  to  fit  your  needs,  your 
budget,  your  products  and  your 
future  market  requirements. 

Flexible,  compact  design. 

Use  your  existing  sub¬ 
structure  and  reels-tensions- 
pasters,  or  folders  and  angle 
bars,  or  both.  You  will  still  get  the 
benefits  of  a  new  Goss  offset 
press.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset 
press  system.  Its  compact 
design  can  eliminate  the  need 
for  a  new  plant. 

Color  flexibility. 

Choose  the  color  capability 
you  need  from  three  arrange¬ 
ments;  A  unit  with  half-deck  for 
true  offset  spot  and  process 


color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color 
cylinder  for  certain  spot  color 
applications.  The  press  is 


available  with  open  fountain  or 
Injector  inking  and  the  Goss 
Color  Control  System  for  remote 
ink  setting.  Choose  the  electronic 
Goss  Press  Control  System  and 
Page  Area  Reader  as  added 
aids  to  productivity.  The 
Headliner  Cffset  is  designed  for 
quality  printing,  fast  makeready 


and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility. 

The  Goss  Regent  2;1  multi- 
web-width  folder,  with  or  without 
the  optional  quarter  folder, 
provides  the  product  flexibility 
you  need.  The  press,  featuring 
a  wide  web-width  range,  is 
available  in  four  cutoffs. 

Goss  mailroom  equipment 
and  systems  and  Goss  turnkey 
installation  services  can  further 
enhance  your  new  production 
facility. 

For  more  information,  write 
for  the  Goss  Headliner  Cffset 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 


Rockwell  International 


...where  science  gets  down  to  business 


February  12, 1983 


EsP 

Every  Saturday  since  1884 


ANPA  takes  policy  stand 
on  electronic  media  rules 


At  its  meeting  in  Hawaii,  the  board  of 
directors  of  the  American  Newspaper 
Publishers  Association  approved  a 
policy  statement  on  content  regulation 
of  electronic  media  which  stopped 
short  of  calling  for  any  specific  mea¬ 
sures  including  the  repeal  of  the  Equal 
Time  Rule  and  Fairness  Doctrine  long 
sought  by  broadcasters. 

The  ANPA  policy  statement,  re¬ 
leased  to  E&P,  reads:  “Recognizing 
that  the  growth  and  and  convergence  of 
technologies  for  the  delivery  of 
information  do  not  change  the  essential 
nature  of  communications  in  a  free 
society,  ANPA  reaffirms  that  the  public 
interest  is  best  served  where  freedom 
from  content  regulation  is  maximized 
regardless  of  the  means  by  which 
information  is  disseminated.” 

ANPA  stated  “no  specific, 
immediate  actions”  were  directed  by 
the  board  in  “this  complex,  long-term 
policy  issue.” 

ANPA  said  its  committees  respons¬ 
ible  for  monitoring  government  regula¬ 
tory  matters  will  consider  and  recom¬ 
mend  “appropriate  implementing  ac¬ 
tions  for  review  and  decision  by  the 
executive  committee  and  the  board  of 
directors.” 

The  government  affairs,  telecom¬ 
munications,  and  press/bar  committees 
are  among  those  studying  the  content 
regulation  issue  for  ANPA. 

ANPA’s  prepared  release  on  the 
board’s  policy  statement  did  not  iden¬ 
tify  any  of  the  issues  nor  any  of  the 
electronic  technologies  involved  in  the 
matter. 

One  of  the  major  concerns  of 
publishers  is  that  news  and  information 
from  their  newspapers  which  is  sub¬ 
sequently  distributed  via  cable  tv,  tele¬ 
text,  or  videotex  may  become  subject 
to  the  same  content  regulations  which 
now  apply  to  television  and  radio. 

The  Equal  Time  Rule  requires 
broadcasters  to  provide  air  time  to  all 
serious  candidates  in  a  political  cam¬ 
paign.  The  Fairness  Doctrine  makes  a 
similar  requirement  for  opposing  view¬ 
points  on  public  issues. 

The  American  Society  of  Newspaper 
Editors  last  October  took  a  much  stron¬ 
ger  stand  than  ANPA  on  the  content 
regulation  matter  and  adopted  a 
resolution  calling  for  the  repeal  of  the 
Equal  Time  and  Fairness  rules  (E&P, 
Nov.  20,  1982,  p.  13). 


Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times  and  an  ANPA 
board  member,  spoke  out  publicly 
against  the  Equal  Time  and  Fairness 
rules  in  a  speech  at  Columbia  Univer¬ 
sity  last  November  (E&P,  Nov.  27, 
1982,  p.  10). 

“It  is  time  for  publishers  to  join  with 
their  electronic  brethren  to  close  this 
First  Amendment  gap,”  Sulzberger 
stated,  and  added  that  the  Fairness 
Doctrine  is  “itself  unfair.” 

Sulzberger  said  many  publishers 
“are  putting  distance  between  them¬ 
selves  when  it  comes  to  the  First 
Amendment”  because  of  a  fear  that 
allying  themselves  with  broadcasters 
might  result  in  an  extension  of  the 
Equal  Time  and  Fairness  rules  to  news¬ 
papers. 

Harold  W.  Andersen,  former  ANPA 
chairman  and  president  of  the  Omaha 
World  Herald  Co.,  said  he  “endorses 
100%’’  the  policy  statement  on 
electronic  media  espcially  since  it  does 


After  extensive  review  of  a  proposal 
to  modify  the  present  Standard 
Advertising  Unit  (SAU)  system,  the 
ANPA  board  of  directors  instructed 
that  the  plan  be  submitted  to  news¬ 
paper  publishers  for  their  voluntary 
acceptance  and/or  comments  before  a 
decision  is  made  on  whether  or  not  it 
will  endorse  the  proposal. 

The  ANPA  board  reviewed  the  new 
SAU  system  at  its  board  of  directors 
meeting  in  Kamuela,  Hawaii  (January 
31 -February  2). 

Newspaper  ad  directors  were  given  a 
detailed  explanation  of  the  plan  at  the 
INAME  meeting  in  Las  Vegas  {E&P, 
January  29). 

The  SAU  system  is  a  voluntary  sys¬ 
tem  of  standard  advertising  units 
developed  by  major  newspaper  and 
advertising  organizations  to  meet  the 
production  and  makeup  requirements 
of  newspapers,  and  to  better  service 
the  needs  of  advertisers  and  advertising 
agencies. 

The  basic  proposal  is  that  newspapers 
voluntarily  and  acting  individually 
adopt  a  standard  column  width,  that  the 
unit  of  measurement  of  the  depth  of 


not  refer  to  the  First  Amendment. 

Andersen  said  relief  from  regulation 
was  better  achieved  through  changes  in 
public  policy  than  by  taking  “the  Con¬ 
stitutional  route.” 

Andersen  noted  that  the  Supreme 
Court  in  the  past  has  upheld  the  reg¬ 
ulation  of  broadcasters  and  said 
newspapers  should  “not  accept  the 
argument  that  we  are  equally  posi¬ 
tioned  under  the  law  with  broadcasters. 
We  could  be  in  effect  saying  we  have 
the  same  Constitutional  rights  as  this 
licensed,  regulated  medium.” 

The  “better  hope,”  Andersen  said, 
is  to  get  Congressional  action  for  reg¬ 
ulatory  relief  but  added  the  “climate  in 
Congress”  was  not  conducive  to  such 
action. 

He  suggested  that  publishers  take  a 
more  targeted  approach,  such  as  seek¬ 
ing  legislation  “assuring  cable 
transmission  will  not  be  subject  to  con¬ 
tent  regulation.” 

A  broadcast  industry  executive,  who 
asked  for  anonymity,  said  one  of  the 
problems  with  seeking  repeal  of  the 
Equal  Time  and  Fairness  rules  is  that 
the  members  of  Congress  who  would 
do  the  repealing  are  also  the  main 
beneficiaries  of  those  rules. 


newspaper  advertising  be  the  inch,  and 
that  rate  cards  and  Standard  Rate  and 
Data  Service  listings  provide  advertis¬ 
ers  with  the  information  recommended 
by  the  International  Newspaper 
Advertising  and  Marketing 
Executives.  In  addition,  it  is  proposed 
that  newspapers  offer  an  expanded 
number  of  SAU  modules  to  advertisers 
who  wish  to  use  them. 

The  proposal  was  recommended  for 
adoption  by  the  Working  Committee  on 
Advertising  Standards.  The  Working 
Committee  is  composed  of  executives 
of  large  and  small  newspapers,  both 
daily  and  non-daily,  from  production, 
accounting,  information  systems,  and 
advertising  departments,  as  well  as  rep¬ 
resentatives  of  virtually  all  newspaper 
associations.  It  is  chaired  by  Walter  E. 
Mattson,  president  and  chief  operating 
officer  of  the  New  York  Times  Co. 

A  decision  on  whether  to  endorse  the 
proposal  is  expected  to  be  made  by 
both  the  ANPA  and  the  Newspaper 
Advertising  Bureau  boards  at  their  re¬ 
spective  meetings  in  late  April  during 
the  ANPA  Convention  in  New  York 
City. 


ANPA  board  submits  SAU  plan 
to  publishers  for  approval 
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Findings  surprise  ad  men 

Simmons  to  report  higher 
reader  per  copy  average 


By  John  Consoli 

The  results  of  the  National  Syndi¬ 
cated  Newspaper  Study  done  by  Sim¬ 
mons  Market  Research  Bureau  will 
show  that  daily  newspapers,  nation¬ 
wide,  average  about  2.7  readers  per 
copy  and  that  in  some  markets  a  single 
newspaper  is  read  by  as  many  as  four 
persons,  E&P  learned  this  week. 

The  readership  figures  in  the  Sim¬ 
mons  study  are  higher  than  the  2.2 
average  readers  per  newspaper  copy 
that  turned  up  in  prior  studies  over  the 
past  several  years. 

The  finding  comes  as  a  surprise  to 
newspaper  ad  executives,  and  they  are 
awaiting  with  anticipation  the  results  of 
the  Scarborough  study  to  see  if  its  fig¬ 
ures  are  similarly  high. 

The  Simmons  study  is  being  re¬ 
viewed  by  the  Advertising  Research 
Foundation,  which  has  monitored  it 
from  the  start,  and  this  review  (which, 
if  positive,  will  lend  credibility  to  the 
study)  is  scheduled  to  be  released  at  the 
annual  ARF  meeting  in  New  York  on 
March  8. 

Field  work  on  a  second  national  syn¬ 
dicated  research  study,  by  Scarbor¬ 
ough  Research  Corporation,  has  been 
completed  and  that  study  is  due  out  in 
May.  ARF  will  also  review  the  Scar¬ 
borough  study  following  its  release. 

Both  the  Simmons  and  Scarborough 
national  studies  were  conducted  under 
the  same  guidelines  as  set  forth  by  a 
task  force  committee  established  by  the 
International  Newspaper  Advertising 
and  Marketing  Executives  (INAME) 
and  the  Newspaper  Research  Council 
(NRC).  The  entire  research  process  for 
each  study  was  monitored  from  the 
start  by  the  ARF. 

The  Simmons  study  interviews  were 
conducted  beginning  last  spring  and  the 
Scarborough  study  interviews  were 
conducted  beginning  in  the  fall.  The 
difference  in  the  seasons  during  which 
the  interviews  were  conducted  could 
mean  the  results  of  each  study  might 
vary  slightly  in  certain  markets. 

I  he  Simmons  study  was  conducted 
in  39  of  the  top  50  SMSAs,  while  the 
Scarborough  study  was  done  in  all  of 
the  top  50  SMSAs.  Simmons  has  had 
about  50  newspapers  subscribe  to  its 
study,  while  Scarborough  has  had  near¬ 
ly  170.  The  Scarborough  study  was 
subscribed  to  by  more  groups  and  also 
has  a  greater  number  of  papers  because 
it  covers  more  markets. 

In  many  of  the  larger,  multinews¬ 
paper  markets,  each  newspaper  has 
10 


subscribed  to  both  studies. 

Phil  Stout,  marketing  services  mana¬ 
ger  for  the  Daily  Oklahoman  and  Okla¬ 
homa  City  Times,  heads  the  joint 
INAME/NRC  task  force  that  set  forth 
the  suggested  study  guidelines. 

“This  is  the  first  study  in  the  media 
business — newspapers,  magazines,  tv 
or  radio — that  has  undergone  such 
close  scrutiny  by  the  ARF,”  Stout  said. 

The  close  scrutiny  this  time  is  the 
result  of  questions  that  arose  following 
the  completion  of  the  newspaper 
industry’s  first  attempt  to  have  a 
national  syndicated  research  study 
done  in  1 980.  That  study  was  done  by 
Three  Sigma  which  has  since  become  a 
wholly-owned  subsidiary  of  Simmons. 

There  were  complaints  that  the  1980 
Three  Sigma  study  was  late  in  being 
completed  and  the  Chicago  Tribune 
created  an  industry-wide  controversy 
when  it  questioned  the  validity  of  the 
data  contained  in  the  Chicago  portion 
of  the  study  and  then  discarded  it. 

Because  of  that  controversy,  and  the 
fact  the  Three  Sigma  has  now  merged 
with  Simmons,  many  newspapers 
decided  to  subscribe  to  the  Scarbor¬ 
ough  study  instead. 

The  idea  for  syndicated  newspaper 
research  has  been  kicked  around  for 
more  than  20  years,  but  only  recently 
has  it  become  a  reality.  The  reason  it 
was  not  done  sooner  is  because  most 
newspapers  have  chosen  to  conduct 
their  own  “proprietary”  market 
research  studies.  In  this  way,  the  news¬ 
paper  could  control  the  sampling  and 
questioning  and  if  the  study  did  not 
come  out  favorable  to  a  particular 
newspaper,  it  could  be  discarded — 
before  being  made  public — and  another 
one  done. 

Advertisers  and  ad  agencies  were 
aware  of  this  and,  over  the  years,  have 
been  pressuring  the  newspaper  busi¬ 
ness  to  support  national  syndicated 
research  in  which  standard  questions 
would  be  used  in  each  market  and  the 
results  would  be  released  regardless  of 
whether  a  newspaper  looked  good  or 
bad. 

The  first  step  was  taken  in  1980  and 
the  newspaper  business  is  hoping  that 
all  the  “bugs”  are  worked  out  so  that 
the  1982  research  will  positively  tout 
newspapers  as  a  required  medium  for 
national  advertisers. 

If  the  ARF  favorably  reviews  the 
Scarborough  study,  the  results  will  be 
placed  in  IMS,  Windsor  Systems  and 
Telmar  computers  for  release  to 


customers  of  those  information  sys¬ 
tems — many  of  whom  are  ad  agencies. 
So  the  results  will  be  released  whether 
newspapers  in  the  markets  surveyed 
subscribe  to  the  surveys  or  not. 

Jack  Maloney  of  ARF,  who  has  been 
in  charge  of  monitoring  both  studies, 
said  in  each  case  methodology  was  re¬ 
viewed  and,  in  some  instances,  tele¬ 
phone  interviews  were  monitored.  All 
interviews  were  conducted  by  tele¬ 
phone. 

“In  the  Simmons  study,  we  have 
taken  five  markets  and  actually  hand 
tabulated  results  to  see  if  it  compares  to 
computer  tabulations,”  Maloney  said. 
“A  very  detailed  check  has  been  done. 
From  top  to  bottom.” 

Why  are  the  readership  numbers  sig¬ 
nificantly  higher  for  most  newspapers 
in  most  markets  in  the  Simmons  study? 

“We  can’t  put  our  finger  on  why,” 
said  Maloney.  “And  we  can’t  really 
draw  any  judgments  until  the  Scarbor¬ 
ough  study  comes  out.  Because  the  two 
are  being  done  exactly  the  same.” 

“You  can’t  really  come  up  with  a 
general  reason  why  the  figures  are  high¬ 
er,”  Maloney  said.  “There  have  been  a 
heck  of  a  lot  of  proprietary  studies  done 
by  telephone  and  the  figures  never 
came  up  this  high.” 

According  to  Maloney,  in  the  Sim¬ 
mons  study,  the  newspaper  with  the 
highest  readers  per  copy  is  “above  4.” 
The  lowest,  he  said,  has  1 .6  readers  per 
copy.”  The  average  is  about  2.7,  which 
is  higher  than  the  2.2  industry  average 
from  prior  studies.  The  other  studies 
were  magazine  studies  in  which  a  few 
newspaper  readership  questions  were 
asked. 

Despite  all  the  safeguards  that  were 
taken  to  avoid  controversy,  some  has 
arisen  surrounding  the  Simmons  study. 
Eugene  Dalgin,  who  was  the  news¬ 
paper  industry’s  original  technical 
adviser  for  the  studies,  and  who  left 
that  job  to  take  a  position  at  Simmons, 
recently  quit  Simmons. 

Some  in  the  newspaper  industry 
have  hinted  that  Dalgin  left  because  he 
is  not  happy  with  the  procedures  fol¬ 
lowed  in  the  Simmons  study. 

A  lengthy  talk  with  Dalgin  still  left 
the  exact  reason  he  left  Simmons 
unclear. 

Dalgin  told  E&P  the  field  work  in  the 
Simmons  study  “was  excellent.”  But 
he  said  there  was  an  “overall  problem” 
with  the  study. 

“I  can’t  tell  you  I  was  completely 
happy  with  the  way  everything  was 
done,”  Dalgin  said.  “But  just  the  fact 
that  I  left  should  not  influence  opinions 
on  the  study.  Each  newspaper  should 
look  at  the  results  and  decide  for  them¬ 
selves.  They  must  reach  their  own  con- 
clusions.  I  was  really  hoping  to 
administer  the  study  more  than  I  was 
able  to.” 
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stop  printing  victims’ 
addresses:  Crime  panei 


By  James  E.  Roper 

A  White  House  task  force  has  recom¬ 
mended  the  home  addresses  and  tele¬ 
phone  numbers  of  crime  victims  and 
witnesses  be  kept  secret  unless  a  court 
decides  otherwise. 

The  task  force  also  said  parole  re¬ 
lease  hearings  should  be  open  to  the 
public,  and  businesses  and  organiza¬ 
tions  hiring  people  to  work  with  chil¬ 
dren  should  have  access  to  the 
prospective  employees’  records  of  any 
arrests  for  sex  offenses. 

The  recommendations  are  among 
many  in  the  final  report  of  the  Pre¬ 
sident’s  Task  Force  on  Victims  of 
Crime.  President  Reagan  set  up  the 
group  last  April  under  the  chairman¬ 
ship  of  Lois  Haight  Herrington,  a  prac¬ 
ticing  lawyer  who  served  previously  as 
prosecutor,  probation  officer  and  coun¬ 
selor  of  juveniles  in  California. 

The  144-page  final  report  recom¬ 
mends  what  legislators,  police,  pro¬ 
secutors,  judges,  parole  boards,  hospit¬ 
als,  clergymen,  lawyers,  schools,  men¬ 
tal  health  institutions  and  private  busi¬ 
ness  should  do  to  help  victims  of  crimes 
and  protect  them  and  witnesses  from 
threats  and  harassment  or  intimidation. 

The  foremost  legislative 
recommendation  is  for  laws  “to  ensure 
that  addresses  of  victims  and  witnesses 
are  not  made  public  or  available  to  the 
defense,  absent  a  clear  need  as 
determined  by  the  court.’’ 

“Victims  and  witnesses,’’  the  report 
says,  “share  a  common,  often  justified 
apprehension  that  they  and  members  of 
their  family  will  be  threatened  or  haras¬ 
sed  as  a  result  of  their  testimony  against 
a  violent  criminals  .  .  . 

“It  is  unfair  to  subject  those 
courageous  enough  to  appear  and  tes¬ 
tify  truthfully  to  months  or  even  years 
of  living  in  fear  .  .  .  Although  this  fear 
can  not  be  eliminated,  it  can  be  miti¬ 
gated  by  keeping  the  home  addresses 
and  phone  numbers  of  victims  and  wit¬ 
nesses  private.  At  the  outset,  there  is 
no  reason  why  police  or  prosecutors 
should  release  this  information  to  news 
media  .  .  . 

“If  jurisdictions  require  that  certain 
police  reports  be  open  to  the  public, 
they  should  either  amend  their  statutes 
or  redesign  their  forms  so  that  this 
information  is  not  available  for  publica¬ 
tion.  Likewise,  home  addresses  should 
not  be  given,  to  the  defense  in  the  abs¬ 
ence  of  judicial  determination  of  a  need 
that  overrides  the  victim’s  need  for 
security  ...  In  jurisdictions  where 
defense  counsel  has  the  right  to  contact 
prosecution  witnesses  before  trial,  pro¬ 


secutors  should  arrange  for  contact  in 
government  offices  rather  than  release 
the  address  of  a  witness.” 

In  urging  that  hearings  for  release  of 
prisoners  on  parole  be  opened  to  the 
public,  the  report  said; 

“The  requirement  that  the  pro¬ 
ceedings  of  the  adult  criminal  justice 
system  be  open  to  the  public  has  been 
integral  to  that  system  since  this  nation 
was  founded  .  .  .  Despite  this  princi¬ 
ple,  parole  hearings  have  historically 
been  conducted  in  secret.  Although 
this  was  done  to  protect  the  parolee, 
the  result  has  been  to  insulate  parole 
boards  from  accountability. 

“Their  decisions  to  release  on  an 
unsuspecting  public  individuals  with 
extensive  histories  of  violence  are 
made  in  secret.  Their  reasons  for  early 
release  are  secret.  They  do  not  have  to 
justify  their  conclusions.  The  public 
cannot  test  the  validity  of  their  actions 
or  know  whether  the  board  is  fulfilling 
its  statutory  obligations  to  protect  the 
community  .  .  .  Opening  to  public 
scrutiny  the  operation  of  parole  boards 
will  go  far  in  helping  to  restore  public 
confidence  in  the  criminal  justice 
system.” 

The  task  force  said  employers  of  peo¬ 
ple  to  work  with  children  must  know 
whether  their  employees  or  applicants 
for  jobs  have  been  arrested  for  sexual 
assault,  child  molestation  or  pornog¬ 
raphy. 

“Pedophiles  and  others  who  prey  on 
children  frequently  seek  employment 
in  or  volunteer  for  positions  that  give 
them  ready  access  to  youngsters,”  the 
report  said.  “Many  of  these  individuals 
have  records  of  violent  or  exploitative 
acts  against  children,  but  because  of 
privacy  laws  protecting  arrest  records, 
their  employers  remain  ignorant  of  the 
danger  they  impose.” 

The  first  press  reaction  to  the  recom¬ 
mendations  came  from  Jack  Landau, 
executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press, 
which  already  is  pressing  a  lawsuit  to 
make  more  criminal  records  of  all  sorts 
available  to  the  press  and  public. 

He  said  trying  to  conceal  home 
addresses  of  victims  or  witnesses  might 
be  futile  because  so  many  are  listed  in 
telephone  directories.  In  cases 
involving  organized  crime — the  cases 
most  likely  to  lead  to  threats  against 
victims  or  witnesses — the  whereabouts 
of  the  victims  or  witnesses  probably  are 
well  known  to  the  criminals,  their  law¬ 
yers  and  prosecutors. 

In  neighborhood  crimes,  he  said, 
prosecutors  and  the  press  need  to  know 


the  addresses  of  potential  witnesses  in 
order  to  investigate  their  credibility. 

Landau  fully  endorsed  the  proposal 
to  open  parole  hearings  so  that  the 
boards  could  be  held  accountable  for 
their  decisions  and  the  public  would 
know  why  certain  convicts  were  being 
put  on  the  street  again. 


Week  to  Week  Stock  Prices 

NEWSPAPERS 


02  08  0201 


Affiliated  Publications  (AMEX) .  27^/4  AO^/S 

A  H.  Belo  Corp.  (OTC) .  38^4  39V4 

Blue  Chip  Stamps  (OTC) .  65'/5  54'/S 

Capital  Cities  Comm. (NYSE) . 126^4  123 

(Dow  Jones  (NYSE) .  32T«  66^^ 

Gannett  (NYSE) . 58‘/8a*  56‘/S 

Gray  Comm.  (OTC) .  43  43 

Harte-Hanks  (NYSE) .  39^/4  375,^ 

Jefferson  Pilot  (NYSE) .  29V4  28V4 

Knight-Ridder  (NYSE) .  47 ‘/4  44V4 

Lee  Enterprises  (NYSE) .  40V4  4OV4 

McCormick .  24^/6  25 

Media  General  (AMEX) .  42*/^  42^/4 

Meredith  Corp.  (NYSE) .  90^/b  87^/2 

Multimedia  (OTC) .  49V4  50*/5 

New  York  Times  (AMEX) .  57  55‘/5 

Post  Corp.  (Wise.)  (AMEX) .  34^4  34^4 

Power  Corp.  (CE) .  13‘/l?  13'/4 

Quebecor  (AMEX) .  15'/!2  15*/5 

Southam  (CE) .  34  32V4 

Stauffer  Comm.  (OTC) .  46  46 

Tele-Comunications(OTC) .  26^4  25^ 

Thomson  Newspapers  (CE) .  28  27^/^ 

Time.  Inc.  (NYSE) .  45W  46‘/2 

Times  Mirror(NYSE) .  63*/6  60^/fe 

Toronto  Sun  (CE) .  10*/S  8V4 

Torstar  (CE) .  13  12VS 

Washington  Post  (AMEX) .  59^/S  553/6 


a*— Split  2-for-l  on  Jan.  31 

SUPPLIERS 


Abitibi  (CE) .  18^/6  2IV4 

Allied  Corp.  (NYSE) .  353/6  34 

Altair  (OTC) .  6  6‘/4 

Am  Inti  (OTC) .  663/4  70 

Berkey  Photo  (NYSE) .  53/6  5V4 

Boise  Cascade  (NYSE) .  383/6  36V4 

CBS  (NYSE) .  56‘/4  57 

Compugraphic  (NYSE) .  18  17'/5 

Compuscan  (NYSE) .  6*/6  6 

Consol.  Bath.  (CE) .  173/4  173/6 

Crown  Zellerbach  (NYSE) .  28‘/5  29>/6 

Digital  Equipment  (NYSE) .  116  118^/6 

Domtar(AMEX) .  I8V4  19‘/6 

Dow  Chemical  (NYSE) .  29‘/4  27>/5 

Eastman  Kodak  (NYSE) .  84^  823/4 

Georgia  Pacific  (NYSE) .  257/6  237/6 

Grace,  W.R.  (NYSE) .  41‘/S  40 

Great  Lakes  Forest  (CE) .  60  60 

Great  Northern  Nekoosa  (NYSE) .  42'/6  41 

Harris  Corp.  (NYSE) .  443/6  407/6 

Hunt  Chem.  (NYSE) .  183/6  173/6 

Information  Int'l  (OTC) .  18‘/2  19 

International  Paper  (NYSE) .  523/6  493/6 

Itek  Corp.  (NYSE) .  473/4  47^ 

Kimberly  Clark  (NYSE) .  71  71 ‘/S 

LogEtronics  (OTC) .  14  15‘/S 

Logicon  (AMEX) .  32‘/6  30 

MacMillan  Bloedel  (CE) .  27^  27V4 

Minnesota  Mining  &  Mfg  (NYSE) .  76‘/6  747/6 

Raytheon  (NYSE) .  483/4  47 

Rockwell  IntT  (NYSE) .  50^/6  48 

St.  Regis  (NYSE) .  26'/6  26V4 

Southwest  Forest  Ind,  (NYSE) .  I3V4  I3V4 

Sun  Chemical  (NYSE) .  21>/6  21‘/4 

United  Technologies  (NYSE) .  62'/S  62>/6 

Visual  Graphics  Corp.  (AMEX) .  9^  10 

Volt  Info.  (OTC) .  353/4  34 1/4 

White  Consolidated  (NYSE) .  37  35^ 


Prices  supplied  by  Smith  Barney  Harris  Upham 
Inc. 
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Local  emphasis  angers 
small  paper’s  readers 


Downplaying  national  and 
international  news  in  favor  of  local 
items  has  alienated  many  readers  of 
the  Lethbridge  (Alta.)  Herald,  a  Thom¬ 
son  Newspaper. 

Some  complain  that  the  new  policies 
have  been  activated  with  a  view  to 
increasing  circulation  of  the  Toronto 
Globe  and  Mail  (also  Thomson)  as  it 
reaches  out  to  be  Canada's  national 
daily. 

The  Herald  has  long  had  a  reputation 
for  complete,  quality  coverage  of  world 
events  and  has  held  the  loyalty  of  its 
30,000  subscribers.  Professor  Edwin 
Webking,  a  political  scientist  at  the 
University  of  Lethbridge  and  president 
of  the  Canadian  Right  and  Liberties 
Federation,  has  been  the  leader  in  the 
Committee  for  Quality  Journalism 
which  recently  staged  a  mock  burial 
demonstration  in  front  of  the  Herald 
building  and  conducted  an  ad  and  sub¬ 
scription  boycott. 

Objections  have  been  directed 
especially  to  front-page  pictures  of  chil¬ 
dren  and  animals  and  promotion  of  Mr. 
Dressup  contest  for  children. 

Rarely,  in  the  past,  has  the  Herald 
played  a  local  story  on  the  front  page. 
Now  the  paper’s  chief  executives  say 
they  are  responding  to  what  they  feel 
are  the  demands  of  the  silent  majority 
in  the  community. 

Publisher  Donald  Doram,  who  grew 
up  in  Lethbridge,  has  replied  that  the 
Herald  doesn’t  want  to  lose  the  aca¬ 
demic  reader  (it’s  a  university  town) 
“but  we  have  to  have  a  balance.’’  He 
sees  the  protests  as  “a  kind  of  back¬ 
hand  compliment  in  a  way  because  it 
shows  that  readers  really  care  about 
their  newspaper.’’ 

The  brunt  of  the  readers’  anger  falls 
on  the  Herald’s  new  managing  editor, 
John  Farrington,  a  British-born  news¬ 
paperman  who  has  worked  for  the 
Thomson  group  papers  and  in  the  Tor¬ 
onto  headquarters.  On  the  occasion  of 
the  Herald’s  75th  anniversary  recently, 
Farrington  said  in  an  editorial  that  a 
newspaper’s  main  role  is  to  be 
entertaining,  provide  background  and 
interpret  the  local  community,  since 
the  electronic  media  carried  a  pre- 
ponderance  of  national  and 
international  news. 

Doram  noted  that  it  was  under 
Thomson  that  the  newspaper 
established  a  full-time  Edmonton  leg¬ 
islative  bureau  and  it  has  maintained  a 
regional  bureau  in  the  Crowsnest  Pass 
area  of  southwestern  Alberta  for  about 
five  years. 

“If  newspapers  want  to  continue  to 


be  strong,  they  have  to  have  a  good 
balance  of  local,  national  and 
international  news,’’  Doram  said. 

Some  of  the  newspaper’s  critics  have 
said  the  Herald  moved  away  from  using 
foreign  coverage  by  such  respected 
syndicates  as  the  New  York  Times  and 
Christian  Science  Monitor  news  ser¬ 
vices.  But  Farrington  said  the  news¬ 
paper  still  uses  the  two  services  and  has 
also  begun  subscribing  to  Field  Enter¬ 
prises. 

Doram  dismissed  as  “absolute  gar¬ 
bage’’  a  suggestion  that  the  Herald  has 
reduced  its  national  and  foreign  cover¬ 
age  to  create  greater  demand  for  the 
Toronto  Globe  and  Mail. 

The  Globe  and  Mail  began  a  circula¬ 
tion  drive  in  the  Lethbridge  area  in  mid- 
November,  about  the  same  time  the 
Herald  began  changing  its  format. 

The  Kent  commission  on  newspapers 
recommended  that  Thomson  be 
forced  to  sell  the  Globe  and  Mail  so  it 
would  not  be  competing  with  itself  in 
small  cities  that  have  Thomson  dailies 
and  also  receive  the  Globe. 

Several  staff  changes  in  recent 
months  also  have  created  morale  prob¬ 
lems  in  the  newsroom.  A  popular  local 
columnist  was  dropped  for  economic 
reasons  and  Philip  Jang,  a  local  man, 
was  dismissed  from  the  reportorial 
staff.  Andrew  Ogle  was  removed  as 
city  editor  because  he  disapproved  of 
senior  management’s  new  directions. 
He  is  suing  for  reinstatement. 

A  meeting  held  (January  31)  be¬ 
tween  representatives  of  the  Herald 
and  the  Committee  for  Quality  Journal¬ 
ism  was  described  by  Doram  as  a  good 
one  and  the  newspaper  will  consider 
the  committee’s  concerns. 

Webking  said  nothing  was  resolved 
at  the  two-hour  meeting,  the  first  time 
the  two  sides  have  formally  discussed 
changes  to  the  papers. 

The  meeting  was  attended  by  five 
committee  and  six  newspaper  repre¬ 
sentatives.  The  committee  has  a 
membership  of  about  100. 

The  committee  sponsored  a  week- 
long  advertising  and  subscription 
boycott  that  ended  Saturday. 

Farrington  said  advertising  linage 
increased  58  columns  over  the  previous 
week  and  there  were  40  to  50  orders  a 
day  for  subscriptions  to  the  Herald. 

Webking  said  his  committee  will  con¬ 
tinue  to  monitor  the  Herald  and  intends 
to  present  to  the  Alberta  Press  Council 
complaints  about  alleged  violations  of 
journalistic  standards  at  the  newspa¬ 
pers. 


Small  explains 
why  he  left  UP! 
chairmanship 

By  John  Consoli 

Len  R.  “Rob’’  Small  planned  to 
leave  his  position  as  partner  and  board 
chairman  of  United  Press  International 
as  early  as  last  November,  he  told  E&P 
this  week. 

Small  said  the  announcement  last 
week  that  he  and  Cordell  Overgaard, 
his  lawyer,  were  relinquishing  their 
“equity”  in  UPI  (E&P,  Feb.  5)  was 
“simultaneous,  but  unrelated”  to  the 
announcement  that  Nashville  en¬ 
trepreneur  John  Jay  Hooker  had 
joined  UPI  and  would  assume  the 
chairmanship  vacated  by  Small. 

Small  said  to  remain  at  UPI  would 
have  meant  a  full-time  commitment  to 
the  wire  service — one  he  could  not 
make  in  light  of  his  famaly  situation  and 
other  newspaper  committments. 

“I  was  neglecting  my  own  news¬ 
paper  (Moline  (Ill.)  Dispatch,  along 
with  nine  other  family-owned  news¬ 
papers)  and  I  wasn’t  seeing  much  of  my 
wife  and  three  little  children  (who  re¬ 
mained  in  Illinois  while  Small  com¬ 
muted  to  UPI’s  New  York  headquart¬ 
ers.)  It  just  became  too  complicated.” 

Small  said  after  he  spent  17  days  in 
Europe  last  November  with  UPI  clients 
and  visting  UPI  operations,  he  decided 
he  could  no  longer  devote  the  time  re¬ 
quired  to  continue  working  on  the  UPI 
turnaround  program. 

“Cordie  and  I  had  been  talking  with 
each  other  for  some  time  and  had  come 
to  the  conclusion  that  we  had  to  phase 
out,”  Small  said.  “He  needed  to  spend 
more  time  with  his  law  practice.  We 
decided  it  was  time  to  get  out  long 
before  Hooker  was  a  factor.” 

Small  had  nothing  but  praise  for  his 
two  other  UPI  partners,  Douglas  Ruhe 
and  William  Geissler,  and  also  for  Wil¬ 
liam  Small  (no  relation),  the  former  tv 
news  executive  who  was  named  presi¬ 
dent  of  UPI  last  September. 

"Nobody  knows  where  the 
information  revolution  is  headed,  but 
Doug  Ruhe  is  as  good  as  anybody  in  the 
field  of  technology,”  Small  said.  Small 
credited  Geissler  with  streamlining  the 
UPI  operation  in  only  six  weeks  (“It 
would  have  taken  me  18  months”)  and 
with  instituting  a  policy  of  more 
regional  and  local  wire  news  coverage 
aimed  at  satisfying  the  needs  of  small 
and  medium  sized  newspapers. 

Small  also  praised  Geissler’ s  market¬ 
ing  ability  and  called  president  Bill 
Small  an  “extremely  solid  journalist, 
with  the  highest  integrity.” 

Small  said  he  never  met  Hooker,  but 
(Continued  on  page  13) 
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Unions  respond  favorably 
to  New  York  Times  offer 


(Continued  from  page  12) 

said  the  role  he  will  inherit  as  UPI 
chairman  will  be  most  important  in 
determining  whether  or  not  the  wire 
service  turns  itself  around. 

It  is  expected  that  one  of  Hooker’s 
functions  will  be  to  spend  time  in  the 
field  selling  the  capabilities  of  the  ser¬ 
vice  and  recruiting  new  UPI  clients. 
Small  said. 

Hooker  told  the  Washington  Post 
(February  7)  that  he  will  be  involved  in 
major  policy  questions  such  as  new 
business  opportunities,  while  day-to- 
day  editorial  management  will  remain 
under  the  present  team.  He  said  he  will 
have  nothing  to  do  with  daily  news 
reporting. 

Ruhe,  as  he  has  been  doing,  will  pri¬ 
marily  handle  UPI’s  satellite  and  new 
technology  programs  and  oversee  any 
new  ventures.  Geissler,  as  he  also  has 
been  doing,  will  be  in  charge  of  market¬ 
ing,  labor  relations  and  research.  In  the 
latter  area,  he  has  been  working  closely 
with  Ruth  Clark,  the  researcher  from 
Yankelovich,  Skelly  &  White. 

Small  said  UPI  has  a  two-man  finan¬ 
cial  team  of  vicepresident/fmance  Tom 
Haughney  and  senior  controller  Bill 
Alhauser.  And  Bill  Small  handles  the 
editorial  or  news  department  and  over¬ 
sees  general  management  chores  such 
as  payroll,  coordination  of  department 
heads  and  putting  together  the  annual 
EDICON  program. 

“Once  Bill  Small  was  selected  presi¬ 
dent,  there  was  very  little  left  for  me  to 
do,”  Small  said. 

Why  take  the  job  in  the  first  place  if 
you  anticipated  you  would  not  be  able 
to  make  a  long  term,  full-time  commit¬ 
ment  to  UPI? 

“Originally,  I  wanted  to  be  part  of 
it,”  he  said.  “It  was  more  than  just  a 
cold  business  deal.  I  believe  the  news¬ 
paper  industry  needs  two  wire  services 
badly.  I  have  a  family  association  with 
UPI.  I  also  once  worked  for  UPI  and  it 
was  a  positive  experience.  I  thought  the 
turnaround  plan  was  a  credible  one .  We 
(Small  and  Overgaard,  who  are  long¬ 
time  friends)  just  did  it.  We  decided  to 
make  a  decision  (as  to  how  long  to  stay 
on)  down  the  road. 

“When  we  came  in,  we  didn’t  know 
who  the  president  would  be.  But  the 
fact  that  Bill  Small  has  such  a  strong 
news  background  was  fine  with  me. 

“Everything  happened  rather  fast,” 
he  said.  “We  first  got  involved  in 
March  (of  last  year.)  We  owned  it  in 
June.  We  didn’t  know  what  we’d  find 
when  we  came  in  and  how  it  would  be 
sorted  out.” 

Small  does  not  believe  his  departure 
means  newspapers  are  no  longer  repre¬ 
sented  at  UPI.  Nor,  he  said,  does  it 
mean  that  UPI  management  will  neg¬ 
lect  the  needs  of  newspapers  and  move 
totally  toward  broadcast. 


New  York  Times  has  offered  10 
unions  three-year  extensions  of  their 
labor  contracts  with  pay  increases 
totalling  $110,  but  the  proposal  does 
not  include  a  profit  sharing  similar  to 
that  given  union  members  by  the  New 
York  Daily  News. 

In  a  marked  departure  from  past  con¬ 
tract  talks.  Typographical  Union  No.  6, 
‘headed  by  Bertram  Powers,  was  the 
first  union  to  reach  a  tentative  agree¬ 
ment  on  a  contract  extension  with  the 
Times. 

The  extension  of  the  printers’  con¬ 
tract  will  not  take  effect  until  all  of  the 
Times’  unions  have  accepted  the  offer. 

Negotiations  began  on  Friday, 
February  4,  and  the  agreement  was 
reached  the  following  Monday. 

Howard  Bishow,  vicepresident  of 
employee  relations  at  the  Times,  said 
he  was  “very  optimistic”  the  other 
unions  will  accept  the  extensions  pro¬ 
posals  and  was  arranging  other  meet¬ 
ings. 

The  current  contracts  covering  4,000 
Times  employees  do  not  expire  until 
March  30,  1984.  The  proposed 
extensions  begin  on  that  date  and  run 
until  March,  1987. 

The  Times,  with  revenues  exceeding 
$500  million,  achieved  an  operating 
profit  margin  in  the  10%  range  in  1982, 
according  to  statements  made  to  stock 
analysts  by  Walter  Mattson,  New  York 
Times  Co.  president. 

The  Daily  News  lost  about  $16  mil¬ 
lion  last  year  while  the  New  York  Post's 
losses  were  about  $12  million. 

The  Times  also  offered  its  unions  an 
additional  4%  increase  in  wages  for 
1983  providing  they  all  ratify  the  pro¬ 
posed  extensions. 


United  Press  International  recorded 
a  fourth  quarter  sales  hike  in  1982  of 
20%  over  the  same  period  the  previous 
year,  Douglas  Ruhe,  managing  director 
of  the  wire  service  said. 

Ruhe  also  said  UPI  is  signing  up 
more  new  clients  than  it  is  losing  “for 
the  first  time  in  many  years.”  He  pre¬ 
dicted  that,  although  UPI  is  still  not 
profitable,  the  wire  service  will  reach  a 
financial  “breakeven”  point  “before 
the  end  of  the  year.” 

Ruhe  said  an  eight-month  study  of 
UPI  has  resulted  in  a  number  of  recom¬ 
mendations  including  the  reduction  of 
“overhead  management  jobs,  mostly  in 
New  York,  to  make  the  service  more 
cost  efficient.” 


Union  members  are  due  on  March 
31,  1983  for  a  6.5%  increase  averaging 
about  $37  a  week.  The  additional  4% 
will  mean  about  a  10%  pay  increase  in 
1983  for  Times  employees. 

George  McDonald,  president  of  the 
mailers  union  and  president  of  the 
Allied  Printing  Trades  Council,  said  the 
unions  consider  the  “4%  bonus” 
offered  by  the  Times  this  year  to  be 
“comparable”  to  a  profit  sharing  plan. 
As  a  result,  he  said,  the  unions  prob¬ 
ably  will  not  seek  a  profit  sharing  plan 
when  they  talk  with  management. 

“The  Times  is  making  a  10%  profit, 
and  they’re  paying  it  up  front.”  McDo¬ 
nald  said.  He  explained  the  $110 
offered  in  the  contract  extensions  will 
“come  on  top”  of  the  total  wage 
increases  in  1983. 

Bishow'  said  the  pay  offer  to  the 
unions  was  similar  to  the  wage  pro¬ 
visions  in  the  three-year  extensions 
already  ageed  to  by  them  and  the  New 
York  Daily  News. 

The  Times  offer  would  give  em¬ 
ployees  a  $38  per  week  increase  in 
March,  31,  1984;  a  $35  per  week 
increase  on  March  31,  1985;  and  a  $37 
per  week  increase  on  March  31,  1986. 

The  extensions  would  also  continue 
the  cost-of-living  provision  in  the 
existing  contracts  through  1985  and 
1986. 

“We  were  the  ones  who  went  to  the 
unions,”  Bishow  continued.  “So  far  it 
looks  very  good.  There’s  no  conces¬ 
sion  bargaining.  We’re  not  making  any 
demands  on  the  unions,  and  they’re  not 
making  any  on  us.  This  is  strictly  about 
contract  extensions.” 


In  addition,  Ruhe  said,  UPI  would  be 
adding  30  reporters  and  photographers 
to  state  and  division  bureaus  by  mid¬ 
year.  He  said  an  audit  of  the  company 
showed  that  300  of  the  1 ,300  domestic 
employees  were  in  management 
positions,  a  ratio  of  about  one  manager 
for  every  three  staffers.  He  said  the 
ratio  will  be  changed  to  put  “emphasis 
on  a  quality  product.” 

Ruhe  said  45  management  positions 
have  already  been  eliminated  through 
attrition  or  reductions.  Increased  staff¬ 
ing,  in  addition  to  the  30  new  reporters 
and  photographers,  includes  six  special 
Washington  correspondents — one  for 
each  domestic  division,  to  report 
exclusively  on  issues  of  particular 
interest  to  subscribers  in  their  regions. 


UPI  shows  fourth  quarter  sales  hike 
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Provisional  accreditation 
rejected  by  Boston  Univ. 


By  Michael  Mokrzycki 

A  year-long  battle  between  Boston 
University  and  the  Accrediting  Council 
on  Education  in  Journalism  and  Mass 
Communication  (ACEJMC)  has  ended 
with  the  school's  withdrawal  from  the 
Council  and  rejection  of  provisional 
accreditation. 

An  ACEJMC  appeal  board  offered 
the  university’s  School  of  Public  Com¬ 
munication  (SPC)  provisional 
accreditation  last  October,  nearly  six 
months  after  the  full  council  denied  the 
school’s  first  request  for  accreditation, 

BU  president  John  R.  Silber,  charg¬ 
ing  that  ACEJMC  never  gave  specific 
reasons  why  it  refused  to  fully  accredit 
the  school,  informed  Council  president 
Don  E.  Carter  in  a  letter  (January  13) 
that  the  university  was  dropping  out  of 
the  organization. 

The  Council  told  BU  “in  effect’’  that 
it  “must  first  accept  the  provisional 
accreditation  as  offered  before  the 
ACEJMC  will  explain  the  reasoning 
behind  its  offer,”  Silber  said  in  the  two- 
page  letter.  “This  approach  is  both 
bizarre  and  highly  unprofessional.” 

Carter,  a  retired  vicepresident  of 
Knight-Ridder  Newspapers,  Inc.,  did 
not  return  messages  left  at  his  Georgia 
home.  Doug  Newsom,  who  chaired  the 
eight-member  evaluating  team  that  vis¬ 
ited  SPC  a  year  ago,  said,  “We  gave 
Boston  University  a  complete  report  of 
our  evaluation”  at  the  end  of  the  visit 
that  made  it  “abundantly  clear  what 
problems  were  involved.” 

“I  was  surprised,  really,  that  all  of 
this  came  up,”  said  Newsom,  chairper¬ 
son  of  the  Journalism  Department  at 
Texas  Christian  University,  in  a  tele¬ 
phone  interview  (January  24).  “I’m  not 
sure  1  understand  what  their  problem 
is.” 

Silber,  in  a  January  25  telephone 
interview,  termed  the  16-page  report 
“a  preliminary  discussion  of  non- 
findings”  and  the  meeting  at  which  the 
team  presented  the  report  “informal.” 
Silber  released  the  report  and  over  200 
pages  of  related  documents  to  E&P. 

These  documents  show  that  the  visit¬ 
ing  team’s  evaluation  is  the  most 
detailed  report  the  Council  has  given  to 
Boston  U.  on  the  1982  visit  and  subse¬ 
quent  events. 

These  documents  also  indicate  that 
ACEJMC’s  “75/25  rule”  was  at  the 
crux  of  the  dispute.  The  rule  requires  at 
least  51%  of  the  undergraduate  stu¬ 
dents  in  accredited  schools  to  maintain 
a  “general  ratio”  of  three-fourths  liber¬ 
al  arts  to  one-fourth  journalism  classes. 
The  rule  was  put  into  effect  in  1976. 


The  visiting  team  reported  that, 
overall,  SPC  undergraduates  “greatly 
exceeded”  the  25%  guideline  for  com¬ 
munications  courses.  Silber  and  then- 
Dean  Donis  A.  Dondis  at  first  admitted 
problems  had  existed  in  this  area  but 
said  these  were  being  corrected. 

And  throughout  the  disagreement, 
Boston  University  argued  that  certain 
SPC  courses  have  significant  liberal 
arts  content,  as  the  Council  had  recog¬ 
nized  in  its  last  evaluation  in  1974. 

Following  the  denial  of  accredita¬ 
tion,  the  school  said  the  evaluating 
team  acted  in  an  “arbitrary  and  capri¬ 
cious”  manner  by  narrowly  and  rigidly 
interpreting  ACEJMC  standards,  and 
that  the  Council  denied  SPC  due  pro¬ 
cess,  in  violation  of  Department  of 
Education  regulations,  by  failing  to  dis¬ 
close  specific  reasons  for  the  adverse 
accrediting  action. 

Baskett  Mosse,  executive  secretary 
of  ACEJMC’s  accrediting  committee, 
denied  both  charges  in  telephone 
interviews  (January  24,  January  28). 

“The  fact  of  the  matter  is  they  just 
didn’t  meet  our  standards,”  Mosse 
said.  “Every  communications  school  in 
the  country”  has  courses  with  liberal 
arts  content,  said  Mosse,  who  believes 
“if  a  student  takes  a  course  in  political 
science,  he  takes  it  from  a  political  sci¬ 
entist.” 

“He  (Silber)  has  the  report,  and  the 
report  is  what  we  based  our  decision 
on,”  he  added.  “It’s  a  very  specific 
report.” 

From  the  beginning  of  the  appeal 
process,  Boston  U.  officials  have  noted 
in  public  statements  that  other  schools 
with  communications  programs  have 
refused  to  seek  accreditation,  including 
Stanford,  Michigan  and  Northwestern. 
Mosse  took  issue  with  such  com¬ 
parisons. 

“That  has  absolutely  nothing  to  do 
with  it.  Stanford  hasn’t  been  accredited 
for  15  years.  Michigan  has  20  students 
in  the  whole  university  who  are 
enrolled  in  (accreditable)  programs,” 
he  said.  “That’s  a  very  bad  error. 
That’s  ridiculous.” 

Bernard  Redmont,  who  was  named 
SPC’s  interim  dean  by  Silber  in  August, 
said  he  has  been  talking  with  heads  of 
journalism  schools  and  departments 
from  both  "inside  and  outside 
ACEJMC,  about  how  they  feel,  sharing 
our  experiences,  asking  them  how  they 
feel  about  the  organization  and  its  prac¬ 
tices,  and  whether  they  might  at  some 
time  like  to  form  a  consultative  group.  ’  ’ 

Redmont  would  not  “go  into  speci¬ 
fics”  about  whom  he  has  contacted, 
but  he  said  the  reaction  has  been 


“almost  totally  favorable,  and  highly 
sympathetic.” 

Boston  U.  has  notified  the 
Department  of  Education  of  the  Coun¬ 
cil’s  alleged  due  process  violations, 
Redmont  added. 

Education  Department  spokesper¬ 
son  Joan  Givens  said  (January  26)  she 
was  aware  BU  planned  to  file  a  com¬ 
plaint  against  ACEJMC,  but  that  it  had 
not  yet  formally  done  so.  She  said  no 
other  schools  “that  I  know  of’  have 
filed  or  plan  to  file  complaints  against 
the  Council. 

ACEJMC  comes  up  for  reevaluation 
by  the  Department’s  Office  of  Post¬ 
secondary  Education  this  June,  Givens 
added. 

ACEJMC’s  Mosse  noted  that  at 
BU’s  request,  an  observer  from  the 
Education  Department  was  present  at 
the  appeal  board  meeting.  “They  didn’t 
raise  any  questions  about  this  matter,” 
Mosse  said.  “They  haven’t  asked  us, 
anyway.” 

And  so,  the  heated  debate  over  just 
how  important  it  is  for  a  com¬ 
munications  school  to  be  accredited 
goes  on. 

BU  president  Silber  clearly  does  not 
think  highly  of  the  “half-baked  people” 
he  says  make  up  ACEJMC  ("I 
wouldn’t  hire  any  one  of  them  to  the 
faculty  of  Boston  University”)  or  of  the 
Council’s  accreditation  (“We  told 
them  to  go  shove  it.”). 

“I’m  sorry  1  didn’t  get  caught  up  to 
speed  on  that  organization  before  we 
ever  invited  them  here,  because  we 
could  have  saved  ourselves  a  lot  of  time 
and  money,”  Silber  said.  (The  univer¬ 
sity  spent  nearly  $8,000  on  accredita¬ 
tion  fees  alone,  before  the  visiting  team 
set  foot  on  campus.) 

Despite  statements  in  the  appeal  that 
the  school  had  suffered  “serious  dam¬ 
age’’  to  its  reputation  by  losing 
accreditation  without  an  explanation, 
Redmont  said  he  anticipates  no  nega¬ 
tive  effects  for  the  school. 

“If  they  don’t  think  it  will  hurt  them, 
well,  that’s  their  opinion,”  Mosse  con¬ 
tinued. 

“It’s  the  only  thing  they  have  to 
measure  against  professional  stan¬ 
dards,”  Mosse  said,  adding  there  is  no 
“downward  movement”  in  the  number 
of  schools  accredited  by  the  ACEJMC. 
He  said  “35  or  40”  more  schools  not 
currently  recognized  by  the  council 
have  requested  evaluations. 

“Accredited  schools  would  have 
certain  standards,”  said  visiting  team 
chairperson  Newsom.  “I  think  you  find 
some  of  the  highly  respected  schools 
are  accredited.” 

Yet  other  highly  respected  com¬ 
munications  schools  are  not,  and  still 
seem  to  prosper.  Is  accreditation 
necessary? 

“I  think  that’s  just  up  to  the  school,” 
Newsom  replied. 
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Maynard  to  buy 
Oakland  Tribune 


By  William  Brand 

Robert  C.  Maynard,  publisher  and 
editor  of  the  Oakland  (Calif.)  Tribune 
has  begun  negotiations  with  Tribune 
labor  unions  for  wage  and  benefit  con¬ 
cessions  which  will  allow  him  to  pur¬ 
chase  the  newspaper  from  Gannett  Co. 

Maynard  and  Gannett  last  week 
(February  2)  announced  they  had 
reached  a  preliminary  agreement  to  sell 
the  109-year-old  San  Fancisco  Bay 
Area  daily  to  a  private  company  headed 
by  Maynard.  A  price  was  nor 
announced,  not  did  Maynard  reveal 
other  members  of  his  company  or  his 
financial  backers. 

During  a  question  and  answer  ses¬ 
sion  with  editorial  staff  members  when 
the  announcement  was  made,  Maynard 
said  the  agreed  upon  price  was  “more 
than  $10  million.”  Gannett  reportedly 
paid  $17.5  million  for  the  Tribune  in 
1977  when  he  purchased  it  as  part  of  its 
merger  with  Combined  Com- 
munications,  the  Tribune's  previous 
owner. 

Under  Federal  Communications 
Commission  rules,  Gannett  must  divest 
itself  of  the  Tribune  in  order  to  go 
through  with  its  planned  purchase  of 
KRON-tv,  San  Francisco  from  Chroni¬ 
cle  Publishing  Co.  for  $100  million  plus 
transfer  of  Gannett’s  KOCO-tv  in 
Oklahoma  City. 

Maynard  said  his  deal  with  Gannett 
cannot  be  completed  unless  he  wins 
“certain  written  concessions”  from  the 
newspapers  six  unions.  He  set  a 
February  21  deadline  for  agreements 
with  the  unions  who  represent  650  of 
the  newspaper’s  900  employees.  Gan¬ 
nett  has  set  a  deadline  of  the  end  of 
February  for  completion  of  the  sale. 

At  a  four-hour  meeting  Monday 
(February  8),  Tribune  negotiators 
handed  union  representatives  a  list  of 
suggested  cutbacks  and  a  total  dollar 
figure  Maynard  needs  to  guarantee 
financing  of  the  purchase.  Company 
negotiators  made  it  clear  that  the  bot¬ 
tom  line  is  a  cash  savings  and  that  cuts 
could  be  accomplished  several  ways. 

Both  sides  agreed  not  to  discuss 
negotiations  until  agreement  is 
reached.  However,  speculation  was 
that  some  senior  employees  may  be 
offered  cash  early-retirement  deals. 

Before  the  meeting,  Maynard  said  he 
does  not  expect  many  layoffs.  Con¬ 
cessions  will  be  more  in  the  order  of 
work-rule  changes.  There  will  be  few,  if 
any,  layoffs,  he  told  a  reporter. 

After  Monday’s  meeting,  a  union 
representative  said  Maynard  “doesn’t 
appear  to  be  asking  for  the  moon  and 
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the  stars — and  not  nearly  as  much  as 
some  publishers  have  demanded 
around  the  country  in  similar  situations 
recently.  There’s  room  for  negotia¬ 
tion.” 

The  unions  were  to  deliver  a  re¬ 
sponse  as  soon  as  an  auditor  completed 
an  examination  of  the  Tribune’s  books. 
Gannett  has  opened  its  books  at  the 
Tribune  for  the  unions.  Charles  Kurtz, 
a  certified  public  accountant  based  in 
New  Jersey,  has  been  auditing  the 
books  this  past  week  for  the  unions. 
Kurtz  has  done  similar  audits  for  the 
Newspaper  Guild  in  Cleveland  and  at 
the  Washington  Star. 

Tribune  unions  include  Web  Pre¬ 
ssman’s  Union,  Local  4;  Teamsters 
Local  96,  Newspaper  Guild,  Local  52, 
Bay  Area  Typographical  Union,  No. 
21;  Mailers’  Union,  Local  18,  and 
Graphic  Artists  International  Union, 
Local  280. 

The  unions’  contracts  expired 
December  31  and  negotiations  had 
been  under  way  between  unions  at  the 
Tribune,  San  Francisco  Chronicle,  San 
Francisco  E.xaminer,  San  Francisco 
Newspaper  Agency  and  the  San  Jose 
Mercury  and  those  newspapers’ 
publishers.  However,  the  Tribune  for¬ 
mally  withdrew  from  contract  talks  last 
week. 

Since  then,  other  publishers  have 
also  suspended  negotiations. 

Doug  Cuthberson,  executive  secre¬ 
tary  of  The  Newspaper  Guild,  Local 
52,  said  the  Tribune  unions  must 
negotiate  with  the  prospective  new 
owner.  An  agreement,  if  it  is  reached, 
will  be  voted  on  by  Tribune  employees. 

The  paper  has  not  made  a  profit  since 
Gannett  purchased  it  in  1977.  Howev¬ 
er,  Maynard  pointed  out  that  Gannett 
has  made  a  considerable  investment  in 
presses,  delivery  trucks,  newsracks 
and  bundling  equipment  and  has  in¬ 
creased  the  size  of  the  staff. 

The  core  issue,  Maynard  said,  will  be 
the  cost  of  the  labor  cotract  and  the 
efficiency  of  operations. 

He  stressed  that  he  believes  in  the 
future  of  Oakland  and  wants  very  much 
fot  the  Tribune  to  be  a  part  of  Oakland’s 
certain  growth.  “This  newspaper  is  109 
years  old,”  Maynard  said.  During  four 
of  those  years,  it  was  owned  by  com¬ 
panies  not  domiciled  in  Oakland.  It  will 
once  again  return  to  local  ownership.  It 
will  be  owned  by  people  who  live  in  this 
community.” 

When  he  announced  the  purchase  to 
the  editorial  staff,  he  said  he  would  dis¬ 
close  the  new  owners  and  spell  out  the 
purchase  agreement  once  a  definite 
(Continued  on  page  17) 


Westchester  Today 
ends  publication 

Gannett  Co.  ended  publication  of 
Westchester  Today,  its  26,000  morning 
daily  published  by  Westchester  Rock¬ 
land  Newspapers,  on  February  4. 

The  five-days-a-week  paper,  which 
was  100%  street  sales,  had  a  circulation 
of  over  44,000  daily  when  it  was 
introduced  two  years  ago  for  a  nickel  a 
copy.  The  paper,  started  by  Chip  Weil 
when  he  was  head  of  WRN,  contained 
mostly  wire  service  and  syndicated 
copy. 

No  layoffs  resulted  from  Today’s  ter¬ 
mination. 

Allen  H.  Neuharth,  chairman  and 
chief  executive  officer  of  Gannett, 
indicated  Westchester  Today’s  demise 
was  imminent  last  December  when  he 
told  stock  analysts  in  New  York  that 
the  company  planned  “some  mod¬ 
ifications  in  that  rather  small  daily” 
when  USA  Today  entered  the  North¬ 
eastern  market  on  April  1 1  (E&P,  Jan. 
29,  p.  18). 

Gannett  plans  to  print  USA  Today  at 
Westchester  Rockland’s  plant. 

Walt  Wurfel,  a  Gannett  spokesman, 
declined  to  state  if  Westchester  Today 
was  still  profitable  at  its  demise.  He 
said  Gannett  does  not  give  profit  and 
loss  figures  for  individual  newspapers. 

Westchester  Rockland  publishes 
nine  other  dailies,  all  in  the  evening 
field,  with  a  combined  circulation 
exceeding  185,000. 

Thomas  Dolan,  president  of  WRN, 
said  the  process  of  folding  Westchester 
Today  began  last  September  when  it 
started  adding  Today’s  features  to  the 
other  WRN  newspapers. 

“We  completed  that  process  last  Fri¬ 
day  (Feb.  4),”  Dolan  stated.  He  said 
the  nine  remaining  Westchester  Rock¬ 
land  dailies  have  now  “gone  all-day.” 

Dolan  advised  his  staff  prior  to 
Westchester  Today’s  termination  that 
it  would  compete  with  the  national  dai¬ 
ly  for  presstime  and  said  Gannett  was 
considering  folding  the  paper. 

Westchester  Today  was  the  second 
newspaper  to  be  folded  by  Gannett  re¬ 
cently. 

Little  Falls  (Minn.)  Transcript,  Gan¬ 
nett’s  smallest  daily  newspaper  with 
3,900  circulation,  was  folded  last  fall. 
The  paper’s  editorial  offices  are  now  a 
bureau  of  the  St.  Cloud  Daily  Times, 
another  Gannett  paper  with  26,000  eve¬ 
ning  circulation. 

Blaine  Printing  Co.,  which  was  once 
Transcript’s  commercial  printing  busi¬ 
ness,  also  occupies  the  facilities. 

Wurfel  said  Gannett  folded  the  Little 
Falls  Transcript  because  it  was  too 
small  and  the  company  felt  it  could 
serve  the  community  better  by  adding 
an  expanded  Little  Falls  section  to  its 
St.  Cloud  paper. 
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About  awards 


Poland  closes  UPl’s 
bureau  as  reprisal 

The  Polish  government,  acting  in  retaliation  for  the 
expulsion  of  the  Polish  News  Agency’s  correspondent  in 
Washington,  D.C.,  ordered  the  Warsaw  bureau  of  United 
Press  International  to  suspend  operations  and  lifted  the 
press  accreditation  of  UPl's  correspondent,  Bogdan 
Turek. 

On  January  1 1  the  Polish  government  expelled  UPI 
correspondent  Ruth  Gruber  for  allegedly  “violating  legal 
order”  in  the  country.  The  U.S.  State  Department  re¬ 
sponded  to  Gruber's  expulsion  by  ordering  Stanislaw  Gla- 
binski,  the  sole  correspondent  for  the  Polish  News  Agen¬ 
cy,  PAP,  to  leave  this  country  on  January  18.  The  State 
Department's  action  effectively  closed  PAP’s  Washington 
bureau. 

The  Polish  Foreign  Ministry  told  Turek,  46,  a  Polish 
national,  who  has  been  a  UPI  correspondent  for  12  years, 
that  the  wire  service  will  be  allowed  to  reopen  its  Warsaw 
bureau  when  a  new  correspondent  arrives  to  replace  Gru¬ 
ber  and  when  PAP  resumes  its  operation  in  Washington. 

Walter  Wisniewski,  a  UPl's  Moscow  bureau  manager, 
was  originally  scheduled  to  replace  Gruber  in  April  when 
her  tour  in  Warsaw  concluded.  Polish  authorities  are  con¬ 
sidering  Wisniewski's  request  for  a  visa. 

Gruber  left  Poland  on  January  15  and  returned  to  the 
United  States  before  taking  up  her  new  assignment  as  a 
UPI  roving  correspondent  for  Eastern  Europe.  She  will  be 
based  in  Vienna. 

“The  action  of  the  U.S.  State  Department  in  expelling 
the  Polish  journalist  was  not  at  UPl's  request,”  said  Wil¬ 
liam  Small,  president  of  the  news  service.  “We  at  UPI 
believe  in  full  access  news  coverage  in  every  country  by 
professional  journalists.  We  hope  that  both  governments 
will  reconsider  and  allow  resumption  of  news  coverage.” 

There  has  been  no  official  word  from  the  State 
Department  about  what  it  plans  to  do  regarding  PAP’s 
Washington  bureau. 

“My  expulsion  was  meant  to  be  a  warning  to  other 
correspondents  not  to  have  contacts  with  dissidents,” 
Gruber  said.  “I  had  some  beats  on  stories  about  dis¬ 
sidents.” 

Gruber  feels  that  the  reason  Polish  authorities  singled 
her  out  was  that,  with  IVz  years  in  Warsaw,  she  had  the 
longest  tenure  of  American  correspondents  stationed 
there. 

N.Y.  Times  and  Mead 
form  joint  venture 

New  York  Times  Co.  and  Mead  Corporation  reached 
agreement  on  January  31  to  grant  Mead  Data  Central,  a 
Mead  subsidiary,  exclusive  rights  to  distribute  databases 
produced  by  New  York  Times  Information  Services  to 
NEXIS  users. 

Under  the  agreement  Mead  Data  Central  will  offer  the 
New  York  Times  On-Line,  a  full  text  retrieval  service;  the 
Information  Bank,  which  abstracts  material  from  the  New 
York  Times  and  60  other  publications,  including  Editor  & 
Publisher;  and  Advertising  and  Marketing  Intelligence,  a 
database  created  by  the  NYT  Co.  in  association  with  J. 
Walter  Thompson  which  provides  abstracts  from  60  per¬ 
iodicals. 

The  NYT  Co.  will  shut  down  its  marketing  and  compu¬ 
ter  facilities  previously  used  for  the  Information  Service. 
The  closing  down  of  such  services  and  the  sale  of  the  NYT 
Co.’s  Educational  Enrichment  Materials  Co.  will  result  in 
a  250  per  share  gain  in  earnings,  the  company  said. 
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ART  JOURNALISTS — At  a  champagne  reception  at  the 
Cooper  Union  in  New  York  City,  Dean  Osborn  Elliott  of  the 
Columbia  School  of  Journalism  presented  (January  27)  awards 
to  the  winners  of  the  1st  Annual  Manufacturers  Hanover  Trust 
Co. — Art/World  contest.  The  winners  each  received  $500  and 
an  inscribed  golden  quill  and  inkwell.  The  winners  were,  left  to 
right:  Christopher  Knight,  Los  Angeles  Herald-Examiner  (honor¬ 
able  mention);  for  architecture,  Joseph  Giovanni,  L.A.  Herald- 
Examiner  and  now  with  New  York  Times;  Beth  Dunlop,  Miami 
Herald,  (honorable  mention);  for  contemporary  art,  Franz 
Schulze,  Chicago  Sun-Times;  and  for  art  history,  David  Elliott, 
Chicago  Sun-Times,  currently  with  USA  Today.  Bruce  Hooton, 
publisher  and  editor,  Art/World,  far  right,  said  Manufacturers 
Hanover  will  again  sponsor  the  2nd  annual  award.  Submission 
for  articles  written  in  1982  are  being  accepted  by  Art/World, 
1295  Madison  Ave.,  N.Y.,  N.Y.,  10028.  Deadline  for  entries  is 
May  1,  1983. 

A  People  Picture  .  .  .  earned  the  1982  Eclipse  Award 
for  photography  for  Kay  Coyte.  Her  color  photograph  of 
Timely  Writer's  owner  Peter  Martin  clutching  Mrs.  Wil¬ 
liam  Reed  in  grief  following  the  fatal  spill  in  the  Jockey 
Club  Gold  Cup  race  appeared  in  the  November  issue  of  the 
Horsemen’s  Journal.  Usually  the  award  goes  to  a  picture 
of  the  horses  rather  than  people  of  the  racing  world.  Kay 
will  receive  the  Thoroughbred  Racing  Association’s  prize 
Feb.  4  in  San  Francisco.  In  the  writing  categories  the 
winners  were  Edwin  Pope,  sports  editor  of  the  Miami 
Herald,  and  Jay  Hovdey,  a  turf  editor  of  the  western 
edition  of  the  Daily  Racin;^’  Form.  It's  a  second  time  for 
Pope  to  cop  the  Eclipse. 

*  ♦  ♦ 

Critics’ Choice  .  .  .  Judges  of  the  George  Jean  Nathan 
Prize  competition  for  drama  criticism,  administered  by 
Manufacturers  Hanover  Trust  Co.,  tagged  Julius  Novick, 
Village  Voice,  a  New  York  City  weekly  owned  by  Rupert 
Murdoch,  for  the  $5, (KM)  honorarium. 

*  *  * 

Nailed  Down  .  .  .  A  first  prize  of  $1,0(K)  was  awarded  to 
Elizabeth  Whitney,  Si.  Petersharg  (Fla.)  Times,  in  the 
Golden  Hammer  competition  of  the  National  Association 
of  Home  Builders.  Her  article  dealt  with  the  complex 
problems  of  high  interest  rates  in  the  homebuying  market. 
In  the  smaller  newspaper  class,  the  winner  was  Andy 
Young,  Elyria  (Ohio)  Chronicle-Telegram,  whose  story 
told  how  Elyria  is  becoming  an  integrated  city.  The 
magazine  prize  went  to  Steve  Gittelson,  Chicago.  Second 
place  winners  of  $500  each  were:  John  Fairhall,  Baltimore 
Evening  Andree  Brooks,  New  York  Times  Magazine', 
and  Nita  Thurman,  Denton  (Tex.)  Record-Chronicle. 
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Volkswagen  will  use 
newspapers  in  1983 


Volkswagen  of  America  will  contin¬ 
ue  to  use  newspaper  advertising  for  a 
number  of  purposes  in  1 983,  although  a 
top  marketing  executive  for  the  Ger¬ 
man  auto  company  chided  that  in  many 
markets  a  full-page  newspaper  ad  costs 
as  much  as  a  30-second  tv  commercial 
and  newspapers  “do  not  have  sound  or 
motion.” 

James  Fuller,  vicepresident  of  VoA, 
told  a  luncheon  audience  of  the  New 
York  chapter  of  the  Newspaper 
Advertising  Sales  Association,  that 
Volkswagen  will  be  using  newspapers 
for  three  purposes  during  1 983. 

The  first  will  be  to  provide  dealers  or 
dealer  associations  with  a  method  of 


maintaining  a  “continued  ad  presence” 
in  their  markets.  This  will  be  accom¬ 
plished  by  Volkswagen  headquarters  _ 
providing  each  dealer  association  with 
an  “ad  of  the  week”  on  a  variety  of 
topics  throughout  the  year. 

A  second  way  newspapers  will  be 
used  by  Volkswagen  dealers  is  as  a  tool 
“in  the  unlikely  event  that  an  inventory 
imbalance  arises,”  Fuller  said. 

Newspapers  will  also  be  used  to  sup¬ 
port  what  Volkswagen  considers 
“newsworthy  events,”  such  as  prod- 
uct  changes,  new  product 
introductions  and  the  results  of  new 
EPI  mileage  studies. 

“We  expect  to  have  a  very  good  year 


irrespective  of  the  economic  con¬ 
ditions,”  Fuller  told  newspaper  ad 
reps. 

He  said  the  Amerifcan  auto  industry 
has  been  training  its  customers  to 
expect  rebates  and  other  incentives 
when  buying  cars  and,  as  a  result,  auto 
ads  have  focused  less  on  promoting 
quality  and  performance. 

Volkswagen,  he  said,  will  continue 
to  promote  quality  and  performance  of 
its  cars  in  the  battle  for  sales  in  the 
overcrowded  small  car  market. 

“Volkswagen  is  no  longer  a  one  car 
company,”  he  said.  “We  manufacture 
more  than  just  the  Beetle.  Now  we 
have  pick-ups,  cars  with  diesels  and 
turbo-diesels,  sporty  sedans,  four- 
doors  and  hatchbacks.” 

Fuller  said  Volkswagen's  1983 
advertising  will  attempt  to  develop  a 
brand  image  for  the  company  like  it  had 
in  the  early  1 960s. 


J.C.  Penney  ad  budget  to  decline;  Oakland  Tribune 

further  shift  to  preprints  expected  (Continued  from  page  15) 


The  J.C.  Penney  Company,  one  of 
the  newspaper  medium’s  biggest 
advertisers,  will  cut  advertising 
expenditures  “modestly”  in  1983, 
according  to  a  Penney's  midwestern 
region  advertising  manager. 

Bill  Cress,  central  region  advertising 
manager  for  J.C.  Penney,  told  news¬ 
paper  production  directors  attending 
the  1983  Great  Lakes/Midstates  News¬ 
paper  Conference  in  Chicago  last  week 
to  expect  “a  modest  reduction  in  ad 
dollars  in  1983.” 

Cress,  who  is  responsible  for 
advertising  in  10  central  states,  also 
said  Penney’s  is  looking  at  alternatives 
to  newspaper  advertising  in  response  to 
ever  increasing  rates.  He  claimed 
newspaper  ad  rates  had  “far  outpaced” 
inflation  in  recent  years.  “There’s  no 
contest  guys,”  he  said. 

“Our  operating  statements  are 
beginning  to  make  some  of  our 
advertising  decisions,”  Cress  re¬ 
ported.  There  was  a  time,  he  said,  when 
“I  used  to  turn  my  back”  on  shoppers. 
“Now,”  he  said,  “We  say,  hey,  let’s 
see  what  these  guys  have  to  offer.” 

“For  the  first  time,  you  people  (from 
newspapers)  are  beginning  to  find  out 
what  competition  is  like,”  said  Cress, 
referring  to  the  recent  explosive  growth 
of  marriage  mail  as  a  retail  advertising 
medium.  Penney’s  uses  Advo  Systems, 
Inc.,  “quite  heavily”  in  the  Midwest, 
Cress  said. 

Cress  said  he  wouldn’t  be  looking  at 
alternative  advertising  media  had  the 
print  industry  held  rates  to  “modest” 
levels  in  recent  years.  Comparing  the 
rise  in  retail  prices  to  the  rise  in  news- 
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paper  rates,  he  maintained  that  if  Pen¬ 
ney’s  had  hiked  retail  prices  as  much  as 
newspapers  have  increased  rates, 
“We’d  be  flat  out  of  business  today.” 

Penney’s  is  one  of  few  national 
advertisers  which  use  a  balance  of  pre¬ 
prints  and  ROP  in  newspaper  advertis¬ 
ing.  “We’ve  got  a  company  which  has 
always  believed  in  ROP,”  he  said.  “It 
gives  us  a  lot  of  flexibility  on  the  local 
market  level.” 

However,  with  ROP  rates  rising  fas¬ 
ter  than  preprint  rates,  and  with  the 
added  control  the  central  office  main¬ 
tains  over  what  goes  into  a  preprint. 
Cress  said,  “It  looks  like  the  shift  is 
going  to  be  to  preprints.” 

One  way  newspapers  can  lessen  the 
shift  to  preprints  is  to  reorganize  rate 
cards  to  allow  volume  discounts  at  low¬ 
er  linage  breaks.  Because  Penney’s 
tries  to  balance  its  newspaper  advertis¬ 
ing  between  ROP  and  preprints,  the  re¬ 
tailer  is  “forced  down  the  middle  of  the 
rate  card,”  unable  to  earn  large  dis¬ 
counts  on  either  category  despite  the 
fact  that  the  company  is  one  of  the 
newspaper  industry’s  largest  advertis¬ 
ers. 

The  J.C.  Penney  Company  last  week 
announced  a  five-year,  $1  billion 
streamlining  plan  which  will  position  it 
more  competitively  with  department 
stores  instead  of  its  traditional  position 
as  a  mass  general  merchandise  retailer 
competing  with  Sears  and  Kmart. 
Under  the  plan,  Penney’s  will  cease 
selling  household  appliances,  hard¬ 
ware,  lawn  and  garden  supplies,  and 
paint  and  will  close  all  of  its  automotive 
centers. 


agreement  is  reached  with  Gannett. 

At  that  time,  he  said,  a  board  of 
directors  composed  of  a  broad-based 
representation  of  the  East  San  Francis¬ 
co  Bay  community  would  be  created. 

Maynard  said  he  will  be  the  principal 
owner.  Investors  in  his  company  will 
represent  “major  institutions,”  he 
said.  But  he  indicated  no  foreign  money 
is  involved,  nor  are  multi-national  cor¬ 
porations. 

Gannett  chairman  and  president 
Allen  H.  Neuharth  said  Gannett  is  sell¬ 
ing  the  Tribune  not  by  choice,  but  by 
federal  requirement. 

“We  are  genuinely  anxious  that  the 
Tribune  continue  publication,” 
Neuharth  said,  “and  we  believe  that 
Bob  Maynard’s  ownership  is  the  way  to 
achieve  that.  We  hope  that  he  gets  the 
financial,  employee  and  community 
support  necessary  to  march  his  dedica¬ 
tion  to  this  newspaper  and  its  leaders.” 

Maynard,  meanwhile,  said  the  same 
management  team  which  now  runs  the 
Tribune  will  continue  under  the  new 
ownership  and  that  he  will  remain  as 
editor  and  publisher. 

Combined  Communications  pur¬ 
chased  the  Tribune  from  the  family  of 
the  late  U.S.  Sen.  William  Knowland  in 
1977  and  sold  it  several  months  later  to 
Gannett. 

Gannett  launched  a  morning  paper, 
Eastbay  Today.  The  company  early  in 
September,  1982,  announced  plans  to 
cease  publication  of  the  afternoon  Oak¬ 
land  Tribune  and  merge  it  into  Eastbay 
Today.  After  it  decided  to  purchase 
KRON,  Maynard  announced  that  the 
new  morning  paper  would  be  the  Tri¬ 
bune,  not  Eastbay  Today. 
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TYPICAL  LINEUP  of  newsracks  in  a  neighborhood  brings  MULTIPLE  CHOICE  for  newspaper  readers  is  provided  by  this 

complaints  to  Boca  Raton  officials  from  residents  who  claim  row  of  13  vending  boxes  at  a  shopping  plaza  in  Boca  Raton,  Fla. 
traffic  hazards.  (pop-  50,000). 


In  small  city:  14  newsracks 
serve  up  a  multiple  choice 


And  now  .  .  .  here  comes  USA 
Today. 

One  more  newspaper  vending  box 
has  taken  a  place  in  the  rows  of  circula¬ 
tion  machines  that  give  residents  of 
Boca  Raton,  Florida,  a  multiple  choice 
that  may  be  unmatched  in  other  cities 
of  50,000  population. 

Boca,  situated  about  midway 
between  Palm  Beach  and  Miami  on 
Florida's  Gold  Coast,  has  been 
especially  identified  with  the  news¬ 
paper  industry  as  the  favorite  conven¬ 
tion  site  for  the  Southern  Newspaper 
Publishers  Association  over  near  four 
decades. 

When  SNPA  members  first  came  to 
the  little  city  they  were  lucky  to  find  a 
copy  of  the  local  weekly,  the  Boca 
Raton  News,  to  supplement  a  courtesy 
copy  of  the  Miami  Herald.  At  their  re¬ 
cent  four-day  rain-soaked  meeting 
many  SNPAers  ventured  from  the  posh 
hotel  into  town  and  later  remarked  at 
the  array  of  multicolored  newsracks  on 
street  corners  and  in  shopping  plazas. 

Now  that  the  new  Gannett  daily  is 
being  distributed  in  the  area,  a  Boca 
resident  or  visitor  can  pull  up  to  one  of 
the  news  points  and  select  from  three 
national  dailies,  seven  local  dailies  and 
an  assortment  of  freebies  and  shoppers. 
It  is  not  unusual  to  find  as  many  as 
14  vending  boxes  in  a  row  containing: 

•  Boca  Raton  News,  evening  and 
weekend.  A  Knight-Ridder  unit. 

•  Miami  Herald,  Knight-Ridder's 
flagship,  morning  and  Sunday  with 
Palm  Beach  edition. 

•  Miami  News,  a  Cox  unit  that  pro¬ 
motes  itself  as  Miami's  hometown 
newspaper. 

•  Fort  Lauderdale  News,  evening- 
Sunday  paper  owned  by  the  Tribune 
Company  (Chicago). 

•  Sun-Sentinel,  the  News'  fast¬ 
growing  morning  companion  with  con¬ 
siderable  attention  to  news  of  Boca  and 
its  environs.  A  joint  edition  with  the 
News  on  Saturday  and  Sunday. 
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•  Palm  Beach  Post  (Cox),  morning 
and  Sunday. 

•  Palm  Beach  Times  (Cox),  evening. 

•  New  York  Times  national  edition, 
with  early  morning  delivery. 

•  Wall  Street  Journal,  out  of 
Orlando. 

•  USA  Today. 

In  the  non-daily  field  the  Delray 
Beach  News-Journal,  a  Cox  product, 
also  is  available  in  Boca  boxes,  as  is 
BOCA ,  another  Cox  affiliate,  which  is  a 
shiny-paper  ( 500 )  directed  mainly  at  the 
polo  and  yacht  set. 

Boca  residents  are  bombarded  also 
with  free  distribution  papers  such  as 
the  Gold  Coast  Shopper,  TV  Tempo, 
the  Hi-Riser  (for  vertical  apartment 
dwellers),  and  the  Monday  Paper 
which  has  a  midweek  sidekick,  the 
Thursday  Times. 

“Don't  call  us  a  shopper!”  the  Mon¬ 
day  Paper  shouts.  In  its  10th  year  of 
publication  by  Art  Rich,  a  transplanted 
northern  advertising  man,  the  Monday 
Paper  serves  up  a  large  portion  of  local 
news  (mostly  City  Hall  stuff  by  its  own 
staff),  a  range  of  syndicated  material 
from  the  New  York  Times  Special  Fea¬ 
tures,  Copley,  Christian  Science  Moni¬ 
tor  and  U.S.  News  &  World  Report. 

In  one  edition,  the  Monday  Paper 
which  is  delivered  to  31,000  homes  in 
the  Boca  area,  will  carry  ads  from  as 
many  as  350  retail  accounts,  not  count¬ 
ing  those  on  12  pages  of  classified.  The 
sales  gimmick  is  a  7-Pack  offer  for  copy 
appearing  in  all  seven  of  the  freebies 
tailored  for  various  communities. 

The  proliferation  of  vending  boxes 
has  created  problems  for  both  the 
publishers  and  city  authorities.  Fre¬ 
quently  some  neighborhood  group  will 
complain  that  the  newsracks  create  a 
nuisance  and  traffic  hazards.  Thus  far, 
several  threats  of  injunctive  pro¬ 
ceedings  have  been  averted  by  agree¬ 
ments  among  the  publishers  to  self- 
regulate  the  placement  and  mainte¬ 
nance  of  boxes.  Lawyers  have  been 


hesitant  to  press  too  far  toward  law¬ 
suits  lest  they  be  set  down  by  First 
Amendment  rulings. 

Meanwhile,  some  state  lawmakers 
are  eyeing  the  newspaper  vending 
boxes  as  a  source  of  revenue  enhance¬ 
ment.  Their  output  is  now  exempt  from 
the  5%  sales  tax,  but  a  finance  com¬ 
mittee  is  studying  the  feasibility  of  lift¬ 
ing  that  privilege. 

Gannett  to  install 
58,000  Today  racks 

USA  Today  will  have  58,000  side¬ 
walk  vending  racks  at  a  cost  exceeding 
$13  million  by  the  time  the  newspaper 
reaches  its  15-market  goal  for  distribu¬ 
tion  by  this  April,  E&P  was  informed 
by  a  Today  spokesman. 

The  racks,  which  look  like  a  tv  set 
mounted  on  a  pedestal,  are  man¬ 
ufactured  for  Gannett  by  Berkley- 
Small,  a  Scripps-Howard  subsidiary  in 
Mobile,  Ala.  The  racks  cost  about  $230 
each,  Berkley-Small  said. 

The  racks  were  designed  by  Gan- 
nett's  ad  agency.  Young  &  Rubicam. 
Gannett  has  exclusive  rights  to  them. 

Gannett  would  not  divulge  how 
many  racks  it  has  in  each  market.  A 
report  in  the  Los  Angeles  Times  stated 
Gannett  has  1 1 ,300  racks  in  southern 
California.  Portland  Oregonian 
estimated  there  are  3,000  Today  racks 
in  its  market  area. 

USA  Today's  daily  circulation,  as 
certified  by  Price  Waterhouse,  reached 
531,438  for  the  week  ending  January 
28,  according  to  Allen  H.  Neuharth, 
chairman  and  chief  executive  officer. 

Neuharth  said  “these  latest  audited 
circulation  figures  and  advertising 
volume  to  date  keep  the  new  newspap¬ 
ers  nicely  ahead  of  projections.” 

USA  Today  established  an  advertis¬ 
er  rate  base  of  500,000  for  February  and 
650,000  for  March.  _ 

Neuharth  said  interim  circulation 
audits  by  Price  Waterhouse  will  be 
made  periodically  until  Today  has  been 
in  publication  long  enough  to  secure 
Audit  Bureau  of  Circulation  member¬ 
ship  and  auditing. 
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ABC  audit  shows 
slight  dip  in 
Sunday  sales 

For  the  first  time  since  1975,  U.S. 
Sunday  newspaper  circulation  reg¬ 
istered  losses  last  year. 

According  to  the  Audit  Bureau  of 
Circulations  annual  study  released  last 
week,  the  average  reported  circulation 
for  733  U.S.  Sunday  papers  was 
54,425,516  in  1982,  down  328,718 
copies  or  0.6%  over  the  1981  total. 

Daily  circulation  for  1,718  a.m.,  p.m. 
and  all-day  papers  measured 
62,157,655  in  1982,  a  loss  of  80,691 
copies  or  .  13%  over  the  previous  year. 

A  switch  from  evening  to  morning 
frequency  was  reflected  in  the  1982  cir¬ 
culation  totals. 

A.m.  circulation  jumped  1,329,258 
copies  during  1982  to  28,936,595  while 
the  number  of  morning  papers  in¬ 
creased  by  47  for  a  1982  total  of  406. 

On  the  evening  side,  p.m.  circulation 
fell  2,905,108  copies  to  26,527,771  in 
1982.  The  number  of  evening  dailies 
decreased  by  52  to  1,280. 

All-day  newspapers  showed  the 
greatest  percent  of  growth  in  1982  even 
though  the  category  gained  only  two 
newspapers  for  a  total  of  31.  All-day 
circulation  shot  up  1,495,159  copies  or 
29%  to  6,693,289  copies. 


Across  the  border,  Canadian  dailies 
tallied  a  total  circulation  of  5,338,460, 
up  34, 1 36  copies  over  last  year’ s  figure . 

In  addition,  morning  paper  circula¬ 
tion  increased  73,728  copies  (3.5%)  to 
2, 1 74,953  copies  for  the  27  newspapers. 
For  the  91  evening  papers  circulation 
dropped  45,340  copies  (1.7%)  to  2,601 . 

The  country’s  two  all-day  papers 
showed  a  gain  of  5,758  (1%)  for  a  \9Sz 
average  daily  total  of  562,369  copies. 

Total  circulation  for  Canada’s  16 
Sunday  newspapers  (up  two  from  last 
year)  climbed  224,514  copies  to 
2,601,183. 

Sells  interest 

Edward  D.  Miller,  executive  editor, 
Allentown  (Pa.)  Call-Chronicle  News¬ 
papers  before  he  resigned  in  March 
1981 ,  sold  his  shares  (February  7)  in  the 
Call-Chronicle  to  the  corporation.  Mil¬ 
ler  also  resigned  as  a  director,  ending 
his  active  interest  in  the  management  of 
the  newspapers.  His  stock,  represent¬ 
ing  about  24%  of  the  corporation,  will 
be  purchased  by  the  company, 
executives  of  the  corporation  and  the 
employee  pension  and  stock  savings 
trusts.  Collaterally  with  his  sale  of 
stock  to  the  corporation.  Miller  sold  his 
voting  shares  of  stock  to  his  father, 
Donald  P.  Miller,  chairman  of  the 
board.  Control  of  the  corporation  will 
remain  with  the  David  A.  Miller  family 
as  it  has  for  about  30  years. 


Gannett  shuts  down 
its  smallest  daily 

Little  Falls  (Minn.)  Da/7y  Transcript, 
a  Gannett  newspaper,  went  out  of  busi¬ 
ness  on  November  23. 

Printed  and  produced  by  the  St. 
Cloud  (Minn.)  Daily  Times,  also  a  Gan¬ 
nett  daily,  the  Transcript,  with  a  cir¬ 
culation  of  3,917  (ABC,  September  27, 
1981),  had  the  distinction  of  being  the 
smallest  daily  newspaper  in  the  Gan¬ 
nett  group.  The  Daily  Times  is  now 
publishing  two  pages  of  Little  Falls 
news. 

Gannett  acquired  the  Transcript, 
established  in  1892,  as  part  of  the 
Speidel  acquisition. 

The  closing  dropped  the  number  of 
Gannett  dailies  to  88,  and  put  the  Tarry- 
town  (N.Y.)  News  (5,000-circ.)  in  the 
“smallest  daily’’  category. 

NYT  Co.  sells 
educational  unit 

The  New  York  Times  Co.  sold  its 
Educational  Enrichment  Materials 
subsidiary  to  the  school  division  of 
Random  House,  Inc. 

Educational  Enrichment  produces 
audio-visual  materials  and  teaching 
aids  including  New  York  Times  Cur¬ 
rent  Affairs  filmstrips.  Random  will 
produce  the  filmstrips  under  licenses. 


Even  if  you  weren’t 
among  the  more  than 
400  news  people  who 
called  State  Farm  for 
prompt  help  on  an 
insurance  story  last 
year,  you  may  want 
our  new  phone 
numbers. 
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Indie  dealers 
win  suit  against 
KC  newspapers 

In  a  2  to  1  decision  this  past  Decem¬ 
ber,  a  three  judge  panel  of  the  United 
States  Court  of  Appeals  for  the  Eighth 
Circuit  in  St.  Louis  ruled  the  Kansas 
City  Star  and  Times  must  continue  to 
rely  on  independent  route  dealers  for 
their  home  delivery  service. 

The  newspapers  appealed  to  the  full 
court  of  eight  judges,  and  a  majority 
voted  January  31  to  re-hear  the  case. 
No  date  has  been  set. 

The  panel  said  that  the  newspapers' 
publisher.  Capital  Cities  Communica¬ 
tions,  violated  the  Sherman  Antitrust 
Act  when  in  1977  the  company  decided 
it  would  switch  from  using  indepen¬ 
dents  to  direct  delivery. 

The  U.S.  Justice  Department  sub¬ 
mitted  an  amicus  curiae  brief  in  support 
of  the  Kansas  City  papers  which  stated 
direct  delivery  would  result  in  more 
efficient  distribution,  better  customer 
service,  and  lower  retail  prices. 

Judges  Gerald  W.  Heaney  and 
Myron  H.  Bright,  in  ruling  against  the 
newspapers,  stated  “the  anticompeti¬ 
tive  consequences  of  the  Star's  pro¬ 


posed  refusal  to  deal  will  likely  out¬ 
weigh  any  competitive  benefits." 

Judge  J.  Smith  Henley,  who  dis¬ 
sented,  said  the  Kansas  City  papers' 
decision  to  switch  to  direct  delivery 
"was  justified  by  legitimate  business 
reasons,  produced  no  unreasonable 
anticompetitive  effects,  and  therefore 

Mrs.  Graham  hosts 
big  Newsweek  bash 

Newsweek  magazine  celebrated  its 
50th  anniversary  (Feb.  7)  with  a  recep¬ 
tion,  dinner  and  theater  show  attended 
by  about  1 ,500  persons  at  two  locations 
in  New  York. 

The  bash  was  hosted  by  Katharine 
Graham,  chairman  of  the  Washington 
Post  Company;  Mark  Edmiston,  presi¬ 
dent  of  Newsweek,  Inc.;  and  top 
Newsweek  editors. 

The  party,  the  first  of  seven  that  will 
be  held  around  the  country,  was 
divided  into  two  sections — one  in  the 
New  York  State  Theater  in  Lincoln 
Center  and  the  second  across  the  plaza 
in  Avery  Fisher  Hall.  After  drinks  and 
dinner,  the  two  sections  came  together 
for  the  theater  salute  to  Newsweek. 

“Everybody  who  is  anybody  was 
there,"  said  one  attendee. 


was  not  a  violation  of  Section  2  of  the 
Sherman  Act." 

The  dissenting  judge  continued: 
“The  effect  of  invoking  the  Sherman 
Act  in  this  case  serves  not  to  protect 
competition,  which  was  found  to  be  de 
minimis,  not  to  protect  the  consumers, 
but  to  protect  the  market  value  of  the 
independent  carrier  routes  by  prohibit¬ 
ing  the  Star  from  exercising  its  bar- 
gained-for  contractual  rights  of  ter¬ 
mination.  a  result  which  ...  is  not 
contemplated  by  the  Act." 

The  panel  Court  enjoined  the  Star 
and  Times  from  terminating  any  of  their 
existing  delivery  agreements  with  the 
independent  dealers  unless  there  is  a 
material  breach  of  contract.  The  pub¬ 
lisher  must  give  the  dealer  written 
notice  of  any  threatened  termination 
and  10  days  to  remedy  the  alleged 
breach. 


Branham  names 

Steve  Seraita  was  named  marketing 
director  of  Branham/Newspaper  Sales. 

Seraita  will  head  the  marketing/ 
research  group  which  consists  of  Bob 
Devine,  research  manager;  Jack 
Steinau.  promotion  manager;  and  Ray 
McCutcheon,  marketing  supervisor. 


MORTON  KONDRACKE 

Lively  and  controversial,  Morton  Kondracke  is  at 
the  center  of  the  developing  new  liberalism  in 
American  politics. 

Executive  editor  of  The  New  Republic,  he  has 
written  a  monthly  column  on  the  op-ed  page  of 
The  Wall  Street  Journal  (an  early  forum 
for  George  Will  and  the  neoconservatives)  since 
January,  1980. 

He  commands  respect  from  all  across  the 
spectrum  of  political  thought; 

“Perceptive ...  beholden  to  no  party” 

—  Sen.  Edward  Kennedy 

“One  of  the  sharpest  political  observers  in  America  today” 

—  Rep.  Jack  Kemp 

Morton  Kondracke  writes  twice  weekly,  with  a 
viewpoint  not  being  expressed  by  any  other  political 
commentator.  His  is  an  important  voice  in  the 
discussion  of  America’s  future  ...  a  voice  you’ll 
want  to  read  and  consider! 


For  sales  and  service  information, 
contact  Brad  Bushell,  800/221-4816. 
(In  New  York,  212/557-2333) 


United  Feature  Syndicate 

An  affiliate  of  United  Media  Enterprises 
200  Park  Avenue,  New  York,  N.Y.  10166 
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James  P.  Delaney  was  named  metro 
:ditor  of  the  Cincinnati  Enquirer  as  part 
of  a  reorganization  of  the  editorial  divi¬ 
sion.  He  will  supervise  a  consolidated 
metropolitan  desk  operation  that  consists 
of  the  city  desk,  business  department, 
suburban  staff  and  all  bureaus.  With  the 
Enquirer  since  1975,  Delaney  has  served 
as  a  reporter,  assistant  city  editor  and  city 
editor. 

John  R.  Keisewetter,  most  recently 
associate  metro  editor,  was  named  fea¬ 
tures  editor  and  will  supervise  the  daily 
and  Sunday  Tempo  section  and  the  Sun¬ 
day  Enquirer  Magazine. 

Mark  Purdy  was  named  sports  editor 
and  will  continue  as  a  columnist  and 
assume  overall  supervision  of  the  sports 
department. 

*  *  * 


Thomas  J.  Smith  was  named 
vicepresident,  advertising  and  marketing 
of  the  Boston  Herald.  He  has  been  adver¬ 
tising  director  of  the  Seattle  Post- 
Intelligencer,  which  he  joined  in  1979  af¬ 
ter  seven  and  a  half  years  with  the 
Washington  Post. 

*  *  * 

Rachel  L.  Riley  was  named  promo¬ 
tion  supervisor  of  the  Chicago  Tribune 
and  will  coordinate  the  paper’s  promo¬ 
tion  efforts  and  supervise  the  copywrit¬ 
ers.  Riley  most  recently  was  director  of 
communication  at  the  office  of  the  Mer¬ 
chandise  Mart  and  earlier  held  a  variety 
of  positions  including  advertising  director 
of  Carson  Pirie  Scott  &  Co. 


J.  Warren  McClure,  former  head  of 
McClure  Newspapers,  Inc.,  has  received 
Ohio  University’s  most  distinguished 
alumni  award.  The  Medal  of  Merit.  A 
1940  graduate,  McClure  was  cited  “for 
service  to  alma  mater  and  extraordinary 
leadership  and  contributions  to  the  news¬ 
paper  industry  and  the  field  of  com¬ 
munication.’’ 

He  was  awarded  an  honorary  doctorate 
in  mass  communications  by  Ohio  Uni¬ 
versity  in  1975  and  in  1981  endowed  a 
$600,000  McClure  Professorship  in  com¬ 
munications  management.  McClure  re¬ 
tired  as  Gannett  vicepresident/marketing 
in  1975  and  is  a  director  of  Gannett  Co., 
Inc. 


*  *  * 

James  R.  Costello,  executive 
vicepresident  and  general  manager  of  the 
Lewiston  (Me.)  Sun-Journal,  has  become 
its  publisher  and  treasurer  and  continues 
as  general  manager.  He  takes  over  from 
his  father,  Russell  H.  Costello,  who 
has  held  the  two  positions  more  than  30 
years. 

Russell  Costello  succeeded  his  father, 
Louis  B.  Costello,  who  founded  the 
Sun  with  his  uncle  and  later  bought  the 
Journal. 

James  Costello’s  son,  James  Jr.,  joined 
the  papers  last  June  as  assistant  produc¬ 
tion  manager. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

59  Years 

Serving  Newspapers 

P.  O.  Box  7133,  Shawnee  Mission,  KS  66207 
(913)381-8280 


NEWSPEOPLE 


Louis  D.  Boccardi,  vicepresident 
and  executive  editor  of  the  Associated 
Press,  will  receive  the  Greater  Los 
Angeles  Press  Club’s  Joe  Quinn  Memo¬ 
rial  Award  at  the  annual  journalism 
awards  banquet  May  5.  The  award  is 
named  for  the  late  head  of  City  News 
Service  of  Los  Angeles. 

Boccardi  is  being  recognized  for  “his 
longtime  leadership  in  the  fight  for  free¬ 
dom  of  information  and  First  Amendment 
rights.” 

♦  ♦  * 

Promotions  at  The  News-Journal  Com¬ 
pany’s  Wilmington  newspapers  include: 

John  Flanagan,  from  assistant  man¬ 
aging  editor,  to  managing  editor;  Jennie 
L.  Phipps,  from  features  coordinator  to 
features  editor;  and  Ray  Goldbacher, 
from  features  assignment  editor  to  busi¬ 
ness  editor. 

* 

Bob  Sokolsky,  entertainment  editor 
of  the  Philadelphia  Bulletin  until  its  de¬ 
mise  last  year,  was  named  managing  edi¬ 
tor  of  the  Beach  Haven  Times,  The 
Beacon  and  the  Summer  Times,  pub¬ 
lished  by  Manahawkin  (N.J.)  Newspapers, 
Inc.  He  succeeds  William  J.  Mad¬ 
den,  who  moved  to  editorial  page  editor 
of  the  Manahawkin  publications. 

Since  closing  of  the  Bulletin,  Sokolsky 
has  been  a  freelancer  with  columns 
appearing  in  the  Camden  (N.J.)  Courier- 
Post  and  Atlantic  City  Press.  He  will  con¬ 
tinue  to  write  for  the  Courier-Post. 

«  ♦  * 

Mike  Greene,  display  advertising 
manager  of  the  Vancouver  (Wash.)  Col¬ 
umbian,  was  named  advertising  director 
succeeding  Bob  Little,  vicepresident  of 
marketing,  who  resigned  to  pursue  other 
business  interests.  John  McDonagh 
was  promoted  from  retail  advertising 
sales  manager  to  retail  advertising  man¬ 
ager. 

*  *  ♦ 

Jim  Nelson  was  appointed  advertising 
director  of  the  Dixon  (Ill.)  Evening  Tele¬ 
graph,  moving  from  advertising  director 
of  the  Keokuk  (Iowa)  Daily  Gate  City. 

♦  *  ♦ 

Three  new  assistant  editors  were 
appointed  at  the  Huntington  (W.Va.) 
Herald-Dispatch.  They  are: 

Kathleen  Grobe,  to  assistant  news 
editor;  Michael  Johnson,  assistant  city 
editor  and  Peter  M.  Gigliotti,  assistant 
regional  editor. 

Grobe  has  been  a  copy  editor  at  the 
newspaper  since  1974.  Johnson  was  a  re¬ 
porter,  and  Gigliotti  has  served  as  editor 
of  Neighbors,  a  weekly  newspaper  pro¬ 
duced  by  the  Herald-Dispatch  for  Putnam 
County. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Linda  Searing,  a  former  editor  at  the 
Washington  Post  and  USA  Today,  has 
been  named  managing  editor  of  The 
Prince  George’s  Journal,  one  of  five 
dailies  published  in  the  Washington  area 
by  Journal  Newspapers.  Inc.  Searing  has 
worked  as  a  feature  editor  at  the  Boston 
Herald-American  and  was  an  editor  on 
the  photo,  Washington  life  and  metro 
desks  at  the  Washington  Star.  When  the 
Star  folded  she  joined  the  Post  and  then 
moved  to  USA  Today. 

Other  additions  at  the  Journal  are; 
John  T.  Adams  III,  feature  and  graphics 
editor  of  the  Hammond  (Ind.)  Times,  as 
news  editor;  and  Rick  Kenney,  assis¬ 
tant  news  editor  of  the  Jacksonville  (Ela.) 
Journal,  as  assistant  news  editor. 

*  ^  9k 

Managerial  appointments  in  the  pro¬ 
duction  department  of  the  Los  Angeles 
Times  are:  Joseph  Malcor,  assistant 
production  engineering  manager,  named 
Orange  County  production  services  man¬ 
ager,  replacing  Willie  Butler,  who 
becomes  assistant  to  the  senior  project 
development  engineer. 

George  Nichols,  machine  shop  su¬ 
perintendent.  promoted  to  assistant  pro¬ 
duction  engineering  manager,  replacing 
Malcor;  and  Klaus  Kurz,  machine  shop 
general  supervisor  in  Los  Angeles,  pro¬ 
moted  to  replace  Nichols. 

*  * 

Herbert  G.  Gulick,  general  manager 
of  the  Torrance  (Calif.)  Daily  Breeze 
since  1968,  has  retired,  ending  a  47-year 
newspaper  career.  Gulick.  who  began  as 
a  reporter  for  the  Anaheim  Bulletin  and 
Santa  Ana  Register,  was  honored  by 
friends  and  colleagues  at  a  dinner  and  a 
golf  tournament. 

In  his  first  assignment  at  the  Daily 
Breeze  he  worked  as  a  reporter  in  the 
morning,  sold  advertising  in  the  after¬ 
noon  and  covered  city  council  meetings 
at  night.  He  later  became  an  ad  salesman 
full  time  and  then  advertising  director 
before  being  promoted  to  general  mana¬ 
ger. 


John  A.  Park  Jr. 
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C.  Robert  Woodsum  was  appointed 
vicepresident,  stock  market  and  financial 
services  for  United  Press  International. 
He  will  head  a  task  force  assigned  to  de¬ 
velop  a  series  of  sophisticated  state-of- 
the-art  financial  services  products  for 
both  media  and  non-media  use. 
Characterized  as  “instant”  market  ser¬ 
vices,  the  new  products  will  employ  com¬ 
puter  and  satellite  technology. 

Woodsum  is  a  veteran  UPI  executive 
with  40  years  experience  as  a  correspon¬ 
dent,  photographer,  division  sales  mana¬ 
ger  and  corporate  executive.  In  the  late 
60s  he  left  UPI  to  become  general  mana¬ 
ger  of  the  Dover  (N.J.)  Daily  Advance 
and  returned  in  1970  to  direct  UPl’s  then 
emerging  automation  projects. 

*  *  * 

Joe  Fannin,  former  marketing  direc¬ 
tor  for  the  New  Iberia  ( La. )  Daily  Iberian, 
was  named  assistant  publisher  of  the 
paper.  Fannin  also  was  named  publisher 
of  the  Jeanerett  (La.)  Enterprise,  a  sub¬ 
sidiary  of  the  Daily  Iberian. 

*  *  ♦  • 

Gary  Tozzi  was  named  automotive 
advertising  sales  supervisor  for  the  Gan¬ 
nett  Westchester  Rockland  Newspapers. 
He  started  with  Gannett  in  1979  as  an 
advertising  account  executive  for  the 
Mamaroneck  Daily  Times  and  later  was 
with  the  White  Plains  Reporter  Dispatch 
before  being  named  national  account  ex¬ 
ecutive  handling  automotive,  tobacco 
and  media  the  following  year. 


Janet  Lowe  was  appointed  financial 
editor  of  the  San  Diego  Tribune,  succeed¬ 
ing  Philipp  Harper,  who  resigned  to 
form  his  own  company  in  the  internation¬ 
al  trade  field.  Lowe  joined  the  Tribune  in 
1982  after  being  on  the  staff  of  the  San 
Diego  Daily  Transcript  and  earlier  at  the 
San  Marcos  Star,  Las  Vegas  Sun  and  Las 
Vegas  Review  Journal.  She  wrote  a  Cop¬ 
ley  News  Service  column  for  seven 
years. 

Carl  Larsen  was  promoted  to  assis¬ 
tant  financial  editor.  With  the  paper  since 
1973,  he  advanced  as  copy  editor, 
makeup  editor,  copy  desk  chief  and  assis¬ 
tant  news  editor.  He  moved  to  the  finan¬ 
cial  desk  last  May. 

*  *  » 

Thomas  E.  Privett joined  The  Adver¬ 
tiser  Company,  Montgomery,  Ala.,  as  re¬ 
tail  advertising  manager.  He  will  super¬ 
vise  retail  advertising  activities  for  the 
Alabama  Journal  and  Advertiser.  He 
most  recently  was  advertising  director  of 
The  Leaf-Chronicle  Company  in  Clarks¬ 
ville,  Tenn. 

>k  9ic 

John  W-  Harms  was  elected  president 
of  the  Toledo  Blade  Co.  by  the  board  of 
directors.  Harms  has  been  vicepresident 
of  S.R.  Dunlap  and  Associates,  a  man¬ 
agement  consultant  firm  in  Birmingham, 
Michigan. 

Prior  to  joining  the  Dunlap  firm.  Harms 
was  vicepresident  for  operations  and  also 
vicepresident  for  marketing  of  the  Detroit 
News. 


QUOTE  .  .  .  UNQUOTE 

MILO  SUTTON/ Director  of  Marketing  Services 
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Notes  on  people 

Robert  Haiman  to  head  media  institute 


Robert  J.  Haiman,  executive  editor 
of  the  St.  Petersburg  Times,  was 
elected  president  and  managing  direc¬ 
tor  of  Modern  Media  Institute,  the  edu¬ 
cational  institution  that  owns  contol- 
ling  stock  of  the  Times  Publishing  Co. 

Eugene  Patterson,  MMI  chairman 
and  editor  and  president  of  the  Times, 
said  the  election  of  Haiman  reflected  a 
commitment  to  “rapidly  develop  MMI 
now  into  a  world-class  leader  of  adv¬ 
anced  learning  in  journalism. 

“By  sending  our  lead  horse  there 
we’re  intending  to  signal  the  high  prior¬ 
ity  we’ve  set  for  the  institute's  develop¬ 
ment.’’ 


Haiman 


Patterson,  following  annual  meetings 
of  the  Times  and  its  affiliated  com¬ 
panies,  added  that  one  of  Haiman’s 
first  undertakings  will  be  to  plan  and 
construct  a  permanent  MMI  building  in 
downtown  St.  Petersburg. 

Haiman  said  he  considered  the  new 
post  “a  major  challenge  and  one  1 
should  not  decline  at  this  stage  of  my 
career  after  running  a  news  department 
for  17  years.  At  the  same  time  I  still 
have  daily  newspapering  in  my  blood 
and  returning  to  it  one  day  is  part  of  my 
plan.” 

Instead  of  replacing  Haiman  at  the 
Times,  Patterson  said  he  intends  to 
take  up  some  of  the  executive  editor’s 
duties,  returning  to  the  newsroom  for 
part  of  each  day  “so  I’ll  be  there  to  give 
Andy  Barnes  any  help  he  needs.” 

Andrew  Barnes,  as  managing  editor, 
continues  to  be  in  day  to  day  charge  of 
the  news  operation. 

Haiman  continues  to  serve  on  the 
Times  Publishing  Co.  board  of  direc¬ 
tors  as  well  as  on  the  MMI  board  of 
trustees.  Additionally  he  was  elected  as 
one  of  the  three  members  of  MMI, 
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along  with  Patterson  and  Times  pub¬ 
lisher  John  B.  Lake. 

Haiman  succeeds  Donald  K.  Bald¬ 
win,  MMI’s  first  president  who  retired 
at  the  end  of  1982.  Baldwin,  a  former 
editor  of  the  newspaper,  will  stay  on  as 
a  consultant  through  1983. 

Haiman,  as  executive  editor,  has 
been  in  charge  of  news  planning  and 
operations  of  the  Times  for  six  years 
and  was  managing  editor  for  10  per¬ 
vious  years. 

The  institute  operates  at  arm’s  length 
from  the  St.  Petersburg  Times  and 
Evening  Independent,  using  its  re¬ 
sources  to  serve  communications 
media  generally.  Ongoing  training 
programs  bring  professonals  and  col¬ 
lege  students  to  study  in  St.  Petersburg 
in  one  of  four  centers  devoted  to  writ¬ 
ing,  management,  graphics  and  ethics. 

State  senate  honors 

The  New  York  State  Senate  honored 
three  newspapermen  for  their  contribu¬ 
tions  to  the  state  and  to  journalism 
last  week. 

Gardner  Cowles,  until  recently 
chairman  of  the  board  of  Cowles  Com¬ 
munications,  Inc.,  received  special 
tribute  in  celebration  of  his  80th  birth¬ 
day. 

Bill  Gallo,  cartoonist  for  the  New 
York  Daily  News,  was  honored  for  his 
cartoons  which  have  provided 
entertainment  for  readers  since  1941. 

The  Senate  mourned  the  death  of 
Stephen  C.  Flanders,  who  died  January 
18.  Flanders  began  his  career  with  the 
New  York  Herald  Tribune  and  worked 
with  ABC,  NBC,  and  WCBS  News. 

Foreign  press  elects 

Maurice  Adams,  correspondent  for 
the  Canberra  Times  of  Australia,  has 
been  elected  president  of  the  Foreign 
Press  Association,  a  New  York-based 
group  marking  its  65th  anniversary  this 
year. 

Adams,  who  began  his  journalistic 
career  with  Reuters  in  Cairo,  Egypt, 
has  represented  various  Australian 
newspapers  in  Washington  and  New 
York. 

Other  FPA  officers  elected  were: 
Ted  Morello,  Far  Eastern  Economic 
Review,  Hong  Kong,  first  vicepre¬ 
sident;  Gitta  Bauer,  Springer  Foreign 
News  Service,  Hamburg,  second 
vi.cepresident;  Jussi  Himanka, 
Finnish  Broadcasting  Company,  Hel¬ 


sinki,  treasurer;  Istvan  Kulcsar, 
Hungarian  Radio-TV,  Budapest, 
general  secretary,  and  Michal  Stasz, 
Czechoslovak  Radio,  Prague,  assistant 
general  secretary. 

The  association  has  300  active  and 
associate  members  in  New  York  City 
and  Washington,  D.C.,  representing 
the  media  of  54  countries.  Its  headquar¬ 
ters  are  at  18  East  50th  Street,  New 
York. 

Nieman  committee 

Four  journalists  have  been  appointed 
to  serve  with  three  Harvard  University 
faculty  members  on  the  committee  to 
select  about  a  dozen  Nieman  Fellows  in 
journalism  for  the  academic  year  1983-84, 
the  46th  year  of  the  program. 

The  journalists  are:  Mary  Anne  Dolan, 
editor,  Los  Angeles  Herald  Examiner; 
Jeffrey  C.  Gralnick,  vicepresident;  ex¬ 
ecutive  producer  of  World  News,  ABC 
News,  New  York  City;  Chuck  Stone, 
senior  editor  and  columnist,  Philadelphia 
Daily  News;  and  Thomas  Winship,  edi¬ 
tor,  the  Boston  Globe. 

The  Harvard  faculty  members  serving 
along  with  committee  chairman,  ex 
officio,  James  C.  Thomson  Jr.,  who  is 
Nieman  curator,  are:  Nathan  I.  Hug¬ 
gins,  A.  Michael  Spence,  and  Prudence 
Steiner. 

New  posts  in  Portland 

Two  former  managing  editors  of 
Portland,  Oregon,  daily  newspapers 
have  retired.  Albert  L.  McCready, 
managing  editor  of  the  Oregonian  from 
1976  through  1982,  and  Ed  O'Meara, 
managing  editor  of  the  Oregon  Journal 
from  1972  through  1980  and  associate 
editor  since  then,  have  stepped  down 
from  active  newspapering. 

McCready,  an  Oregonian  staff  mem¬ 
ber  since  1938,  had  served  as  a  library 
clerk,  reporter,  assistant  city  editor, 
editorial  writer  and  assistant  managing 
editor  before  taking  the  top  position  in 
1976. 

O'Meara,  who  joined  the  Journal  in 
1941  as  a  copy  editor,  had  served  as 
feature  editor  and  city  editor  before  be¬ 
coming  managing  editor,  and  was  book 
columnist  for  the  past  two  years. 

With  merging  of  the  evening  Journal 
into  the  Oregonian  last  September  to 
make  it  Portland’s  all-day  newspaper,  a 
total  combined  news-and-features  staff 
of  more  than  260  employees  was 
formed.  McCready  and  O'Meara  are 
the  first  two  retirees  from  the  combined 
staff. 

Neither  one  will  leave  the  Oregonian 
completely.  McCready  will  continue 
handling  remodeling  preparations  and 
moving  operations  for  the  combined 
staff  s  new  super-newsroom.  O'Meara 
has  been  named  editor  of  Masthead, 
the  Oregonian  Publishing  Company’s 
house  organ. 
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A  cease-fire  in  the  Dailas  news  war? 


Has  the  shoot-out  between  the  two 
Dallas  dailies  come  to  an  end? 

Not  according  to  executives  of  both 
newspapers,  although  the  Dallas  Times 
Herald  has  recently  taken  a  little  differ¬ 
ent  strategy  in  the  battle  to  win  readers 
and  advertisers  in  that  highly  competi¬ 
tive  market. 

It  appears  that  there  is  sort  of  a  “cease 
fire,”  in  light  of  an  announcement  by 
Times  Herald  publisher  Thomas  McCar- 
tin  that  he  will  not  longer  “waste”  space 
in  his  newspaper  on  ads  extolling  the 
virtues  of  the  Times  Herald. 

“Historically  you’ve  seen  both  Dal¬ 
las  newspapers  publish  promotional 
advertisements  extolling  the  virtues  of 
their  own  paper,”  McCartin  said  in  a 
recent  letter  to  advertisers.  “This  says 
something  about  the  spirited  competi¬ 
tion  between  these  two  excellent  news¬ 
papers.  And  competition  is  healthy.  It 
stimulates  improvements  on  both 
sides,  with  our  readers  and  our 
advertisers  benefiting. 

‘‘However,  these  self- 
congratulations  in  my  opinion  are 
somewhat  wasteful,"  he  said.  McCar¬ 
tin  said  he  believes  too  often  self- 
serving  house  ads  are  only  run  for  the 


self-gratification  of  the  executives  of 
both  newspapers. 

“Quite  frankly,  many  advertisers 
and  readers  are  tired  of  it,”  McCartin 
said. 

At  the  competing  Dallas  Morning 
News,  executives  said  McCartin  is  tak¬ 
ing  his  new  strategy  because  his  news¬ 
paper  does  not  have  the  advertising  and 
circulation  numbers  the  News  has. 

“At  the  Dallas  News,  strong  circula¬ 
tion  statements  are  used  to  sell  our 
newspaper  to  advertisers  and  read¬ 
ers,”  said  Jeremy  Halbreich, 
vicepresident/marketing.  “If  the  Times 
Herald  had  our  circulation,  our  news 
product  and  our  ad  revenue,  it  would  be 
self-promoting  more,  not  less.” 

McCartin  said  from  now  on,  more  ad 
space  in  the  Times  Herald  will  be  given 
to  promote  “the  needs  of  education, 
arts,  charitable  institutions  and  the 
importance  of  the  business  communi¬ 
ty”  in  Dallas.  “We  will  be  providing 
free  promotional  space  to  non-profit 
organizations,”  he  said.  This  is  an 
expansion  of  a  program  initiated  last 
year,  when  the  Times  Herald  devoted 
52  full  pages  during  the  year  to  let  ad 
agencies  tout  the  positive  aspects  of  the 
city,  he  said. 


Halbreich  lauded  McCartin  for  the 
new  direction,  but  also  said  it  is  some¬ 
thing  the  Dallas  News  has  “been  doing 
for  many,  many  years.” 

“I  don't  think  this  changes  their 
position,”  Halbreich  said.  “They’re 
the  ones  who  initiated  the  war  of 
words.  It’s  seemed  as  if  McCartin  has 
had  almost  a  personal  vendetta  against 
us.” 

He  said  the  competition  between  the 
two  dailies  will  still  exist.  “It  is 
inevitable  that  we  will  run  into  each 
other,”  he  said. 

McCartin  said  retailers  in  the  Dallas 
market  have  become  “callous”  to  self- 
serving  house  ads  being  run  by  both 
newspapers.  And,  “all  the  good  things 
the  competition  between  the  papers  has 
stimulated — better  editorial  products, 
reinvestment  of  profits  in  the  product, 
etc. — have  been  lost  in  the  Texas 
rhetoric,”  he  said. 

“Here  you  have  two  excellent  news¬ 
papers.  producing  high  quality  jour¬ 
nalistic  products,  and  all  you  read 
about  is  shoot-outs,”  he  said.  “We  will 
no  longer  run  the  ‘our  Daddy  is  bigger 
than  your  Daddy’-type  promotional 
ads.” 


WHAT  DOES  MARTIN 
B.  MOHL  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


MARTY  KNOWS  ABOUT  NSII 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Marty  at  (213)  670-7021. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


Newport  News  $19  million  plant 
slated  to  begin  production  May  2 


Work  on  a  new  70,000-square-foot, 
two  story  production  center 
immediately  adjacent  to  the  main  build¬ 
ing  of  the  Daily  Press  Inc.  at  7505  War¬ 
wick  Blvd.,  Newport  News,  Va.,  is 
rapidly  nearing  an  end  as  workers  rush 
to  complete  the  installation  and  outfitt¬ 
ing  of  a  new  1 6-unit  Goss  Metroliner 
offset  press. 

A  revised  schedule  calls  for  test  pro¬ 
duction  of  newspapers  by  late  March 
and  online  production  by  May  2. 

The  $19  million  expansion  program, 
in  the  planning  stage  for  seven  years, 
will  make  the  plant  facilities  the  most 
modern  in  the  nation.  The  morning  Dai¬ 
ly  Press  circulation  is  currently  59,358; 
the  evening  circulation  is 

currently  48,825;  and  the  combined 
Sunday  circulation  is  104,000.  One  of 
the  great  advantages  will  be  a  vastly 
enlarged,  computer-controlled  mail- 
room  which  will  provide  the  capability 
to  deliver  the  newspapers  to  readers 
more  quickly  and  efficiently.  The  mail- 
room  was  designed  and  installed  by  the 
Graphic  Systems  Division  of  Rockwell 
International. 

One  person  at  a  control  panel  will  be 
able  to  direct  the  bundling,  sorting  and 
counting  of  newspapers  in  the  mailing 
room,  directing  the  properly  identified 
bundles  automatically  to  waiting 
trucks.  The  system,  which  uses  a  lap- 
stream  conveyor,  Goss  Stackmaster 
stackers,  SigNode  tiers  and  a  Sheridan 
72-P  inserter,  is  capable  of  loading  eight 
trucks  simultaneously. 

In  addition  to  the  new  press  and  mail¬ 
ing  rooms,  the  new  production  center 


includes  space  for  a  community  room, 
and  camera  and  platemaking 
department. 

In  announcing  the  current  status  of 
construction,  Larry  Freeman,  general 
manager  of  the  Daily  Press,  Inc.,  said 
the  project  is  about  eight  weeks  ahead 
of  schedule.  “Good  weather  con¬ 
ditions,  the  timely  arrival  of  new  equip¬ 
ment,  and  the  cooperation  of  engineers 
and  installation  crews  have  greatly 
helped  expedite  the  work,”  he  said. 

The  state-of-the-art  technology  rep¬ 
resented  by  the  host  of  new  equipment 
offers  several  advantages  to  readers 
and  advertisers: 

1.  Better  reproduction.  Offset  print¬ 
ing  reproduces  on  paper  with  greater 
fidelity  than  the  present  letterpress 
method.  The  new  offset  press  will  pro¬ 
duce  sharper,  clearer  images,  and  each 
page  should  have  a  much  cleaner 
impression,  with  all  images  sharply 
defined. 

2.  Full  Color  Reproduction.  One  of 
the  new  pieces  of  equipment  is  a  color 
separator/enlarger,  which  will  enable 
relatively  quick  color  separations  to  be 
made.  This  means  that  for  both  news 
and  advertising,  the  newspapers  will 
have  the  capability  of  reproducing  in 
full  color  with  far  greater  fidelity  than  at 
present. 

3.  Greater  Flexibility.  The  new  press 
has  twice  the  capacity,  enabling  the 
printing  of  more  pages  simultaneously 
and  the  use  of  more  pages  with  color  — 
all  at  a  greater  speed  than  at  present. 
The  16  unit  press  is  equipped  with  eight 
color  half  decks.  The  in-line  press  con¬ 


figuration  allows  for  16  spot  color 
positions  in  a  64  page  product  or  32 
positions  in  a  128  page  product;  and  it 
allows  16  process  color  positions  in  the 
64  page  product  or  32  in  the  128  page 
product. 

4.  Format  change.  Each  page  on  the 
new  presses  will  be  one  and  one-half 
inches  shorter  than  at  present,  and 
there  will  be  six  advertising  columns 
per  page.  This  will  bring  the  newspap¬ 
ers  into  conformity  with  the  industry¬ 
wide  Standard  Advertising  Unit  re¬ 
quirements  and  result  in  a  much  cleaner 
appearance  for  each  page. 

Advertising  Director  Frank  Thieme 
and  his  staff  are  preparing  a  prototype 
edition  which  will  explain  the  new  pro¬ 
duction  techniques  and  mechanical  re¬ 
quirements.  This  will  be  sent  to  all 
advertisers  immediately  upon  produc¬ 
tion. 

5.  Earlier  delivery.  The  speed  of  the 
new  presses  (about  70,000  copies  per 
hour)  and  distribution  equipment  will 
enable  news  deadlines  to  be  extended 
for  the  inclusion  of  late-breaking 
developments,  while  at  the  same  time 
permitting  delivery  trucks  to  be  on  the 
roads  prior  to  normal  traffic  buildup 
patterns.  This  means  earlier  delivery  to 
the  reader  in  most  instances. 

“We  at  the  Daily  Press  Inc.  have 
great  faith  in  the  economic  viability  and 
growth  potential  for  the  Peninsula  and 
the  greater  Hampton  Roads  area,” 
Freeman  said  recently. 

“I  think  this  major  investment  in  the 
market  demonstrates  our  conviction 
and  will  result  in  an  ever  improving 
service  to  both  our  readers  and 
advertisers.” 


The  new  70,0(X)-square  feet  production  center  (right)  almost  equals  in  size  the  original  Daily  Press/Times- 
Herald  facilities  built  in  1968.  The  new  center  will  house  new  16-unit  Goss  offset  presses  (left),  a  state-of-the- 
art  newspaper  distribution  system,  a  computerized  composition  center,  camera  and  platemaking  units, 
community  meeting  room,  kitchen,  newsprint  storage  and  other  production  facilities.  An  expanded  parking 
area  will  benefit  employees  and  customers.  The  two  buildings  are  connected  by  a  skyway. 
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Microcomputer  aids  in  improving 
editor’s  freeiance  efficiency 


Most  every  editor  and  writer  in  the 
newspaper  business  recognizes  the 
value  of  a  good  front-end  editing  sys¬ 
tem  in  the  working  environment.  Many 
are  now  discovering  that  the 
microcomputer,  coupled  with  a  good 
program,  can  improve  efficiency  in  the 
at-home  working  environment,  either 
for  freelance  work  or  for  assignments 
which  can  be  completed  without  travel¬ 
ing  to  the  office. 

Bernard  Gladstone  is  editor  of  the 
Home  Improvement  section  of  the  New 
York  Times.  He  writes  two  signed  col¬ 
umns  every  week.  (One  of  the  columns 
is  syndicated  to  other  publications.) 
Over  the  past  three  decades  he  has 
written  freelance  articles  for  a  variety 
of  national  magazines,  such  as 
McCalls,  Popular  Mechanics,  and 
Family  Circle.  He  is  the  author  of 
several  books,  including.  “The  New 
York  Times  Complete  Manual  of  Home 
Repair,”  still  in  print  after  more  than  16 
years. 

Gladstone  is  using  his  PeachText 
Word  Processor  program  with  his  EXO 
computer  to  produce  a  new  book,  an 
“expanded,  revised  and  updated” 
home  improvement  and  repair 
encyclopedia,  to  be  published  next 
year  by  Simon  and  Schuster.  He  pur¬ 
chased  the  system  about  two  years  ago. 

“The  book  was  the  single  biggest  fac¬ 
tor  in  my  buying  this  package.  I  had 
already  signed  a  contract  and  was  fall¬ 
ing  further  and  further  behind.  1  had 
gotten  an  advance  from  the  publisher, 
so  1  decided  to  take  part  of  it  and  put  it 
into  buying  a  computer. 

“Frankly,  it's  the  best  investment  1 
ever  made.” 

Why  go  to  the  office? 

Gladstone  had  been  introduced  to 
word  processing  at  the  Times. 

“They  had  a  video  terminal  there, 
but  1  had  always  written  my  col¬ 
umns  —  at  least  roughed  them  out  — 
at  home  on  the  typewriter.  When  1 
began  to  use  the  computer  to  edit  other 
people's  copy,  I  learned  how  fast  the 
work  could  go.” 

He  now  uses  his  own  system  for  all 
his  writing.  Now  that  he  has  obtained  a 
telephone  modem,  he  transmits  his  col¬ 
umns  from  home. 

“Theoretically,  if  1  did  nothing  but 
write,  1  would  never  have  to  go  into  the 
office.  In  my  case,  since  1  have  editorial 
duties,  1  have  to  go  in,  but  with  the 
columns.  I'm  not  even  limited  by  the 
time  of  day.  Sometime  before  I  go  to 
sleep  at  night,  1  just  have  to  call  the 
computer  number,  slap  the  modem  in, 
then  boom,  it's  there.  When  I  go  in  the 
next  day,  my  column  will  be  sitting  in 
my  directory  in  the  Times'  computer. 
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All  1  have  to  do  is  transfer  it  to  the 
appropriate  editor  or  department. 

“When  1  was  using  an  ordinary 
electric  typewriter,  I'd  have  to  bring  in 
the  hard  copy  to  be  typed  into  the 
system.” 

Beware  the  software 

Gladstone  purchased  his  hardware 
first,  before  selecting  PeachText,  a 
process  he  cautions  others  against. 

“In  my  case  it  worked  out  fine,  part¬ 
ly  because  the  dealer  gave  me  good 
advice,  and  partly  because  I  was  just 
lucky.  A  lot  of  people  ask  my  opinion 
and  I  always  tell  them,  “think  of  soft¬ 
ware  first.  PeachText,  then  called  Mag¬ 
ic  Wand,  was  the  best  (that  he'd  found), 
and  luckily  it  is  CPM-based,  so  1  was 
able  to  use  it.” 

Despite  one  of  tw  o  hardware-related 
problems  (primarily  because  the 
manufacturer  of  his  computer  does  not 
have  a  service  facility  in  his  communi¬ 
ty),  Gladstone  feels  that  hardware  is 
not  as  crucial  to  the  writer. 

“From  the  writer's  point  of  view,” 
he  advises,  “hardware  should  be  con¬ 
sidered  carefully  in  one  area  —  the 
keyboard.”  Some  machines,  he  feels, 
do  not  have  the  flexibility  a  writer 
needs,  since  they  are  sold  primarily  for 
other  purposes  than  word  processing. 
“I  appreciate  a  keyboard  with  the 
flexibility  1  came  to  expect  as  a  pro¬ 
fessional  at  the  paper.  Those  terminals 
are  designed  for  one  thing  only  — 
writing.” 

Gladstone  has  not  had  to  call  Peach¬ 
tree  for  assistance  since  last  spring. 
“They  were  upgrading  the  program, 
and  1  talked  to  the  technicians  about  a 
problem  1  had  discovered.  When  1 
pointed  it  out  to  them,  they  were  very 
interested.  In  fact,  they  held  up  the  re¬ 
lease  of  the  upgraded  version  and  re¬ 
vised  it,  incorporating  my  suggestions. 

1  felt  they  were  very  responsive.” 

A  50%  productivity  increase 

While  writing  is  still  “the  loneliest 
profession,”  it  doesn't  have  to  be  the 
most  tedious,  with  a  good  word  pro¬ 
cessing  system.  PeachText,  in  Glad¬ 
stone's  experience,  actually  helps  to 
relieve  writer's  block. 

“The  biggest  advantage  I've  found, 
and  I've  been  doing  this  for  quite  a  few 
years  (writing  and  selling  articles  since 
the  late  1940s)  is  that  1  seem  to  be  able 
to  get  started  more  easily.” 

“Every  freelance  writer  I've  ever 
met  has  the  same  problem:  when  you 
first  sit  down  and  put  that  first  sheet  of 
blank  paper  in  the  typewriter.  I  have  to 
produce  1 ,300  to  1 ,500  words  for  one  of 
my  columns.  1  could  sometimes  spend 
half  a  day  on  the  first  two  paragraphs. 


Then  I'd  knock  off  the  rest  of  the  story 
in  half  an  hour. 

"A  typical  freelance  writer 
experiences  something  like  this;  you  sit 
down  and  stare  at  the  paper  for  a  while. 
Then  you  go  and  sharpen  some  pencils. 
Stare  some  more.  You  remember  a 
check  you  need  to  write.  Then  a  phone 
call  you  need  to  make.  You  look  for 
every  excuse  you  can  find  not  to  start 
writing. 

“For  some  reason,  with  the  compu¬ 
ter,  I  don't  stall  as  much  before  getting 
started.  Maybe  it's  the  videogame  syn¬ 
drome.  I  won't  say  it's  actually  fun  but 
it's  somehow  a  lot  more  interesting 
than  sitting  down  at  a  typewriter. 

“You  don't  have  to  worry  about  mis¬ 
takes  and  errors,”  Gladstone  says.  “So 
you  tend  to  really  go  like  a  house 
afire.” 

Increased  productivity  can  quickly 
negate  the  initial  cost  of  a  word  pro¬ 
cessing  system.  Freelance  writing  is 
one  profession  that  pays  solely  on  the 
basis  of  production.  “1  think,”  Glad¬ 
stone  muses,  “at  a  minimum  my  pro¬ 
ductivity  has  increased  50  percent.  I 
turn  out  one-and-a-half,  maybe  two 
times  as  much  work  as  I  did  before.  Or 
you  can  look  at  it  the  other  way  and  say 
1  do  my  work  in  half  the  time.” 

He  was  impressed  with  the  ease  of 
learning  the  Peachtree  program. 
“Everyone  is  a  little  afraid  of  a  compu¬ 
ter  at  first.  Once  you  get  over  that  psy¬ 
chological  hurdle,  you  can  get  cracking 
very  quickly  with  a  good  program.” 

“I  had  a  typist  come  in  to  help  me 
with  transcribing  some  things  when  1 
first  got  the  computer.  1  found  it  pretty 
easy.  Within  fifteen  or  twenty  minutes 
you  can  show  any  typist  enough,  as 
long  as  you  are  present  to  do  some  of 
the  commands.” 

He  has  begun  lately  to  use  his  com¬ 
puter  for  other  purposes,  such  as 
expense  accounting.  “I'm  also  setting 
up  a  fairly  intricate  cross  reference  fil¬ 
ing  system.  I've  always  kept  an  index 
on  3  X  5  cards,  but  now  I'm  setting  up 
as  I  go  along  on  the  computer,  so  that  1 
can  search  out  what  I've  written  on  any 
topic. 

“If  1  could  do  it  all  over  again.  I'd  be 
more  diligent  about  lining  up  someone 
who  could  give  me  on-site  service  for 
my  hardware.  “But,”  he  concludes, 
“as  for  the  software.  I'm  satisfied.” 

New  president  named 
at  Great  Northern 

Peter  F.  Yacavone,  currently  presi¬ 
dent  of  the  Great  Northern  Paper 
division  of  the  Great  Northern 
Nekoosa  Corporation,  has  been  pro¬ 
moted  to  corporate  president,  succeed¬ 
ing  Robert  Hellendale,  who  will  contin¬ 
ue  as  chairman  and  chief  executive  offi¬ 
cer. 
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Electronic  ‘traffic  cop’  allows 
greater  systems  flexibility 


The  Information  Age.  To  the  man  on 
the  street,  it  means  more  information, 
perhaps  more  news  coverage.  To  the 
newspaper  editor,  it’s  more  news 
coverage,  put  together  by  a  larger  com¬ 
position  department  or  new  electronic 
technology.  To  the  paper’s  production 
chief,  the  Information  Age  invariably 
means  upgrading  equipment  and 
integrating  the  growing  number  of  com¬ 
puter  systems. 

As  the  number  of  computer  composi- 
tion  systems  grows,  it  becomes 
increasingly  difficult  to  interface  those 
systems  to  a  limited  number  of 
phototypesetters.  For  this  reason, 
newspapers  are  turning  to  com¬ 
puterized  interfacing  systems  specifi¬ 
cally  designed  to  manage  traffic  in  this 
area. 


typesetter.  The  second  microprocessor 
is  used  to  control  the  first  as  well  as  to 
interpret  operator  commands  from  the 
operator  console.  It’s  also  responsible 
for  changing  and  updating  the 
information  which  is  viewed  on  the 
operator  console. 

Since  its  installation  several  months 


The  heart  of  the  TCP  system. 


lated  feature  utilized  by  the  Press,  is 
“port  prioritization.’’  This  allows  a 
heavily  used  port,  again  such  as  classi¬ 
fied,  to  be  polled  more  frequently  than 
others;  thereby  eliminating  extensive 
queuing. 

In  addition  to  the  automatic  mode, 
the  operator  has  a  number  of  command 
functions  at  his  disposal  to  provide 
flexible  traffic  routing.  In  brief  they 
are: 

TAG:  Labels  input  channel  with  a 
nine  character  Alpha  code. 

ASSIGN:  Dedicates  a  particular 
input  channel  to  a  particular  typesetter 
so  no  interruption  can  occur  between 
them. 


INHIBIT:  Prevents  an  output  chan¬ 
nel  or  typeset  channel  from  being 
selected,  thus  allowing  a  typesetter  to 
be  routinely  maintained  or  any  of  the 
normal  procedures  associated  with 
turning  off  a  particular  unit. 

ON-OFF:  Permits  traffic  to  either 


The  Ashiiry  Park  (N.J.)  Press  is 
representative  of  many  medium  size 
papers  that  have  recently  upgraded 
their  interfacing  systems.  For  some 
time,  the  paper  has  been  experiencing 
problems  caused  by  traffic  manage¬ 
ment  between  their  multiple  composi- 
tion  systems  and  two  APS-5 
phototypesetters.  Without  com¬ 
puterized  interfacing  capability  many 
chores,  including  the  changing  of  pat¬ 
terns  between  composition  systems 
and  typesetters,  and  the  rerouting  of 
traffic  to  an  open  typesetter  when  one 
was  down,  required  the  manual  switch¬ 
ing  of  attendant  cables  and  connectors. 

In  addition  to  creating  confusion,  the 
constant  handling  of  the  cables  and 
connectors  resulted  in  wear  and  tear 
which,  in  turn,  gave  rise  to  faulty  out¬ 
put  and  errors  that  found  their  way  into 
the  composed  or  typeset  galleys. 

The  Press’  vicepresident,  Jules 
Plangere  III  concluded  that  with  proper 
interfacing  hardware,  errors  and  confu¬ 
sion  would  be  ended.  A  thorough  study 
of  available  equipment  convinced  him 
that  for  this  operation,  only  a  very  spe¬ 
cialized  computer  would  do.  After 
extensive  discussions  with  engineers  at 
Equinox  Data  Systems  of  Holmdel, 
New  Jersey,  an  order  was  placed  for 
the  company’s  TCP  computer  system. 
The  TCP,  short  for  Typesetter  Conten¬ 
tion  Processor,  is  specifically  designed 
to  automatically  route  traffic  —  with 
the  aid  of  a  variety  of  command  func¬ 
tions  —  between  composition  systems 
and  typesetting  equipment. 

The  TCP  computer  consists  basically 
of  a  data  channel  being  operated  and 
controlled  by  two  microprocessors. 
The  microprocessors  are  model  8070 
manufactured  by  National  Semi- 
Conductor.  The  first  microprocessor  is 
used  to  supervise  character  transfer 
from  the  composition  system  to  the 
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ago,  the  TCP  computer  has  eliminated 
the  problems  caused  by  poor  traffic 
management.  Now  when  traffic 
appears  from  the  composition  system, 
it  is  automatically  sensed  by  the  appro¬ 
priate  microprocessor  which  is  scann¬ 
ing  the  input  ports.  Once  sensed,  an 
available  typesetter  is  selected  and 
connection  is  made  by  passing  the  char¬ 
acter  information  onto  the  open  type¬ 
setter. 

Traffic  management  is  further  en¬ 
hanced  by  “real  time  clock’’  capabil¬ 
ity,  a  program  that  enables  the  system 
to  establish  automatic  assignments 
between  competing  inputs  on  the 
basis  of  time.  Thus,  the  classified  com¬ 
position  system  can  be  assigned  specif¬ 
ic  hours  to  a  typesetter.  Another  re¬ 


pass  or  be  routed  away  from  a  specified 
typesetter.  In  effect  this  is  a  parallel 
function  to  INHIBIT,  but  it’s  assigned 
to  a  particular  input  channel  by  oper¬ 
ator  command. 

FLUSH:  Removes  traffic  waiting  for 
a  typesetter  on  an  OFF  channel. 

DIAGNOSTICS:  Identifies  errors  in 
the  code  set  and  detemines  whether  an 
error  condition  is  originating  from 
either  the  typesetter  or  the  composition 
systems. 

The  TCP  system  used  at  the  Asbury 
Park  Press  consists  of  a  standard  VDT 
and  keyboard,  and  a  desk-top  size  elec¬ 
tronics  cabinet  housing  all  connectors 
for  the  composition  systems  and  type¬ 
setters. 
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TELERAM  COMMUNICATIONS  CORPORATION, 
White  Plains,  New  York,  has  announced  a  major 
trade-in  program  to  celebrate  the  company’s  10th 
anniversary. 

During  the  period  from  February  1,  1983  through 
March  31,  1983,  Teleram  will  accept  the  following 
products  for  trade-in  against  the  purchase  of 
Portabubble®/81  portable/bureau  terminals: 

Teleram  B-1800,  P-1800,  P-1881,  P-1888  and  2277 
terminals;  Texas  Instruments  700  series  portable 
terminals;  Telcon  Industries  portable  and  bureau 
terminals;  and  Peripheral  Systems,  Inc.  (PSI)  portable 
and  bureau  terminals. 

Nine  hundred  dollars  ($900.00)  will  be  allowed  for  the 
trade-in  of  any  one  of  the  above  products  against  the 
purchase  of  each  Teleram  Portabubble/81  (which 
includes  125K  bubble  memory  and  automatic  copy 
retention  program).  Thus  a  purchase  price  of  $4495  will 
apply  against  a  value  of  $5395.,  a  $900.  savings. 

For  companies  requiring  a  combination/bureau 
terminal.  Teleram  is  providing  a  RS  170  interface  in  the 
P/81  Portabubble  for  $150.00.  This  option  allows  the 
connection  of  a  separate  large  screen  often  desired  in 
the  bureau. 

*  *  ♦ 

GRAPHIC  ENTERPRISES,  INC.  has  unveiled  its 
Graphic  PM  300  System  —  an  affordable  system  of 
making  offset  plates  for  the  newspaper  industry. 

The  Graphic  PM  300  eliminates  film,  stripping  and 
opaquing.  From  paste  up  the  Graphic  PM  3()0  produces 
a  mirror  image  print.  Mirror  image  prints  for  two  pages 
are  placed  on  a  master  layout,  and  register  tabs  are 
applied.  Both  prints  are  trimmed  with  one  gutter  cut 
and  taped  for  transport  to  the  existing  plate  exposure 
system. 

Plates  used  are  positive  working  and  can  be 
purchased  presensitized  or  coated  on  your  premises 
using  positive  coating. 

After  plate  exposure,  the  plate  can  be  processed  on 
existing  plate  processor  by  changing  to  positive 
developing  chemicals. 

Compared  to  systems  now  on  the  market,  the 
Graphic  300  PM  System  is  compact:  the  Graphic  300 
PM  is  58"  long  x  30"  deep  x  41"  high,  and  requires  no 
plumbing.  The  electrical  requirement  is  60Hz. 

115/120V.  A  clean  line  is  recommended.  The  unit 
weighs  433  lbs. 

The  PM  300  System  from  Graphic  Enterprises  of 
Ohio  contains  two  independent  pieces  of  equipment. 

The  first  section  of  the  system  is  the  PM  3()0  System 
printer  which  provides  a  22-second,  18"  x  24"  mirror 
image  print. 

The  print  comes  out  of  the  machine  dry  and  is  a 
specially  coated  translucent  sheet  which  is  erasable  for 
deleting.  The  finished  print  will  not  change  color  or 
deteriorate  with  age,  so  it  can  be  used  as  a  master  file. 

Until  now  the  only  method  of  obtaining  a  postive 
working  subtractive  plate  of  high  quality  was  to  pay  an 
extremely  high  price.  With  the  new  coating  system, 
high  quality  may  be  achieved  at  low  price.  For  this 
reason.  Graphic  Enterprises  is  recommending  the  PM 
300  System  coater.  The  coater  offers  the  simplicity  and 
economy  of  a  roller  coater.  Because  of  a  unique  design, 
exactly  the  same  amount  of  coating  on  every  plate  is 
guaranteed,  whether  10  or  100  plates  are  coated.  The 


coated  plates  have  a  much  longer  shelf  life  than 
additive  wipe-on  plates,  thus  allowing  a  user  to  set  up 
and  coat  only  once  a  week  or  even  once  a  month.  The 
PM  300  coater  is  also  dry-to-dry,  and  stacks  plates  as 
they  exit  the  machine,  thus  eliminating  unnecessary 
handling  and  drying  space.  Cleanup  is  simple  since  the 
machine  does  most  of  the  work  itself. 


PROFESSIONAL  SYNDICATIONS,  INC.  recently 
announced  the  “Circulator,”  a  computer  system 
specifically  designed  for  today’s  small  newspaper.  It 
offers  the  circulation  manager  internal  controls  and 
accurate,  up-to-date  information. 

Draw  changes  are  entered  and  verified  daily. 
Afterward,  a  press  run  report,  bundle  wraps,  a  delivery 
list,  a  daily  draw  report  and  an  ABC  report  are 
produced  automatically. 

After  all  cash  receipts  are  entered,  weekly  carrier 
bills  and  a  complete  billing  report  are  also  generated 
automatically. 

The  system  is  capable  of  handling  multiple 
publications,  with  separate  totals  for  each  district,  ABC 
code  and  type  of  route.  The  normal  ABC  breakdown  is 
by  retail  zone,  city  zone  and  all  others.  The  regular 
types  of  routes  are  by  carrier,  dealer,  motor  route  and 
vending  machine. 

Equipment  and  software  can  be  purchased  for  less 
than  $10,0(X).  For  more  information,  contact  Frank 
Fay,  Professional  Syndications,  Inc.,  27  W.  16  St., 
Suite  LK,  New  York,  New  York  10011. 


The  1983  InterTech  Technology  Awards  were 
presented  during  InterTech  ’83,  the  Graphic  Arts 
Technical  Foundation  (GATF)  conference  held  on 
January  18-19  at  the  Pittsburgh  Hilton,  Pittsburgh,  Pa. 
Some  150  registrants  attended  this  conference 
presented  by  users  of  innovations  in  the  graphic 
communications  industries. 

Organizations  receiving  awards  were  BALDWIN 
TECHNOLOGY  CORP.,  Stamford,  Conn.,  for  its 
Baldwin  Automatic  Blanket  Cleaner;  COULTER 
SYSTEMS  CORP.,  Bedford,  Mass.,  for  its  KC-Gravure 
Color  Proofer  ACP  II;  CROSFIELD  ELECTRONICS, 
LTD.,  London,  England,  for  its  Laser-Gravure  System 
700;  RACHWAL  INDUSTRIES,  INC.,  Ashland,  Mass., 
for  its  Super  70  Paginator  projection  platemaker; 
SYSTEM  BRUNNER,  Locarno,  Switzerland,  for  its 
System  Brunner  control  bars;  and  STRETCH 
DEVICES,  INC.,  Philadelphia,  Pa.,  for  its  Newman 
Roller  Frame. 

The  recognized  technologies  represented  the  gravure 
and  screen  printing  industries  as  well  as  those  of 
sheetfed  and  web  offset  lithography.  Stretch  Devices, 
Inc.,  is  the  first  InterTech  Award  winner  from  the 
screen  printing  industry. 

The  purpose  of  the  awards  is  to  promote  awareness 
and  understanding  of  new  technologies  that  have  been 
predicted  to  have  a  major  impact  on  graphic  arts  within 
the  next  five  years  and  that  have  been  proven  in  an 
industrial  application  but  are  not  yet  widely  used  in  the 
industry.  The  awards  also  provide  recognition  of  the 
companies  that  have  developed  or  promoted  the  new 
technologies. 
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Despite  glitches,  the  first  European 
Wail  Street  Journal  gets  out  on  time 


It  was  snowing  in  Heerlen,  the 
Netherlands,  on  Jan.  31.  There  was  a 
power  failure.  A  strategic  fuse  was 
blown  in  the  printing  plant.  Yet  the  first 
edition  of  the  Wall  Street  Journal  went 
to  bed  on  deadline. 

The  new  edition  of  the  Journal  is 
written  and  edited  in  Brussels  and 
printed  in  Heerlen,  in  the  production 
facilities  of  Limburgs  Dagblad,  a  news¬ 
paper  owned  by  De  Telegraaf  Co.  of 
Amsterdam.  The  new  newspaper, 
which  can  be  purchased  on  day  of 
publication  throughout  continental 
Europe  and  in  the  United  Kingdom,  is 
targeted  to  the  international  executive 
doing  buiness  in  Europe.  It’s  core 
circulation  is  the  7,000  newsstand  and 
subscription  sales  of  the  Journal’s 
International  Air  Edition,  which 
ceased  publication  Jan.  28. 

The  Journal  dispatched  its  top  edito¬ 
rial  and  production  people  to  Brussels 
for  the  launch  of  the  new  newspaper. 
Following  are  excerpts  from  a  wire 
memo  sent  to  all  Journal  cities  from 
Lawrence  O’Donnell,  managing  editor 
of  the  Journal,  from  Brussels,  aftei  the 
first  Wall  Street  Journal/Europe  was 
produced. 

“At  11:20  p.m..  Norm  Pearlstine 
(editor  and  publisher  of  the  Wall  Street 
Joumal/Europe)  finished  checking  the 


what’s  news,  signed  off  on  the  front 
page,  and  gave  a  spirited,  ‘Hooray!’. 
The  first  edition  of  the  European  Edi¬ 
tion  was  locked  up.  Minutes  later,  the 
presses  started. 

“As  if  to  give  Murphy’s  Law  new 
meaning,  heavy  sticky  snow  started  to 
blow  over  the  delivery  trucks  outside 
the  plant.  Would  the  trucks  be  able  to 
make  their  schedules?  Could  planes 
carrying  papers  take  off?  Would  read¬ 
ers  ever  get  the  first  edition? 

“The  questions  came  up  repeatedly 
all  night  long.  First  when  power  in  the 
plant  failed  because  bad  weather 
knocked  out  electricity  through  the 
whole  city  of  Heerlen,  where  the  paper 
is  printed.  Then,  again,  when  the  power 
resumed  in  the  city  but  not  in  the  plant, 
it  turned  out  that  the  key  fuse  was 
blown,  but  nobody  could  find  a  replace¬ 
ment.  Where  do  you  buy  a  fuse  on  Sun¬ 
day  night  in  Holland? 

“At  one  point,  Pearlstine  began  to 
hum  the  ‘Annie’  showtune, 
‘Tomorrow.’ 

“But  none  of  the  obstacles  kept  the 
edition  from  happening.  Power  was 
improvised  for  a  while.  A  fuse  was 
found.  The  weather  eventually  cleared. 
Even  three  web  breaks  on  the  press 
couldn’t  prevent  the  new  edition  from 


making  its  way  into  the  mailroom,  out 
to  the  loading  docks  and  on  its  way  to 
readers  across  the  continent.  The  wea¬ 
ther  did  crimp  deliveries  in  a  few 
places,  but  the  papers  got  to  most  of  the 
deliyery  points  on  time.  At  the  news¬ 
stands,  the  paper  quickly  sold  out. 

“The  first  edition  was  remarkably 
clean.  It  looked  first  rate.  Efforts  by 
our  reporters  to  file  and  by  our  copy 
desk  to  edit  all  possible  stories  by  last 
Friday  greatly  helped  the  launch  of  the 
new  edition.  Saturday  morning,  edition 
editors  started  clearing  Friday  copy. 
When  the  U.S.  budget  story  broke  pre¬ 
maturely  on  Saturday,  confronting 
both  editions  with  a  heavy  flow  of 
budget  news  on  Sunday,  the  coast  was 
clear  in  Brussels.  If  copy  hadn’t  moved 
early  on  Friday,  the  edition  would  have 
been  in  big  trouble,  especially  as  the 
electrical  problems  blacked  out  the 
plant  just  hours  before  the  Sunday 
night  lock-up. 

“After  the  presses  rolled  Sunday 
night,  the  festivities  started.  Some  of  us 
who  went  to  the  plant  arrived  back  at 
the  Brussels  office  at  around  3:15  a.m., 
just  in  time  to  see  the  tide  turn  in  favor 
of  the  Redskins.  Pearlstine’s  party  was 
one  of  the  few  in  Brussels  to  have  the 
Super  Bowl  live.  Some  of  the  revelers 
didn’t  leave  until  5:30  a.m.  But  no  mat¬ 
ter,  the  staff  was  back  at  it  working  on 
edition  number  two  just  a  few  hours 
later.  A  tough  bunch.  They  deserve  our 
compliments,  best  wishes  and  good 
luck.’’ 


EDITOR  &  PUBLISHER  for  February  12,  1983 


UPl  contracts  with  Equatorial 
for  1,000  receive-only  stations 


Equatorial  Communications  Com¬ 
pany  announced  that  it  has  signed  an 
agreement  with  United  Press 
International  (UPI)  to  provide  1,000 
communications  satellite  earth  stations 
for  use  by  UPI  customers. 

UPI  will  replace  current  telephone 
line  connections  at  hundreds  of  loca¬ 
tions  across  the  country  with  Equato¬ 
rial’s  two-foot  dish  antenna  and  earth 
station  electronics  (E&P,  Sept.  25, 
1982).  Through  the  Equatorial  net¬ 
work,  UPI  will  distribute  information 
to  its  U.S.  customers  via  satellite  link. 
The  earth  station  at  each  individual  site 
will  be  coded  to  receive  the  appropriate 
information  service. 

“The  Equatorial  satellite  receivers 
are  reliable,  compact  and  easy  to 
install,’’  noted  Douglas  Ruhe,  UPI’s 
managing  director.  “UPI  will  be  using 
these  earth  stations  in  hundreds  of  loca¬ 
tions  as  part  of  our  total  domestic  con¬ 
version  to  satellite  news  delivery.  The 
project  should  save  us  $5  million  per 
year.’’ 

UPI  distributes  a  variety  of 


information  services  to  customers 
throughout  North  America,  and  is  the 
world’s  largest  independently  owned 


news  service,  with  243  news  and  pic¬ 
ture  bureaus  and  7,000  newspaper, 
broadcast  and  cable  tv  subscribers. 
During  1983,  UPI  intends  to  be  the  first 
wire  service  to  replace  all  its  terrestrial 
communications  lines  (leased  land 
lines)  with  earth  stations  for  the 
delivery  of  its  news  service  to  subscrib¬ 
ers. 


EQUATORIAL  PRESIDENT  Dean  Mack  is  surrounded  by  the  two-foot  dish 
antennae  similar  to  those  ordered  by  UPI. 
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Syndicates 


By  Lenora  Williamson 


Cartoonist  Jim  Berry's  conception  of  dashing  through  five  cities  in  Germany 
for  USO  appearances  in  schools,  recreaton  centers,  barracks,  clubs  and  USO 
centers. 


Traditionally  celebrities  such  as  Bob 
Hope  and  Miss  America  perform  at 
USO  Shows  for  military  personnel 
around  the  world.  But  a  recent  USO 
tour  to  Germany  was  different. 

The  star  entertainer  was  cartoonist 
Jim  Berry,  creator  of  “Berry's  World” 
comic  panel  for  Newspaper  Enterprise 
Association. 

Berry  toured  military  bases,  high 
schools,  recreation  centers  and  USO 
centers  giving  demonstrations,  chalk 
talks,  and  answering  questions  and 
signing  autographs. 

Berry’s  first  stop  was  Wiesbaden 
where  he  entertaned  at  a  recreation 
center  and  high  school  and  was 
impressed  with  intelligent  questions 
posed  by  the  youngsters  in  the 
audience.  From  there.  Berry  and  his 


wife.  Heather,  started  their  whirlwind 
schedule,  traveling  to  Hanau  for  three 
appearances  in  two  days,  followed  by 
three  programs  in  Kaiserlautern  the 
following  day. 

Then,  it  was  on  to  Baumholder  and 
four  more  appearances.  One  was  for  an 
entire  elementary  school,  others  for 
high  school  art  classes,  a  USO  center 
and  the  Village  Garret  recreation  cen¬ 
ter. 

The  military  base  appearances  were 
somewhat  familiar  to  Berry,  who  began 
his  cartooning  career  while  in  the 
Armed  Forces.  He  was  a  cartoonist  for 
a  naval  base  newspaper  and  won  a  cou¬ 
ple  of  awards.  It  was  then  he  decided 
that  cartooning  was  to  be  his  hobby  and 
he  might  as  well  learn  as  much  as  he 
could  about  it.  “That's  what  this  is,  a 
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hobby  that  got  out  of  hand.”  During  a 
stop  in  Baumholder,  Berry  was  draw¬ 
ing  a  cartoon  of  Mickey  Mouse  and  had 
to  stifle  his  amusement  when  an  eager 
child  spotted  one  of  his  drawings  of 
former  President  Nixon  and  loudly 
annouced,  “It's  Fat  Albert!” 

Betty  Stockover,  executive  director 
of  USO  operatons  in  Baumholder,  said 
of  Berry’s  visit  that  the  cartoonist  was 
extremely  well  received  by  everyone 
regardless  of  age  or  rank.  “His  visit 
was  of  exceptional  benefit  to  the  entire 
Baumholder  community,  as  he  pro¬ 
vided  entertainment  as  well  as  a  touch 
of  politics  and  life  in  the  United  States. 
He  would  be  welcome  here  anytime. 
What  a  super  person!” 

From  Baumholder,  Berry  traveled  to 
Mannheim  for  five  appearances  in  two 
days  and  the  final  stop  on  the  tour  was  a 
two-day  visit  to  Stuttgart. 

Berry  already  is  receiving  fan  mail 
from  people  he  met  during  the  tour. 


Syndicate  sales  territory  changes 
have  been  announced  at  United  Fea¬ 
ture  Syndicate  and  Newspaper  Enter¬ 
prise  Association,  United  Media  Enter¬ 
prises  affiliates. 

The  announcement  was  made  by  J. 
Brad  Bushell,  vicepresident/sales  man¬ 
ager,  who  supervised  the  realignment 
of  the  sales  organization. 

Bushell  said,  “Our  east  coast  ter¬ 
ritories  will  remain  virtually 
unchanged,  while  there  have  been  con¬ 
siderable  changes  made  in  our  territor¬ 
ies  in  other  parts  of  the  country.” 

Richard  Heimlich,  sales  representa¬ 
tive,  has  relocated  to  Dallas  and  now 
has  responsibility  for  the  territory  that 
includes  Texas,  Colorado,  Kansas  and 
New  Mexico. 

Shelaine  Hullinger  was  named  sales 
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representative  for  Indiana  and  Illinois. 
She  was  previously  assistant  sales 
manager/client  service  for  UFS/NEA 
in  New  York. 

Keith  Anderson  continues  to  service 
newspapers  in  midwestern  states  and 
Alaska  and  Hawaii.  Tom  Counce  will 
be  responsible  for  newspapers  in  the 
south  including  Missouri,  Arkansas 
and  Louisiana.  Elmer  Lindley 
continues  to  service  newspapers  in 
California  and  other  west  coast  states, 
and  Robert  McEwen  continues  in 
southeastern  states  including  Florida, 
Tennessee  and  Mississippi. 

Chris  Pierson  is  responsible  for 
Michigan,  Ohio,  and  Pennsylvania;  and 
John  Swagger  continues  with  New 
Jersey,  Washington,  D.C.,  and  North 
Carolina.  Jim  Toler  will  maintain  his 
east  coast  territory  which  includes 
New  York,  Connecticut,  Massachu¬ 
setts  and  Vermont. 

*  ♦  * 

David  Wiley  Miller  is  joining  the  staff 
of  Graphic  Impressions,  a  weekly 
package  of  caricatures  and  political 
cartoons  from  Field  Newspaper  Syn¬ 
dicate. 

The  artist,  who  signs  his  work  with 
his  middle  name,  has  been  staff  artist 
and  editorial  cartoonist  at  several 
newspapers,  includng  the  Greensboro 


(N.C.)  Daily  News  and  Record  and  the 
Santa  Rosa  (Calif.)  Press  Democrat. 

His  cartoons  have  been  syndicated 
by  Copley  News  Service  and  have 
appeared  in  “The  Best  Editorial  Car¬ 
toons  of  the  Year”  since  1979.  He  also 
is  creator  of  “Fenton,”  a  soon-to-be- 
released  comic  strip  revolving  around  a 
fiesty  senior  citizen. 

Other  artists  contributing  to  Graphic 
Impressions  are  Nancy  Ohanian, 
Boshra  Abo-Saif  and  Kent  Barton. 

:(c  :t:  % 

Terming  David  R.  Sargent’s  column 
on  “Successful  Investing”  one  of  the 
most  comprehensive  new  sources  of 
information  on  investments,  the 
vicepresident  and  general  manager  of 
Los  Angeles  Times  Syndicate,  Richard 
S.  Newcombe,  is  making  an 
introductory  offer  of  one  month  of  the 
columns  free. 

The  column  by  Sargent,  president  of 
United  Business  &  Investment  Serv¬ 
ice,  Boston,  already  is  running  in  the 
Kansas  City  Star,  Omaha  World 
Herald,  and  Sacramento  Bee,  among 
others. 

Reader  questions  on  investment  may 
be  directed  to  Sargent  in  care  of  the 
individual  newspapers,  giving  editors 
an  immediate  impact  of  reader  interest, 
Newcombe  adds. 


The  Select  Features  department  of 
Field  Newspaper  Syndicate  will  be 
offering  for  March  6  release  a  six-part 
series  excerpted  from  “Life  with  Jack¬ 
ie,”  the  biography  of  superstar  author 
Jacqueline  Susann.  The  book,written 
by  Susann’s  husband  and  manager  of 
35  years,  Irving  Mansfield,  and  pub¬ 
lished  by  Bantam  Books,  tells  the  story 
of  the  late  author  who  made  publishing 
history  by  producing  four  consecutive 
best  selling  novels  and  whose  “Valley 
of  the  Dolls”  is  listed  in  the  Guinness 
Book  of  World  Records  as  the  world’s 
best  selling  novel. 

In  addition  to  the  series  format,  the 
feature  will  be  offered  as  a  condensed 
single  release.  Photos  are  included. 


Doug  Wright  dies 

Cartoonist  Doug  Wright,  65,  best 
known  for  his  series  “Doug  Wright’s 
Family,”  died  January  3  of  a  stroke.  A 
regular  contributer  to  the  Hamilton 
(Ont.)  Spectator’s  editorial  pages,  his 
cartoons  appeared  across  Canada  in 
Weekend  Magazine  and  around  the 
world  in  syndication  from  Miller  Ser¬ 
vices,  Ltd.  His  cartooning  career  began 
in  the  Royal  Canadian  Air  Force  and  he 
went  on  to  create  a  number  of  strips. 


I 
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“I  hat*  the  Idea  that  underneath  their  clothes  people 
go  around  nude.” 


There’s  no  escaping  the  naked 
truth  ••  we’re  all  human.  Guindon 
looks  at  contemporary  society  and 
the  most  vulnerable  components  of 
the  human  condition.  His  upbeat, 
offbeat  humor  provides  refreshing 
insights  into  our  frivolities  and 
quirks,  and  brings  reassuring  com¬ 
fort  and  laughter  to  millions.  Field 
Newspaper  Syndicate  welcomes 
Richard  Guindon  to  our  family  of 
winners,  beginning  February  21. 

For  more  information,  call  our  sales 
department  collect  at  (714)  549-8700. 


1703  KAISER  AVENUE  •  IRVINE,  CA  92714 
NfweNKR  tVIOCATT  (714)  549-8700  a  division  of  flEtO  ENTtBPWISES.INC  a  0183 
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1982 

December 

Linage 

Tin  following  linogo  tabulations  hove  boon  compilad  by 
Modlo  Rocords,  Inc.  for  tho  oxclusivo  publication  of  Editor 
A  Publlthor.  Thoy  may  not  bo  roprintod  or  publithod  in 
any  form  without  oxpllcit  pormitsion  from  Modio  Ro- 
cords,  Inc.  NOTE:  Nowspopors  marked  with  code  below 
Include  advertising  in  Parade  or  Family  Weekly, 
approximate  linage  as  follows; 

*Paraclo-5l,30S  tFomily  Weekly-$3,9I3 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  6A. 

Constituti04i-m .  2,984,794  680,535  2,848,492  465,560 

Joumo|.e .  3,035,624  682,028  3,003,875  500,844 

Joumol  &  Constitution-S  1,933,857  690,671  1,655,891  360,635 

Journal  &  Constitution-sat  542  469  _  459.159  _ 

Grand  Totol .  8,496,744  2,053,234  7,967,417  1,327,139 

NOTE:  Consitution  m  and  Journol-e  published  5  days  a  week  only, 

RAITIMORE,  MO. 

•News  Americon-S .  644,359  60,912  615,674  64,888 

News  Americon-e .  1,118,624  126,704  1,213,223  88,362 

Sun-m .  2,229,734  190,897  2,120,430  162,146 

Sun-e .  2,038,876  191,214  2,055,359  162,136 

Sun-S .  2.278.677  55.888  2.058  917  195.344 

Grand  Totol .  8,380,270  625,615  8,063,603  673,146 

RERGEN  COUNTY,  NJ. 

Record-e.  2813,108  763,821  2,781,226  589,799 

•Record-s .  2.152.762  409.060  1.798.132  300.652 

Grand  Total .  4,965,870  1,172,881  4,579,358  890,451 

NOTE:  Record-e  published  5  doys  o  week  only 

BOSTON,  MASS. 

Herold  Americon-m .  570,617  36,040  876,128  138,848 

Herold  Americon-S .  274,617  70,264  611,065  183,488 

Globe-o/d .  2,720,684  164,292  2,594,579  190,546 

•Globe-S .  2,455.585  231.768  2.267.473  261.880 

Grond  Total .  6,021,503  502,364  6,349,245  774,762 

BUFFALO,  N.Y. 

Courier  Express-m .  910,456  26,338 

•Courier  Express-S .  1,028,054  47,808 

News-e .  2,414,249  337,460  2,545,796  84,432 

News-S .  1.137.326  383.888  372.686  _ 

Grand  Total .  3,551,575  721,348  4,856,992  158,578 

NOTE:  Courier  Express-m  and  S  ceosed  publication  Sept  19,  1982 

CAMDEN,  NJ. 

Courie' Post-e .  1,561,594  235,919  1,632,311  79,104 

•Kourier  Post  s .  817,719  62.652  722.785  43  920 

Grond  Total .  2,379,313  298,571  2,355,096  123,024 

NOTE:  EFfective  Sunday,  Jon  31,  1982  the  Courier-Post-S  totals  include 
Porode  magazine  linage. 

CHARLOTTE,  N.C. 

News-e .  1,217,073  12,672  1,445,177  103,768 

Observer-m .  1,863,440  555,502  1,940,124  460,667 

•Observers .  973,737  298.909  882.420  203  534 

Grand  Total .  4,054,250  867,083  4,267,721  767,969 

NOTE:  News-e  published  5  days  o  week  only  Lost  sot  publication  Feb  27 
1982 

CHICAGO,  ILL. 

Tribune-o/d .  2,466,655  1,958,983  3,514,569  2,112,897 

Tribune-S  1,525,52r  749,450  1,962,392  799,800 

Sun-Times  m  2  579,70o  633,002  2,314,036  594,168 

•Sun  Times  S  944.160  651.500  863.212  510  492 

Grond  Total  7  516,046  3,992,935  8,654,209  4,017,357 

NOTE:  Tribune  all  doy  and  Sunday  chonged  from  nine-column  to  six-column 
width  Oct.  11,  1982 

CINCINNATI,  OHIO 

Enguirer-m  2,620,386  29,872  3,480,424  12,768 

Enquirer- S  1,819,111  88,366  1,851,469  44,896 

Poit-e....  1.229.858  86.848  1  734.864  10848 

Grand  Total .  5,669,355  205,086  7,066,757  68,512 

NOTE:  Enquirer-m  and  S  and  Post-e  changed  from  nine-calumn  ta  six- 
column  width  Mar  29,1982 

CLEVELAND,  OHIO 

Pioin  Oealer-m .  3,254,666  436,048  3,061,133  401,917 

Ploin  Deoler-S .  1,640,058  83,033  1,535,507  101,946 

Press-e.  1,691,960  258,175 

_ 361,059  115,988 

Grand  Totol .  4,894,724  519,081  6,649,659  878,026 


NOTE:  Press-e  ond  S  iast  publication  dote  June  17,  1982 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TEX. 

News-m .  5,544,681  372,597  5,567,604  210,111 

*News-S.  2,742,486  269,217  2,502,748  223,203 

Times  Herold-a/d  .  4,770,963  421,984  4,973,966  106,522 

Times  Hera!d-S .  2.530.843  227.733  2.281.678  159.488 

Grand  Totol . 15,588,973  1,291,531  15,325,996  699,324 

NOTE:  Effective  Sunday,  Jon.  3, 1982  the  Nevifs-S  Includes  Porode  magazine 
linoge. 

DENVER,  COLO. 

Rocky  Mt.  Nev^s-m .  5.305,813  4,714,783 

•Rocky  Mt.  News-S .  1,529,244  1,256,406 

Post-m...  3J97,503  219,644  3,555,177  123,008 

Post-S .  2.299.678  2.145.729  _ 

Grond  Totol . 12,532,238  219,644  11,672,095  123,008 

NOTE:  Rocky  Mountain  News-m  and  S  chonged  from  six-coiumn  to  seven- 
column  tabloid  Mor.  2,  1982. 

NOTE:  Post-e  changed  to  a  morning  edition  June  7,  1982. 

NOTE;  Rocky  Mountoin  News  ond  Post  not  published  on  Dec.  25, 1982,  due  to 
extreme  snow  conditions 


DETROIT,  MICH. 

Free  Press-m .  2,167,036  585,294  2,057,662  452,008 

•Free  Press  S  751,247  434,780  713,735  243,317 

News-o/d .  2,676,827  685,525  2,794,773  595,555 

News-S..  1.527.299  421.246  1.266.850  588.522 

Grand  Total .  7,122,409  2,126,845  6,833,020  1,879,402 

ERIE,  PA. 

Times-e .  1,461,516  7,168  1,402,688  9,536 

•Times  News  S  1.066.075  42.606  850.860  49.808 

Grand  Total .  2,527,591  49,776  2,253,548  59,344 

OREENWICH/STAMFORD,  CONN. 

Time-e .  1,522,474 

tTime-S .  836,183 

Advocote-e .  2.024,397  76,608 

tAdvocate-S  878.247  _ 

Grond  Total .  5,261,301  76,608 

NOTE:  Figures  for  1981  not  ovoiloble 

HARTFORD,  CONN. 

Couront-m .  2,941,700  461,587  2,790,484  591.452 

Couront-S .  1.466.296  991.023  1.299.410  344.668 

Grond  Total .  4,407,996  1,452,610  4,089,894  936,120 

NOTE;  Courant  Sundoy  Porode  last  publication  Feb.  28,  1982 

HONOLULU,  HAWAII 

Adveniser-m .  3,335,769  3,343,266 

Star  Bulletin-e .  3,236,95!  3,336,752 

•Star  Bulletin  & 

Adveniser-S .  1.546.312  1.469.215 

Grond  Totol .  8,119,032  8,149,233 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HOUSTON,  TEX. 

Chronicle-o/d .  6.324.292  386,137  5,741,960  672,317 

Chronicles  2.711,165  168,448  2,573,985  502,057 

Post-m .  4,787,244  404,107  4,760,494  571.576 

•Post-S .  1.689.992  393.236  1.551.848  458.216 

Grand  Total . 15,512,693  1,351,928  14,628,287  2,204,166 

KANSAS  CITY  MO. 

Times-m .  2,374,740  499,458  2,389,332  449,941 

Star-e .  1,128,170  267,104  1,019,485  235,774 

Star-S  .  1.152.977  469.552  1.084.915  361.576 

Grond  Totol .  4,655,887  1,236,114  4,493,732  1,047,291 

KNOXVILLE,  TENN. 

Joumol-m .  1,357,485  110,118  1,540,500  189,463 

News-Sentinel-e .  1,459,644  208,384  1.916,292  226.834 

•News-Sentinel-S .  1.041.492  93.040  1.119.242  116.436 

Grond  Total .  3,858,621  411,542  4,576,242  532,733 

LITTLE  ROCK,  ARK. 

Artonsos  Gozette-m .  1,049,324  293,956  1,396,097  339,436 

•Arkansas  Gozette-S 621.991  438.812  624.244  259.416 

Grand  Total .  1,671,315  732,768  2,020,341  598,852 

NOTE:  Arkansos  Gozette-m  ond  S  changed  from  eight  to  six-column  width 
Jon,  1,  1982, 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,933,070  863,839  2,731,079  974,631 

Newsday-S .  1.567.325  1.200.206  1.392.184  1.145.542 

Grand  Total .  4,500,395  2,064,045  4,123,263  2,120,173 

LOS  ANGELES,  CALIF. 

Times-m .  6,355,830  3,340,979  6,110,877  3,033,321 

Times-S .  2,423,235  1,211,519  2,279,818  1,287,994 

Herald  Examiner-m .  939,465  146,658  1,014,725  303,077 

Herold  Exominer-S .  256.924  26.354  332.413  27.073 

Grond  Totol .  9,975,454  4,725,510  9,737,833  4,651,465 

NOTE;  Herald-Exominer-c  changed  to  a  morning  edition  June  5,  1982. 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m .  3,146,314  727,970  3,170,447  796,388 

•News-S .  917.221  234.040  758.759  123.104 

Grond  Total .  4,063,535  962,010  3,929,206  919,492 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,38V,093  517,553  2,527,334  414,344 

Commn^erciol  Appeol-S  1,220,356  270,688  1,217,945  179,360 

Press-Scimitor-e .  1.813.996  380.438  1.825.492  302.540 

Grand  Total .  5,415,445  1,168,679  5,570,771  896,244 


NOTE:  Effective  with  May  1, 1982,  the  Press  Scimitar  has  chonged  the  format 
of  its  sot  edition  from  a  standard  size  nine-column  to  a  tabloid  size 
seven-column  formot.  The  Mon.  through  Fri  editions  continue  the  stondord 
nif>e-column  format 


Ad  Expenditure  Trends 
December  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

December . $  561,896  468,662  -t-  93,234  -i-  19.9 

First  Twelve  Months  5,282,855  4,637,243  +  645,612  -t-  13.9 

Department  Stores 
(Included  in  Retail) 

December .  132,393  108,848  -i-  23,545  -i-  21.6 

First  Twelve  Months  1,151,824  1,004,454  +  147,370  -t-  14.7 

General 

December .  105,954  84,068  -i-  21,886  -i-  26.0 

First  Twelve  Months  1,419,610  1,261,468  -t-  158,142  -t-  12.5 

Automotive 

December .  15,482  12,347  -i-  3,135  +  25.4 

First  Twelve  Months  265,013  206,840  -i-  58,173  -i-  28.1 

Financial 

December .  54,817  29,084  -i-  25,733  -h  88.5 

First  Twelve  Months  398,732  353,0^  +  45,666  +  12.9 

Classified 

December .  169,149  140,434  28,715  -h  20.4 

First  Twelve  Months  2,497,840  2,370,677  +  127,163  +  5.4 

Total  Advertising 

December .  907,298  734,595  +  172,703  -i-  23.5 

First  Twelve  Months  9,864,050  8,829,294  +1,034,756  +  11.7 
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1982  1981 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHVIllE,  TINN. 

Bonner-e .  1,553,436  334,088  2,186,268  340,980 

Twnessean-m .  1,541,712  333,800  2,185,136  323,556 

•Teniwsseon-S .  1.003.459  301.992  1.149.311  280.104 

Grand  Total .  4,098,607  969,880  5,520,715  944,640 

NEW  VOtK,  N.V. 

Times  m  3,596,928  333,348  3,643,399  296,900 

Times  S  2,919,442  1,727,447  2,911,727  1,423,048 

News-m .  1,527,941  1,903,195  1,445,623  1,658,802 

NewsS  642,254  1,742,779  717,306  1,517,083 

Post-o/d .  1.281.907  _  950  810  _ 

Grand  Totol .  9.968,472  5,706,769  9,668,865  4,895,833 

NEWARK,  NJ. 

SlarLedger-m .  3,723,540  190,192  3,337,065  239,780 

•Star  Ledger  S  2.511.193  426  848  2  092.881  293  900 

Grand  Total  6,234,733  617,040  5,429,946  533,680 

OAKLAND,  CALIF. 

Tribune-e .  1,853,755  289,348  2,054,494  412,668 

•Tribune-S .  969.696  297.536  823.329  69  952 

Grand  Totol .  2,823,451  586,884  2,887,823  482,620 

ORANGE  COUNTY,  CALIF. 

Register-o/d .  5,167,274  193,592  4,965,110  134,176 

TRegister-S .  1.737.806  7.200  1.583.765  17.200 

Grond  Total .  6,905,080  200,792  6,548,875  151,376 

PEORIA,  ILL. 

Journal  Stor-o/d .  1,552,198  269,176  1,669,607  190,400 

•Journal  Stor-S .  994.693  119.304  955.414  129.552 

Grand  Total .  2,546,891  388,480  2,625,021  319,952 

PHILADELPHIA,  PA. 

8ulletin-e .  1,261,759  389,369 

Bulletins .  477,910  278,078 

Inquirer-m .  2,358,050  514,396  1,984,171  241,869 

Inquirer-S .  1,684,072  451,799  1,604,301  528,791 

Newse  1.104.708  910.759  37.632 

Grond  Totol .  5,146,830  966,195  6,238,900  1,475,739 

NOTE;  Bulletin-e  and  S  ceosed  publication  Jon  29,  1982 

PITTSRUROH,  PA. 

Post  Gozette-m .  1,188,608  559,295  1,226,764  503,969 

Press-e .  2,276,954  560,939  2,237,212  624,459 

*Press-S .  1.849.320  217.184  1.874.833  _ 

Grand  Totol .  5,314,882  1,337,418  5,338,809  1,128,428 

PROVIDENCE,  R.l. 

Bulletin-e .  1,965,892  706,238  1,779,574  885,680 

Joumol-m .  1,857,479  496,736  1,823,737  571,303 

Journol-S .  1.681.501  374.460  1.566.853  254.680 

Grand  Total .  5,504,872  1,577,434  5,170,164  1,711,663 


NOTE:  Bulletin-e  and  Journol-m  hove  o  combined  sot  edition  The  linage  is 
shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &Chronicle-m  1,899,116  130,596  1,762,077  120,699 

Democrat  &  Chronicle-S  1,218,767  223,034  1,092,984  140,464 


Times  Union-e .  1.751.257  18.436  1.534.929  73.848 

Grand  Total .  4,869,140  372,066  4,389,990  335,011 

NOTE:  Times  Union-e  published  5  days  o  week  only 

ST.  PnERSRURO,  FLA. 

Independent-e .  1,992,419  28,616  1,894,752  15,520 

Times-m .  3,340,701  1,446,835  3,215,102  1,408,715 

•Times-S .  1.732.749  476.955  1.375.289  527.018 

Grand  Total .  7,065,869  1,952,406  6,485,143  1,951,253 

SAN  ANTONIO,  TEX. 

Express-m  3  152,000  230,408  3,064,037  255,816 

Express-News-S .  1.517,355  429,272  1,417,917  231,028 

Express-News-sot .  679,144  585,294 

News-e..  2  673,771  218,904  2,612,097  279,360 

Light-e...  2  890,702  297,728  3,045,426  260,760 

•Light-S  1  436,026  470,752  1,403,488  313,588 

Light-sot  544.200  _  566.111  _ 

Grond  Total . 12  893,198  1,647,064  12,694,370  1,340,552 


NOTE;  Express-m,  News-e  and  Light-e  published  5  days  o  week  only 
NOTE;  Effective  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Fomily  Weekly 


SAN  DIEGO,  CALIF. 

Union-m .  4,079,147  451,641  3,927,661  481,195 

•Union-S .  1,500,089  69,040  1,358,491  54,640 

Tribune-e .  4  298.730  451.078  4.156.165  515.189 

Grond  Totol .  9,877,966  971,759  9,442,317  1,051,024 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,582,968  965,314  2,462,395  973,265 

Exominer-e .  2,489,581  918,374  2,432,591  956 ''47 

Exominer  &  Chronicle-S  1.175.403  594.712  1.156.455  43b.d40 

Grand  Total .  6,247,952  2,478,400  6,051,441  2,368,352 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  JOSE,  CALIF. 

Mercury-m .  4,657,394  777,312  4,896,708  589,300 

News-e .  3,953,137  762,317  3,936,699  514,204 

•Mercury-News-S .  2  063.682  170.228  2.007.033  _ 

Grond  Total . 10,674,213  1,709,857  10,840,440  1,103,504 

NOTE:  AAercury-m  and  News-e  hove  o  combined  sot  edition  The  Imoge  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e .  1,645,997  58,456  1,697,845  45,440 

Times-n  2,392,849  69,036  2,537,510  90,560 

•Times-S  1.386.563  174.608  1.187.408  21.120 

Grand  Total .  5,425,409  302,100  5,422,763  157,120 

SYRACUSE,  N.Y. 

Herald  Journol-e .  1,866,303  356,096  1,756,265  123,388 

•Herold-Americon-S .  1,007,493  272,908  950,445  19,003 

Post  Stondord-m .  1.391.775  498.951  1.302.563  188.787 

Grond  Totol .  4,265,571  1,127,955  4,009,273  331,178 

WASHINGTON,  D.C. 

Post-m .  5,341,635  729,567  5,114,573  897,752 

•Post-S .  1.823.443  831.752  1.814.881  749.696 

Grand  Total .  7,165,078  1,561,319  6,929,454  1,647,448 

WASHINGTON,  D.C.  JOURNALS 

Alexandria  Journol-m ....  964,587  883,483 

Prince  George's  Journol-m  859,383  721,495 

Montgomery  Journol-m  928,642  737,245 

Fairfax  Journol-m .  972,126  14,112  956,271 

Arlington  Journol-m .  984.742  865.935 

Grand  Total .  4,709,480  14,112  4,164,429 

NOTE:  Journals  published  five  days  o  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,737,332  142,416  1,602,386  199,148 

Reporter  Dispotch-S .  1.074.157  308.008  911.902  43.328 

Grand  Totol .  2,811,489  450,424  2,514,288  242,476 

DECEMBER  19S2/I981 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m .  2,123,726  2,094,080 

Knickerbocker  News-e  1,340,554  1,355,121 

Times-Union-S .  843  701  780  785 

Grand  Totol .  4,307,981  4,229,986 

NOTE;  Heorst  Newspaper  period  runs  Nov  22 — Dec.  26,  1982 

ALTOOFIA,PA. 

Mirror-e .  1,881,218  1,809,801 

ANAHEIM,  CALIF. 

Bulletin-e .  1,687,728  1,630,608 

BANGOR,  ME. 

Doily  News-m .  1,183,598  1,142,770 

NOTE:  ROP  linage  only-inserts  not  included. 

BIRMINGHAM,  ALA. 

News-e .  2,357,082  301,364  2,212,294  347,928 

News-S .  1,623,286  1,373,386 

Post-Herold-m .  1.536.192  _  1  448.258  _ 

Grand  Total .  5,516.560  301,364  5,033,938  347,928 

BRANTFORD,  ONT. 

Expositor-e .  1,859,625  1,841,637 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,617,580  1,618,208 

Post-e .  1,743,546  1,793,082 

Post-S .  728.976  687  963 

Grand  Totol .  4,090,102  4,099,253 

NOTE:  Sot  linoge  reported  in  Post-e  figures  only 

BURLIF4GTON,  VT. 

FreePress-m .  1,700,790  1,667,372 

FreePress-S .  419.440  410.984 

Grand  Total .  2,120,230  2,078,356 

CALGARY,  ALTA. 

Herold-e .  4,105,703  4,807,378 

CASPER,  WYO. 

Stor-Tribune-mS .  2,500,806  2,328,060 

NOTE:  Includes  inserts — 498,260  lines  in  1982;  420,056  lines  in  1981 
Family  Weekly  not  included — 55,431  lines  in  1982;  48,790  lines  in  1981 

CHICAGO,  ILL. 

Herald-  951,067  344,664  1,116,362  186,277 

Heralds  112.150  40.643  144.112  24.047 

Grand  Total .  1,063,217  385,307  1,260,474  210,324 

DES  MOINES,  IOWA 

Register-m .  715,693  706,337  568,550  438,211 

Register-S .  890.684  44.984  866.886  31.244 

Grand  Totol .  1,606,377  751,321  1,435,436  469,455 


NOTE;  Tribune  (e)  merged  with  Register  (m)  Sept  27,  1982 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DOVER,  DEUL. 

Delowore  State  News-e  1,027,110  786,674 

Delaware  State  News-S  501 .494  316.638 


Grand  Totol .  1,528,604  1,103,312 

NOTE:  Inserts  not  included 

EDFAOtfrON,  ALTJk. 

Journol-e .  4,546,982  4,953,694 

FORT  WORTH,  TEX. 

Stor-Telegrom-m .  3,776,216  788,188  3,632,202  977,442 

Stor-Telegrom-e .  3,409,528  1,343,524  3,266,338  1,031,256 

Stor-Telegrom-S .  2.349.122  157.133  2.080.750  279.777 

Grand  Totol .  9,534,866  2,288,845  8,979,290  2,288,475 

NOTE:  Includes  inserts  and  zoned  editions 

GREENSBURG,  PA. 

Tribune-Review-m .  1,634,276  1,520,792 

Tribune-Review-S .  1.208.452  952  056 

Grond  Totol .  2,842,728  2,472,848 

INDIANAPOLIS,  IND. 

Stor  m .  2,547,484  2,525,622 

New  e  1,854,397  1,796,212 

stars  1.434.960  1  473  526 

Grand  Total .  5,836,841  5,795,360 


NOTE:  Effective  Sept.  1, 1982  the  Star  &  the  News  converted  to  o  6-column 
format-  All  previous  9-column  Image  figures  hove  been  converted  to  o 
6-column  format. 

KITCHENER-WATERLOO,  ONT. 


Record-e .  3,032,429  3,303,531 

LINCOLN,  NEB. 

Journol-Stor-d/S .  2,028,068  1,775,592 

NOTE:  Includes  inserts— 782,908  lines  in  1982;  628,502  lines  in  1981 

LOS  AF4GELES/TORRANCE,  CALIF. 

Breeze-e .  3,302,768  3,411,408 

LOUISVILLE,  KY. 

Courier-Joumol-m .  2,286,915  411,513  2,215,741  264,061 

Louisville  Times-e .  2,236,613  554,354  2,136,750  407.654 

Courier-Journol-S .  2 169  845  17.460  1  921  593  16  291 

Grand  Totol .  6,693,373  983,327  6,274,084  688,006 


NOTE  ROP  display  Imoge  is  published  on  6-column  basis  but  converted  to 
6-column  basis  above  Classified  published  and  reported  on  10-column 
basis 


MADISON,  Wise. 

Capitol  Times-e .  2,166,931  1,954,025 

Stote-Joumol-m .  2,232,268  2,028,451 

State- Journol-S .  1  149  838  894  162 

Grond  Totol .  5,549,037  4,876,638 

NOTE:  6-column  pages  converted  to  8-column.  Includes  legol. 

MERIDEN,  CONN. 

Record-Journol-m .  1,214,556  1,142,330 

MONROE.LA. 

News-Stor-World-d .  1,748,558  1,785,812 

News-Stor-World-S .  1  000  832  838.964 

Grand  Total .  2,749,390  2,624,776 

NOTE;  Gannett  newspaper  period  runs  Nov  29-Dec  26,  1982 

MONTREAL,  QUE. 

Gozene-m .  3,854,985  3,717,749 

LeDevoir-m .  392,505  484,754 

Le  Dimonche-Motin-S .  200  742  248.855 

Grond  Totol .  4,448,232  4,451,358 

NOTE:  Gozette  incudes  T.V.  Times — 40,825  lines  in  1982,  33,347  lines  in 


1981.  Le  Dimonche-Motin  includes  inserts — 11,202  lines  in  1982;  59,200 
lines  in  1981 


NASHUA,  N.H. 

Telegroph-e .  1,863,603  1,810,498 

NEW  BRUNSWICK,  N  J. 

Home  News-e .  1,450,353  1,519,811 

Home  News-S .  848.299  633.278 

Grond  Total .  2,298,652  2,153,089 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  2,174,256  2,233,994 

Times  Herald  e  2,034,396  2,028,698 

Doily  Press-S  1.434.930  1.445.920 

Grand  Total  5,643,582  5,708,612 

NORFOLK,  VA. 

Virglnion-Pilot-m .  2,757,938  202,951  2,793,882  153,927 

Ledger-Stor  e .  2,510,840  615,986  2,306,347  499,166 

Virginion-Pilot  & 

Ledger-Stor-S .  1.611  566  392.612  1.586.433  329.287 

Grond  Totol .  6,880,344  1,211,549  6,686,662  982,380 


(Continued  on  page  36) 
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NORTH  BAY,  ONT. 

Nugget -e .  913,402  1,023,078 

NORTH  PLATTE,  NEB. 

Telegroph-mS .  869,023  829,712 

NOTE;  Includes  Fomily  Weekly  -55,650  lines  in  1982,  71 ,568  lines  in  1981 , 

OGDEN,  UTAH 

Stondard-Exominer-e .  1 ,929,352  2,541 ,022 

Stondard-Exominer-S  .  .  871.584  _  1.081.242  _ 

Grand  Total .  2,800,936  3,622,264 

NOTE  Sunday  includes  Family  Weekly-  -55,510  lines  in  1982, 49,644  lines  in 
1981 

OKLAHOMA  CITY,  OKLA. 

Oklohoman-m .  2,455,084  1,157,500  2,412,293  1,321,190 

Times-e .  2,404,812  1,135,693  2,395,477  1,240,600 

Okiohomon-S .  1 .889.866  _  1.598.909  _ 

Grand  Tatol .  6,749,762  2,293,193  6,406,679  2,561,790 

OMAHA,  NEB. 

World-Herold-meS .  2,959,810  2,945,642 

ORLANDO,  FLA. 

Sentinel  Star-o/dS  .  3,739,218  3,261,776  4,654,020  1,382,318 

OHAWA,  ONT. 

LeDroit-e  . 1,801,350  1,843,433 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e  ...  2,081,565  2,196,468 

PALO  ALTO.  CALIF. 

Peninsulo  Times 

Tribune-e  .  1,520,512  312,018  1,461,110  287,910 

PHOENIX,  ARIZ. 

Republic -m  ,  5,999,518  304,514  6,208,314  355,278 

Gozette-e  5,842,522  310,912  6,023,416  367,878 

Republic-S  3.229.898  _  2.935.324  _ 

Grand  Total .  15,071.938  615,426  15,167,054  723,156 

PORTLAND,  MAINE 

Prcss-Herald-m  .  1,321,635  1,217,584 

Express-e  .  1,222,799  1,111,955 

Telegram-S  ..  .  1.111.913  99Q.729 

Grand  Total  3,656,347  3,320,268 

PORTLAND,  ORE. 

Oregonion-mS .  5,791,002  5,707,310 

QUEBEC,  QUE. 

leSoleil-e  ...  2,251,489  2,431,681 

NOTE;  Inserts  not  included  590,636  lines  in  1982,  401,860  lines  m  1981 

READING,  PA. 

Times-m/Eogle-e  .  1,572,746  1,454,388 

Eogle-S.  .  1.166.161  660.437 

Grand  Total  2,738,907  2,314,825 

RENO,  NEV. 

Gozette-Journol-d  ...  2,741,662  2,562,000 

Gazette-Journal  S  427.686  393.862 

Grond  Total .  3.169,348  2,955,862 

RICHMOND,  VA. 

Times-Dispatch-m  2.089,091  2,313,831 

Times  Dispatch-S  .  1,499,142  1,433,362 

News  Leoder  e .  1 .509.514  1.603'818 

Grand  Total  5,097,747  5,351,011 

NOTE  Port-run  ond  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,378,01 2  2,380,546 

Press-Enterpnse-e  .  .  1,903,734  2,018,982 

Press-Enterpnse-S .  454.046  453.026 

Grand  Total  4.735.794  4,852,554 

NOTE  Parode  Image  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Son-mS  3,302,026  3,300,850 

NOTE  Parode  linoge  not  included 

SANTA  BARBARA,  CALIF. 

News-PresseS  3,288,845  5,096  3,423,574  6,04 1 

NOTE  Porode  Imoge  not  included 

SCOTTS  BLUFF,  NEB. 

Star-Herald-mS .  990,480  1,131,761 

NOTE  Includes  Family  Weekly  55,650  lines  in  1982;  49,127  lines  in  1981 

SEATTLE,  WASH. 

Post-IntelltgencerdS  2,229,518  2,191,345 

Times-dS .  4.364.374  4.337.494 

Grand  Total .  6,593,892  6,528,839 
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SPOKANE,  WASH. 

Spokesmon-Review-m  . .  1,793,218  1,748,208 

Spokesman-Review-S .  868,280  850,927 

Chronicle-e .  1.761.298  1.743.091 

Grand  Totol .  4,422,796  4,342,226 


TACOMA,  WASH. 

News-Tribune-e  & 


Tribune  Ledger-S  ... 

...  2,211,160 

2,040,528 

TAMPA,  FLA. 

Tribune-m . 

3,890,853 

3,883,292 

1 .854.489 

Grand  Total . 

..  6,076,239 

5,737,781 

NOTE.  Part-run  and  comics  not  included 

TOLEDO,  OHIO 

Blode-e . 

.  2,410,844 

2,486,662 

Blode-5  . 

.  1.477.684 

1.244.916 

Grond  Totol . 

3,858,528 

3,731,578 

TOPEKA,  KANSAS 

Capital  Journol-a/d  ... 

...  1,337,329 

1,396,563 

Copitol-Journal-S 

728.990 

409.035 

Grond  Total . 

.  2,066,319 

2,005,598 

TORONTO,  ONT. 

Stor-e . 

5,119,040 

4,873,795 

Sun-m . 

2.902.719 

2.570,503 

Grand  Total . 

8,021,759 

7,444,298 

TRENTON,  N.J. 

Times -mS . 

2,408,549 

2,308,407 

NOTE;  Pre-prints  not  included 

Stor-m  . 

TUCSON,  ARIZ. 

3,673,782 

3,729,082 

Citizen-e . 

3.563,868 

3,652,082 

Stor-S . 

.  1.562.470 

1  347  248 

Grond  Total . 

8,800,120 

8,728,412 

NOTE  Sunday  includes  Porode  linoge. 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TULSA,  OKLA. 

World-m  .  2,001,610  2,017,218 

Tribune-e  .  1,979,492  1.954,280 

World-S .  1.106.860  969.856 

Grond  Total .  5,087,962  4,941,354 

NOTE  Figures  ore  based  Oii  6-column  format  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  4,377,854  4,818,289 

WAUKEGAN,  ILL. 

News-Sun-e .  2,264,724  2,269,694 

WEST  PALM  BEACH,  FLA. 

Post-m .  2,968,294  317,828  3,018,120  167,048 

Times-e .  2,510,928  2,954  2,293,956  155,162 

Post-S .  1.914.486  160.146  1.473.164  22.274 

Grand  Total .  7,393,708  480,928  6,785.240  344,484 

WILKES-BARRE,  PA. 

Times-Leoder  a/d .  1,046,626  1,069,936 

WILMINGTON,  DEL. 

News-Journal-m,e .  1,968,120  1,932,343 

News-Journal-S .  1,063,^42  873.265 

Grond  Total .  3,031,863  2,805,608 

WILMINGTON,  N.C. 

Stor-m .  1,246,798  1,274,140 

Stor-News-S .  484,162  649.950 

Grond  Total .  1,730,960  1,924,090 

WINDSOR,  ONT. 

Star-e .  2,524,062  2,571,032 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,792,658  1,925,672 

Journal-S .  900,368  819,308 

Sentinel .  1.740.340  1.592.486 

Grond  Totol .  4,433,366  4,337,466 

NOTE.  Port-run  ond  comics  not  included 

WORCESTER,  MASS. 

Gazette-e .  1,478,330  1,370,911 

Telegram-m .  1,407,542  1,354,348 

Telegram-S .  1.359.626  1.164.821 

Grand  Total .  4,245,498  3,890,080 
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Judge  reverses  order, 
unseals  documents 


A  Los  Angeles  Federal  Judge  has  un¬ 
sealed  100  pages  of  previously  secret 
documents  by  the  news  media  in  con¬ 
nection  with  the  drug  trafficking  charge 
against  auto  magnate  John  DeLorean. 

U.S.  District  Judge  Robert  Takasugi 
reversed  his  December  22  order  to  keep 
the  papers  locked  up,  despite  requests 
for  disclosure  by  the  Associated  Press, 
Los  Angeles  Herald  Examiner  and 
other  news  organizations. 

However,  according  to  news 
sources,  the  documents  contained  no 
major  revelations.  Most  of  them  related 
to  attempts  by  one  of  DeLorean’s  co¬ 
defendants,  William  Morgan  Hetrick, 
to  be  released  from  a  Federal  detention 
facility,  where  he  is  being  held  on  $10 
million  bail.  DeLorean  is  free  on  $5  mil¬ 
lion  bail. 

In  his  first  response  to  the  media’s 
motions  for  release  of  the  documents, 
Takasugi  said  the  sealing  was  intended 
to  insure  DeLorean's  right  to  a  fair  and 
speedy  trial. 

The  unsealed  documents  did  not  con¬ 
tain  the  defense  attorney’s  response  to 
allegations  that  DeLorean  was  linked 


to  the  Irish  Republican  Army. 

DeLorean,  58,  Hetrick,  51  and 
Steven  Lee  Arrington,  34,  were 
arrested  in  Los  Angeles  last  October. 

Stauffer  buys 
Daily  Ardmoreite 

Stauffer  Communications,  Inc., 
Topeka,  Kans.,  has  purchased  the 
Ardmore  (Okla.)  Daily  Ardmoreite, 
which  has  been  in  the  Riesen  family 
more  than  63  years. 

The  sale  includes  the  Ardmoreite 
Building  Co.  and  radio  station  KVSO, 
which  will  be  sold  later  to  a  third  party 
in  order  to  comply  with  FCC  require¬ 
ments. 

Lee  Porter,  51,  who  has  been  pub¬ 
lisher  of  Shawnee  (Okla.)  News-Star, 
owned  by  Stauffer,  was  named  pub¬ 
lisher  of  the  Ardmoreite,  succeeding 
Albert  Riesen  Jr. 

Riesen  and  Doug  Dillard,  production 
manager,  will  remain  as  consultants  to 
the  new  owners. 

Gary  Gomm  of  San  Antonio  negoti¬ 
ated  the  transaction. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


COMPUTERS 


MOVIE  REVIEWS 


COMPUTERS  &  YOU — a  weekly  colufnn  for  the  MOVIE  REVIEWS,  interviews  wrth  photos  of 
generalreatier.  Completely  camera-ready.  Info,  celebrities  and  national  political  figures, 
tree  samples:  208  Lincoln  Avenue.  Rockville  International  Photo  News.  Box  2405.  West 
MD  20850.  Palm  Beach  EL  33402;  (305)  793-3424. 


^IIQocwT  ACCAJDC  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 

uunncnii  xrrxino  weekend  section  or  entertainment  pages. 

_ _ _  ^  Camera  ready.  Star  photos.  Our  9th  year  Cine- 

THE  EIGHTIES  attracts  readers.  Let  Bill  Wal-  i  man  Syndicate.  7  Charles  Court.  Middletown 
lace's  current  affairs  column  prove  Itself  to  you.  ny  10940-  (914)  692-4572 
Box  15,  Eraser  NY  13753.  ' 


SERIALIZED  FICTION 

First-time  serial  rights  to  The  Storm  Testament, 
a  sizzling  tale  of  high  adventure  and  tender 
romance,  now  available  to  newspapers  and 
shoppers.  Maintains  reader  interest  from  issue 
to  issue.  Already  serialized  in  44  publications 
in  19states.  No  charge  to  publications  who  run 
one  sentence  announcing  availability  of  hard¬ 
cover  book  at  end  of  each  installment.  For  full 
details  and  samples,  write  to  Storm  Testament, 
iCentral  Utah  Journal,  500  W  1200S,  Orem  UT 
84057. 


OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Oickson-Bennett.  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 


"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises.  (Fal- 
staff),  1 1 14  Ave.  of  the  Americas,  NewYork  NY 
10036,  (212)  354-4445. 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618,  (716)  271- 
6230. 


I  DON'T  REPLY  if  you  think  astrology  is  the  only 
I  "science"  for  your  paper.  A  new  space  and 
i  astronomycolumn  (illustrated)  by  MIT'Hanrard 
:  PhD  is  exactly  what  your  20th  century  paper 
needs  to  inform  and  excite  the  growing 
extraterrestrial  interest.  Samples.  STAR- 
BOUND,  215  Highland,  Holliston  MA  01746; 
(617)  429-7727, 


USFL-VEGAS  PACKAGE— Six  pro  handicapp- 
ers  give  your  football  fans  their  four  best  picks 
each  week  against  Vegas  odds  in  a  national 
pick-the-winner  feature  that,  if  desired,  your 
staff  and  readers  can  participate  in.  Line  and 
selections  fed  Monday  and  updated  Fridays. 
Sports  Features  Syndicate,  Suite  34-H,  Stoney 
Run,  Maple  Shade  NJ  08052.  Call  (609)  234- 
8909. 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 


I  "WINE  ON  THE  TABLE."  weekly,  425  words, 
'  now  in  15th  year.  William  Clifford,  Box  301, 
Morris  CT  06763;  (203)  567-5336. 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

ESTABLISHED  New  York  City  weekly  news¬ 
paper  publisher  seeks  experienced  space  sales- 

ferson  as  working  partner.  Cash  plus  payout, 
ox  5339,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plann¬ 
ing,  tax.  partnership,  loan,  depreciation, 
insurance,  corporate  and  personal  worth.  Sens¬ 
ible  tees.  Brochure.  Marion  R.  Krehbiel.  Robert 
N.  Bolitho.  PO  Box  7 133.  Shawnee  Mission  KS 
66207. 

A  BEfttft  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consu  Itants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker, 
PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL61434.  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(309)  879-24 12  (2 1 7)  784-4736 

—Appraisals  done  quickly,  reasonably— 


TEXAS  PUBLICATIONS  from  $1,150,000  to 
$40,000.  Bill  Berger.  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 


100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  lOOK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $  1 2K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger.  Associated  Texas  News¬ 
papers.  Inc.,  (512)  476-3950.  1801 
Exposition.  Austin  TX  78703. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  Purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals.  Mergers.  Sales 
No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Project  Manager.  Assist 
in  Planning,  Budgets.  Schedule.  Selection  of 
Architects,  Contractors.  Write  or  Call  Joe  Rolli- 
son,  HMR  Associates.  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122. 


WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS.  100-20E  Elgar  PI.  Bronx  NY 
10475;  (212)  671-9187. 


WE  ARE  operational  auditors,  management 
analysts,  defining  problems, 
opportunities.  .  .  offering  you  solutions  and 
programs. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Counsultants  for  Newspapers 
227B  RR  1  Brookneal  VA  (804)  376-3021. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144. 
Editor  &  Publisher. 


PROMOTE  YOURSELF 
through 

EtP  ClASSIFIEOS 

GREAT  POTENTIAL.  .  .  California  Central 
Coast  weekly,  adjudicated,  second  class. 
Serves  growing,  up-scale  area  Under  gross  at 
60K.  Box  5273,  Editor  &  Publisher. 

RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis.  Tre¬ 
mendous  growth  potential.  Established  5 
years.  Growth  240,000  plus.  (217)  223- 
0205. 


CITY  MAGAZINE  FOR  SALE. 
Growing,  profitable.  Zone  5. 
Box  5344,  Editor  &  Publisher. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT :  We  can't  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don't  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TEXAS  METRO  weekly,  nets  25%  on  400K 
gross  per  year,  growing  rapidly.  Can  pay  for 
itself  in  under  5  years.  Management  in  place  if 
desired. 

Bob  Houk 
(602)  949-9686 


WEEKLY  in  excellent  New  England  town. 
Modest  moneymaker.  Sell  all  or  part. 
Box  60.  Bantam  CT  06750. 


ZONE  9  adjudicated  weekly  with  2nd  in  growth 
area.  Sell  less  than  annual  gross,  good  terms. 
Ideal  starter.  Principals  only.  $15K  will  handle 
down.  Reply  to  Box  5293,  Editor  &  Publisher. 


ZONE  5  century  old  weekly  newspaper,  sound 
record  of  profitability,  paid  circulation,  ideal 
husband/wife  team,  reply  stating  financial 
qualifications.  PO  Box  88.  Clyde  OH  43410. 

ZONE  3  SEMI-WEEKLY  located  in  rapidly  grow- 
ing,  affluent  county.  Long  established  con¬ 
sistent  mon^  maker.  High  six-figure  news¬ 
paper  gross.  Terms  Owner  retiring.  Reply  Box 
5338,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

WANTED  TO  BUY.  Daily  and  weekly  newspap¬ 
ers  in  Louisiana.  Louis  (Woody)  Jenkins,  (504) 
383-6226. 

WEST  VIRGINIA  Weekly  sought.  Under 
$100,000.  Replies  kept  confidential.  Write 
Box  5287,  Editor  &  Publisher. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


LAST  EDITION 

Available  for  framing,  full  page  color  print  of 
final  front  page  of  major  eastern  daily  on  70 
Ib.glossy stock.  SlO.OOtoRich  Prints.  42W9st 
29th.  New  York,  NY  10001.  Includes  postage 
and  handling. 


PUBLICATIONS  WANTED 


QUALIFIED  BUYER  interested  in  acquiring 
national  magazine  with  circulation  over 
100.000.  Send  information  to  Box  5263,  Edi¬ 
tor  &  Publisher.  Confidential. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
foracheckup.  EstilCradick,950ParkwoodDr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 


CLASSIFIED  AD  MANAGER 
Sell  Your  Personal  Ads  With 

THE  LYNN  DAVIS  GUIDE  TO  PERSONAL  ADS 
As  a  Premium... 

As  a  Profit  Center... 

Available  in  both  BOOK  or  Audiocassette 
PURCELL  PRODUCTIONS 
300  W  55  St.  New  York  NY  10019 
(212)  757-5300 

CIRCULATION  SERVICES 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

MaH  tt>:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

EXPERT  TELEPHONE  SALES  TRAINING  to 
increase  order  per  hour  ratio.  Call  THE 
TRAININGWORKS,  (212)  372-7021. 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systemsin 
advance  carrier  and  mail  pro¬ 
grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
sales.  MBO  and  financial  man- 
agement  .  .Personnel  development  and 
specialized  training  .  .  .  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 

Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  senrices.  Pay  only  for  results!  Ken  Gage  & 
Associates,  (512)  224-6672. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

CHEMCO  NEWSPAPER  II  cameras.  (2  Units 
available)  Both  from  letterpress  operation, 
price  to  liquidate.  Contact  Frank  Fruciano 
(602)  267-9519. 

SQUeeze  Lenses,  new  and  trade  ins. 
ManufactureriSpecialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


LOG-E  24LDA  PROCESSOR  in  excellent 
condition  with  large  supply  spare  parts. 

$9000,  Courier-Tribune  (919)  625-2101. 

COMPUTER  SOFTWARE 

ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies.  Includes  features  usual¬ 
ly  found  on  $100,000  systems.  Electronic  run 
sheet,  automatic  ad  scheduling,  aging,  sales 
reports,  reminder  notices  to  slow-pays.  Runs  on 
most  computers,  including  Apple  and  CP  M 
machines.  Software  $3500.  Complete  single 
and  multi-user  computer  systems.installation 
and  training  also  available.  Free  brochures. 
Sunlight  Software,  Box  5553,  Mill  Valley  CA 
94942;  (415)  383-4500. 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  entr¬ 
ies  on-line.  Now  being  used  by  dozens  of  small/ 
medium  size  publications.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems,  223 
West  5th  St,  Shawano  Wl  54166,  (715)  526- 
6547.  Jim  Sutton  or  Steve  Kuckuk. 

PAID  CIRCULATION  AND  BILLING  SOFT- 
WAREdesigned  for  small  to  medium  newspap¬ 
ers  and  shoppers.  Feasible  for  500  to  30,000 
plus  circulation.  Single  or  multi-paper,  sub- 
scriber/nonsubscriber,  lst/2nd/3rd  class  mail¬ 
ings  with  1-4  up  labels  and  optional  SCF  and 
bundle  markers.  Multiple  rates,  auto  renewal 
notices,  or  cancellation,  non-subscriber  status 
changes  on  your  cutoff  dates.  Prints  billings 
with  Tst  and  2nd  notices  using  optional  billing 
address.  Postal,  distribution  and  financial  sta¬ 
tistics-much  more.  Complete  system  for 
$4000.  You  buy  TRS80  Mod-Ill  hardware 
locally.  Software  only  $1195.  Gridley  Herald, 
distributor  for  AM  ICO  Software.  PO  Box  68, 
Gridley  CA  95948.  (916)  846-3661. 

_ MAILROOM _ 

24-P  &  48-P  SHERIDAN  stuffers  for  sale.  Re¬ 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  services  offered:  Take¬ 
down,  moving,  erecting,  start-ups,  training  per¬ 
sonnel  on  set-up  and  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment.  Jimmy  R 
Fox.  Mail  Room  Consultant,  Houston  TX  (713) 
468-5827. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3  00  per  line. 

2  weeks — ^.00  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks — $3  40  per  line,  per  Issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change: 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  pubiication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

MitM'  &  PiiblitiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES  i 
_ MAILROOM  i 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  we  will 
sell  part  or  all. 

I  PEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


FOR  SALE.  MULLER-MARTINI  EM-10 
inserting  machine.  Overhauled  by  Muller- 
Martini  in  1979.  Has  very  low  hours.  Like  new 
condition.  Price.  $35,000.  Box  5094,  Editor  & 
Publisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacratt  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


6 

KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)  972-5168 


STEPPER  NEWSPAPER  inserter.  2-heads  with 
wrapper  and  tyer.  As  is.  where  is,  Harlingen  TX. 
Call  Mike  at  (512)  546-5113. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


COMPLETE  ELECTRONIC  NEWSPAPER 
EQUIPMENT.  Video  studio  and  character 
generator.  Two  VTRs.  (913)  764-2211.  Ed 
Koon. 


INSTAPOLL  POLLING  MACHINE,  includes 
three  outgoing  message  tapes  and  three 
incoming  tapes.  Can  handle  100  calls  per  hour. 
Perfect  condition.  $2,000.  M.C.  Bowler,  Daily 
Press,  Inc.,  7505  Warwick  Blvd.,  Newport 
News  VA  23607.  Phone  (804)  244-8421. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


VIDEOSETTER  Universal  new  CRT,  10  grids.  2 
SPkits,  low  use,  $12,000;  Advantage  IT,  never 
used,  $19,500;  Advantage  I,  $17,500. 
Guaranteed.  Bob  Weber  (216)  831-0480. 


MDT-350  $2900;  MDR  $1600;  Editwriters 
7700  LR  $9500,  7500HR  $8000;  2  Com- 
putape  II  $20(10  Each;  Compugraphic 
RCPIOI  RC  Processor  $1900.  All  presently 
working  and  will  be  available  April  1.  Ordered 
new  8400  and  MCS.  Wanted;  Work  station  and 
controller  for  MCS.  Patch  Publishing  Co.  PO 
Box  F,  Titusville  FL  32780  (305)  269-3211. 


MDT  350,  $3000;  Unisetter,  HR,  $8250; 
Unisetter,  HR.  16  point  lens,  $7250;  CompSet 
500,  $3000;  CompSet  510,  $400(1.  Guaran¬ 
teed.  Bob  Weber  (216)  831-0480. 


QUADRITEK  1200,  processor,  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


SINGER  8000  Phototypesetter.  Good 
operating  condition-key  fonts.  Best  offer.  Con¬ 
tact  Wolfe  Publications  Inc.,  Mr.  Holvey(716) 
924-4040. 


TYPESETTERS 

Unisetter  HR,  $6950.  Unisetter  LR,  $5450. 
Unified  Composer,  $3250.  Uniterm,  $1250. 
Mark  IV  Pacesetter,  $5000.  MDT  350,  $3350. 
8"  FDR,  $1500.  Itek  430,  $4000.  CG  DEK 
with  tape  punch.  $1750.  WSI,  (216)  729- 
2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling 
between  individuals. 

Bob  Weber  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3500  each.  Graphic  Systems 
Exchange,  Inc,  (716)  385-3027. 


EDIT  7500  HR.  rev  C,  SP  kit,  S-Processor. 
$9750;  Edit  2750,  revC.  $3800;  Edit  1750, 
$2500;  7200  I,  TG,  SPkit,  11  strips,  $2500; 
7200 1C,  $  1 650 .  Bob  Weber  (216)831  -0480. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility.  You  won  t  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete...  only  the  way  you’ve 
been  using  It  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  95521 
_ 707-822-7079 


PLATEMAKING 


FOR  SALE-NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  IJsed.  For  more  details  call  John  Morris, 
Best  Publishing  Co.,  (213)  548-4545. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8,  22^/4  "  cutoff,  82'’  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80,  8  half 
decks  A  80  and  82, 6  color  humps  A  80  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2: 1  folders  regular  22  Vx,  6  Goss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  Vx  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050 


PRESSES 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  (^immunity  Oil  Bath 
Urbanite  add-on  units  and  folders 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70’s  mfg 

Harris  VISA  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned 
3  to  5  unit  News  King  with  KJ8  and  upper 
former 

New  King  add-on  units 
Baldwin  104  Count-O-Veyor 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


2/U  Suburban  22%  c/o. 
Combi  Folder.  Pert  and  Glue 
(213)  885-0045 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17%''x24>/S''  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  '/» folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6.  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community.  3  unit  press.  1978. 

Goss  Urbanite,  10  units.  198(j. 

Gregg  flying  imprinter  22  %  ",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units.  1977. 

Harris  V-25.  Vx  and  '/S  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22%,  8  units.  1973. 

Harris  845,  6  units,  22%". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  */5-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


REBUILT  URBANITE  UNITS 

1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  oictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheel. ng  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


OUTSTANDING  URBANITE  VALUE 


Available  Immediately 
Extremely  Versatile  Configuration 
Excellent  Condition 
Tri-Color  Unit 
Upper  Former 
Two  Folders 
Two  Drives 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  Er  Santa  Fe  Drive,  P.O.  Box  15999 
Lenexa,  Kansas  66215 

(913)492-9050  Telex  4-2362 


21  Vx”  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  21  Vx"  cutoff  by40VS"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


GOSS  PRESSES 

Interesteci  in  a  used 
Goss  Community,  Sub¬ 
urban  or  Urbanite 
press? 

Contact  Mr.  Gene 
Plewa. 

BOSS  PRODUCTS 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Ave. 
Chicago.  Illinois  60650 
312-656-8600  Telex  253478 


GOSS  SC,  8  units,  1979. 

SC,  4  units.  1980 
Community  Add-on  units,  1968-75 
SC  Folders,  also  upper  former 
Urbanite,  4  units,  3-color  unit 
Metro,  6  units 

HARRIS  V15  A.  6  units,  upper  former. 

V15  D.  6  units,  JF25 

V15  A.  add-on  units;  ductor,  continuous 

V25.  8  units,  1977,  FIO 

Folders:  JFl,  JF4,  JF25 

845,  4  units,  1975 

1650,  6  units,  1975 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


HARRIS  845,  8  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders.  22%".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units,  2  Butlers.  Oven,  chill 
rolls,  1972. 

5  unit  Harris  V22.  RBI  folder 
7  unit  Community.  2  folders.  1975 
G<^  Suburban  KJOO  series.  4  units. 

Goss  Metro,  6  units-1  color  cylinder.  1974- 
1976. 

Goss  Mark  I,  A-80,  22%”.  4  units.  2;1  folder, 
RTP's. 

Goss  Mark  I.  1  add-on  unit,  22Vx  with  reel 
A-80. 

4  unit  Goss  Community  (grease) 

Vanguard  V-15.  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 

and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083  Editor  £  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED  ,  used  Mycro-Tek  Front-End 
system  (or  weekly  operation. 

Call  (901)  885-(5744. 


WANTED:  Merganthaler  Linotron  202.  Contact 
Pat  Barnes,  (516)  484-3300  or  (516)  484- 
3450;  18  Industrial  Park  Dr,  Port  Washington 
NY  11050. 
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WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 

SHERIDAN  48P  or  72P  Inserter  in  good 
operating  condition  for  daily  newspaper 
operation.  Reply  to  Box  5246.  Editor  &  Pub¬ 
lisher. 

^SS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983.  Editor  &  Publisher. 


HELP  WANTED 


HELP  WANTED 


HELP 

WANTED 


TENURE-TRACK  ASSISTANT  PROFESSOR 
Position;  Assistant  Professor 
Term:  Tenure-track,  B  term  (9  months,  Sep¬ 
tember  16-June  15),  100% 

Starting  Date;  September  16,  1983 
Description: 

Applications  are  being  accepted  for  an  assis¬ 
tant  professor,  tenure-track  position,  to  teach 
writing  for  the  mass  media,  and  one  or  more  of 
the  following  subjects;  public  affairs  reporting, 
magazine  writing,  critical  writing.  Applicants 
should  have  teaching  capability  and  strong 
research  interests  in  one  of  the  principal  scho¬ 
larly  fields  of  journalism  and  mass  communica¬ 
tion.  Applicants  should  also  have  substantial 
scholarly  and  professional  credentials.  Earned 
doctdrate  preferred. 

Deadline  for  Application;  April  1,  1983 
Please  mail  resume  and  3  references  to; 

Professor  Arnold  Ismach 
School  of  Journalism  and  Mass  Communica- 
tidn.  111  Murphy  Hall 
206  Church  St,  SE 
University  of  Minnesota 
Minneapolis  MN  55455 

THE  UNIVERSITY  OF  MINNESOTA  IS  AN 
EQUAL  OPPORTUNITY  EDUCATOR  AND 
EMPLOYER  AND  SPECIFICALLY  INVITES 
AND  ENCOURAGES  APPLICATIONS  FROM 
WOMEN  AND  MINORITIES. 


ADMINISTRATIVE 


MARKETING 

DIRECTOR 


Every  once  in  a  while  a  job 
comes  along  that  offers  more 
than  can  be  expected  for 
comparable  positions  in  the 
newspaper  industry.  This  is 
such  an  opportunity  pack¬ 
age.  Yes,  the  job  requires  a 
person  to  have  all  the  tools 
necessary  to  effectively  man¬ 
age  the  marketing  depart¬ 
ments.  But  the  marketing 
director's  job  at  this  east 
coast  newspaper  offers  ex¬ 
citing  challenges  unavailable 
anywhere  else  in  America 
today. 

If  you're  not  challenged  in 
your  current  job,  find  out 
now  a  challenge  can  make 
you  a  better  manager. 

If  you  ’  ve  spent  years  develop¬ 
ing  your  selling  techniques 
and  management  skills,  this 
is  the  place  to  put  them  to  the 
test. 

If  you’ve  asked  yourself, 
"How  good  am  I?"  This  is  the 
chance  to  find  out. 

Your  reply  will  be  treated  in 
complete  confidence. 

Send  letter  or  resume  to: 

Box  5322 

Editor  &  Publisher 


DEPARTMENT  CHAIRPERSON;  Department  ASSISTANT  PROFESSOR  OF  COM- 
df  Mass  Cdmmunicatien.  UW-Milwaukee,  MUNICATION-JOURNALISM  (tenure  track)  to 
seeks  a  departmental  chairperson  for  Fall  teach  in  broad-based  department  offering  ma- 
1983.  Duties  also  include  teaching  and  com-  jors  in  mass  communication,  public  relations, 
munity/professional  relations.  Department  has  and  Sfwech  communication.  Teach  courses  in 
three  sequences:  Journalism.  Radio-Television  print  journalism  and  public  relations  (e.g., 
and  Mass  Communication.  PhD  required:  newswriting  and  reporting,  editing,  community 
media  experience  and  administrative  and  press  relations,  mass  media  law. 
experience  highly  desirable.  Tenure  rank  introduction  to  PR.  introduction  to  mass 
appointment— Associate  or  Full  Professor—  media),  and  serve  as  advisor  to  university- 
and  record  of  teaching,  scholarship,  service  student  newspaper.  Minimum  Master's  degree 
must  meet  university’s  standards  for  tenure,  in  Journalism  with  professional  experience  in 
Salary  is  competitive.  Women  and  minorities  journalism/PR.  (jollege-level  teaching 
especially  encouraged  to  apply.  Apply  before  experience  is  highly  desirable.  Salary; 
March  15  to;  Professor  Earl  S.  Grow,  $16,279-$20.256/Academic  Year.  Begin; 
Department  of  Mass  Communication,  UW-  September,  1983.  Submit  letter  of  applica- 

Milwaukee,  PO  Box  413,  Milwaukee  Wl  tion,  vitae  and  references  by  March  15,  to  John 
53201.  P.  Foster,  Search  Committee.  Department  of 

Communication,  Central  Washin^on  Univer- 
The  University  of  Wisconsin-Milwaukee  is  an  sity,  EllensburgWA98926.  An  AA/EEO/TitleIX 
equal  opportunity  employer.  I  employer. 


IS  LOOKING  FOR 
A  CONTROLLER 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organiza¬ 
tion.  We  re  Newspaper  Systems,  Inc.,  industry  veterans  aggressively 
expanding  In  the  Advertising,  Business  and  Circulation  computer 
systems  market 

Applicants  must  have  line  management  experience  and  the  skills 
needed  to  handle  accounting,  administration,  bookkeeping,  bud¬ 
gets,  credit  analysis,  financial  forecasting  and  planning,  internal 
controls  and  personnel.  Preference  will  be  given  to  applicants  with 
an  accounting  degree,  computer  know-how  and  newspaper 
experience. 

If  a  competitive  salary,  stock  options,  challenging  work  and  oppor¬ 
tunities  for  growth  appeal  to  you,  please  forward  your  resume,  in 
confidence,  to. 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


COMMUNICATIONS  faculty  positicn,  MA  or  THE  SCHOOL  of  Journalism,  Kent  State  Uni- 
beginning  PhD  (PhD  necessary  for  tenure  versity,  is  advertising  this  faculty  position; 
track),  12  hour  load  includes  some  of  the 

following:  Communications  Theory,  Broadcast  Assistant/Assdciate  Professor.  Tenure-track 
Journalism,  Media  History.  Media  Law  &  position.  Teach  undergraduate  classes  in 
Ethics,  Communications  for  Management  accredited  program  in  either  news  or  public 
Newswriting.  Broadcasting  knowledge  relations  and  graduate  classes.  Must  have 
desirable.  $19,000-$21,000  beginning  background  to  teach  such  courses  as  com- 
August  1983.  Send  resume  and  transcripts  tn  municatinn  theory  and  research  methods  and 
Catherine  Mitchell,  Cnmmunications  Program  direct  master's  theses.  PhD  preferred.  Master's 
Director,  Department  of  Literature,  University  required.  Evidence  of  scholarly  research  and 


of  North  Carolina  at  Asheville,  Box  8467,  Ashe¬ 
ville  NC  28814  by  March  7,  1983 

DRAW  YOUR  OWN  CON- 
CLUS10NS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


news  or  magazine  professional  experience  re¬ 
quired.  Salary  negdtiable.  Appointment  effec¬ 
tive  fall,  1983.  Application  deadline  March  1, 
1983. 


HELP  WANTED 


JOURNALISM  INSTRUCTOR 
Northwest  Community  College  in  Powell, 
Wyoming,  seeks  a  journalism  instructor  to 
teach  in  a  primarily  transfer-oriented  journal¬ 
ism  program,  including  advisdrship  of  the  stu¬ 
dent  newspaper  and  possibly  the  yearbook. 
Candidates  must  pdssess  a  strong  commitment 
to  teaching  and  to  student  production  of  high 
quality  publications.  Teach  courses  in  news¬ 
writing,  mass  media  and  copy  editing.  Success¬ 
ful  teaching  and/dr  journalistic  work  experience 
desirable.  Master's  degree  (JN  or  related  field) 
preferred.  Application  deadline  March  4  Send 
resume,  transcripts,  listof  referencesand  letter 
of  application  to  Helen  Johnston,  Personnel 
Officer,  Northwest  Community  College,  POBox 
568,  Powell  WY  82435.  Northwest  College  Isa 
two-year,  largely  residential  college  of  1,850 
students  (800  full-time  on-campus).  North¬ 
west's  100-acre  campus  includes  thirteen 
instructional  buildings,  five  residence  halls, 
married  housing  and  the  student  union.  The 
College  is  located  in  northwest  Wyoming,  about 
70  miles  from  the  east  entrance  to  Yellowstone 
Park  and  90  miles  south  of  Billings,  Montana. 
Powell  is  a  city  of  5,500,  the  economy  of  which 
is  based  primarily  on  oil,  farming,  ranching  and 
educatidn.  The  College  serves  a  four-county 
area  of  about  42,000  persons,  and  is  com¬ 
mitted  to  service  and  excellence.  NWCC  is  fully 
accredited  by  the  North  Central  Association. 
NWCC  is  an  Equal  Opportunity  Employer. 

REGULAR  FULL-TIME  position  available  Sep¬ 
tember  1983  with  specialty  in  advertising  td 
head  up  advertising  sequence  with  goal  of 
reaching  accreditation  for  advertising 
sequence.  Teaching  assignment  will  include  8 
to  12  hours  of  courses  in  advertising  and  related 
courses.  Must  keep  abreast  of  scholarly  and 
professional  developments  and  incorporate 
into  teaching.  Earned  doctorate  preferred. 
Master's  degree  and  5  years  experience  in 
advertising  work  required.  Rank  and  salary 
dependent  upon  qualifications.  Send  resume 
to  Dr.  Mark  Popovich,  Chairman,  Department 
of  Journalism,  Ball  State  University,  Muncie  IN 
47306.  Applications  must  be  postmarked  by 
March  1,  1983. 

Ball  State  University  Practices  Equal  Opportu¬ 
nity  in  Education  and  Employment. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

SAM  HOUSTON  UNIVERSTTY  seeks  faculty 
member  for  the  fall  semester,  1983.  PhD  in 
Journalism.  Professional  experience  in  some 
areas  of  communications.  Teaching  experience 
in  Journalism  at  college/university  level  highly 
desirable.  Salary  open.  Contact:  Dr.  James 
Goodwin.  Division  English,  Foreign  Languages, 
and  Journalism,  SHSU,  Huntsville,  Texas 
77341.  (713)  294-1404. 

Sam  Houston  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


ASSISTANT/ASSOCIATE  Professor  to  teach 
Journalism.  Some  teaching  possible  in  Public 
Relations.  Masters  required;  PhD  desireable. 
Significant  professional  experience  required. 
Sa1ary-$17,000-$2 1 ,000  depending  dn  quali¬ 
fications  and  experience.  Tenure  track,  nine 
month  contract.  Additional  summer  teaching 
possible.  Submit  application  letter,  resume, 
and  names  of  at  least  three  references  by  March 
15,  1983  tO:  Don  B.  Morlan,  Chairperson; 


p°fi. .  ,  ,  .  .  .  ...  DepartmentofCommunication  Arts;  University 

Send  letter  of  application,  transcript  and  three  q,  Dayton  OH  45469. 


letters  of  recommendation  tO: 

Dr.  Joseph  M.  Harper,  Director 
School  of  Journalism 
Kent  State  University 
Kent.  Ohio  44242 

Kent  State  is  an  equal  opportunity,  affirmative 
action,  university. 


MANAGER  —  STUDENT  PUBLICATIONS 
THE  UNIVERSITY  OF  TENNESSEE.  KNOXVILLE 

The  Student  Publications  Department  is  an  auxiliary  'unction  located  in  the  Student  Activities 
Department  The  department's  program  includes  publication  of  a  daily  student  newspaper  a 
quarterly  literary  magazine  and  a  yearbook:  special  publication  oroiects  and  services,  and  the  ap¬ 
plied  extension  of  lournaiistic  instruction  The  departmental  budget  exceeds  $500,000  annually 
The  Manager  of  Student  Publications  reports  to  the  Dean  of  Student  Activities 

The  Manager  is  responsible  for  the  day-to-day  operations  ot  the  department:  recruitment  and 
development  of  staff,  departmental  budget  and  periodic  evaluation:  and  supervision  and  coor¬ 
dination  of  production  and  advertising 

Candidates  should  possess  a  graduate  degree  in  Journalism  or  Communications: 
demonstrable  management  skills,  business,  advertising  and  marketing  competence,  and  ex¬ 
perience  in  budget  preparation  and  administration.  Commitment  to  the  educational  development 
of  students  is  also  required. 

The  annual  salary  will  be  commensurate  with  the  successful  candidate's  education  and  ex¬ 
perience  Position  available  July  1.  1983 

Letter  of  application,  resume  of  education  and  experience,  plus  three-work-related  letters  of 
reference  should  be  sent  by  March  10,  1983  to: 

Bert  E.  Sams,  Chairperson 
Studeni  Publications  Search  Committee 
Suite  413.  Student  Services  Building 
The  University  of  Tennessee,  Knoxville 
Knoxville.  Tennessee 

The  University  of  Tennessee.  Knoxville  is  an  Equal  Opportunity/Affirmative  Action  Employer 


University  of  Dayton  is  an  AA/EEO  employer. 


ASSISTANT  PROFESSOR-journalism,  tenure- 
track  position  beginning  August,  1983.  PhD  or 
equivalent  newspaper  experience  to  teach 
freshman  and  sophomore  newswritmg  courses 
and  junior  level  editing  course.  Salary,  fringe 
benefits  competitive,  bend  application  letter, 
complete  with  resume,  and  names,  addresses 
and  telephone  numbers  of  3  leferences  by 
March  31,  1983  to  Dr.  J.C.  Piquette,  Acting 
Chairman.  Journalism.  Broadcasting  and 
Speech  Department,  State  University  College 
at  Buffalo.  1300  Elmwood  Ave.  Buffalo  NY 
14222.  An  Equal  Opportunity,  Affirmative 
Action  Employer. 


CHAIRPERSON— Sought  for  Department  of 
Journalism,  Central  Michigan  University.  Suc¬ 
cessful  candidate  should  have  PhD,  and  strong 
professional,  teaching  and  research  experience 
in  mass  communications,  or  one  of  its  areas. 
The  Department  has  12  full-time  faculty,  400 
majors  and  200  minors,  and  offers  course  work 
in  news-editorial,  public  relations,  advertising, 
photography  and  teaching.  Position  begins 
August,  1983;  applications  received  until 
March  21.  1983.  Applicants  should  send  vita, 
official  transcripts  and  three  letters  of 
recommendation  to  Dr.  Stanford  Bradshaw, 
Chair,  Search  Committee.  Department  of  Jour¬ 
nalism,  Central  Michigan  University.  Mt. 
Pleasant  Ml  48859.  AA/EEO  Employer. 


I  Pleasant  Ml  48859.  AA/tEO  Employer. 

EDITOR  &  PUBLISHER  for  February  12,  1983 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


OPENINGS  EXIST  tor  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportu¬ 
nity  to  share  in  the  growth  of  the  local  news¬ 
paper,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities  Please  send  resumes  toGeneral  Mana¬ 
ger.  Brehm  Communications  Inc  ,  PO  Box  838, 
Downey  CA  9024 1 . 


SHOPPER  GENERAL  MANAGER— We  have  an 
immediate  need  for  a  strong  advertising- 
oriented  shopper  professional  to  manage  a 
large  shopper.  Self-starter,  people  person,  with 
bottom  line  experience.  Full  profit  responsibil¬ 
ity,  highly  competitive  market.  Excellent  sal¬ 
ary,  large  bonus  potential.  Call  today-J.  W. 
Rynerson,  Westminster  Florida  Inc.,  (813) 
748-4343. 


BUSINESS  MANAGER 

Students  Publishing  Company,  publisher  of  the 
Daily  Northwestern  and  Syllabus  Yearbook  at 
Northwestern  University  is  seeking  a  business 
manager.  Qualified  candidates  should  have 
demonstrated  advertising  sales  and  manage¬ 
ment  experience.  College  newspaper 
experience  a  plus.  Excellent  benefit  plan 
including  tuition.  Interested  candidates  should 
toward  a  resume  and  cover  letter.  Including 
salary  history  to  SPC,  1999  Sheridan,  Evanston 
IL  60201.  Attention:  G.  Duers. 


CHIEF  ACCOUNTANT 

Permanent  challenging  full-charge  position  for 
30,000  circulation  West  Texas  daily.  Must 
have  an  accounting  degree  with  at  least  3  years 
newspaper  accounting  experience.  Salary  com¬ 
mensurate  with  experience.  Please  send 
resume  including  salary  history  to  Raymond  L. 
Dumont,  Midland  Reporter-Telegram,  Box 
1650,  Midland  TX  79702. 


JOURNALISM;  Director,  Department  of  Jour¬ 
nalism,  Broadcasting  and  Speech.  State  Uni¬ 
versity  College.  Buffalo,  New  York  effective 
September,  1983.  Full-time,  tenure-track 
position  to  administer  the  department  with 
some  teaching.  Department  has  800  journal¬ 
ism  and  broadcast  majors  plus  12  full-time 
faculty  and  10  adjuncts.  Program  offers  sequ¬ 
ences  in  news-editorial,  advertising- 
publications  and  radio-broadcast.  Quali¬ 
fications:  PhD.  university  teaching  experience, 
professional  and  administrative  experience, 
and  recognition  in  field  by  professionals 
expected.  Application  deadline:  March  31. 
1983.  Send  application  letter,  complete  with 
resume,  and  names,  addresses  and  telephone 
numbers  of  3  references  to  Dr.  J.C.  Piquette, 
Acting  Chairman.  Journalism.  Broadcasting 
and  Speech  Department.  State  University  Col¬ 
lege  at  Buffalo.  1300  Elmwood  Ave,  Buffalo  NY 
14222.  An  Equal  Opportunity,  Affirmative 
Action  Employer. 


MARKETING  DIRECTOR  for  Sunbelt  group 
with  daily,  suburban  weeklies  and  shopper  in 
vibrant  and  competitive  market.  Responsible 
for  overall  advertising  and  circulation  sales. 
Ultra  modern  plant,  quality  products  and  grow¬ 
ing  organization.  Excellent  track  record  and 
familiarity  with  each  area  of  responsibility. 
Send  resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5333,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  salesman-promotor  needed 
immediately  to  sell  special  oil  edition  to  be 
published  June  1.  Apply  Allan  Evans,  Russell 
Daily  News,  Russell  KS  67665.  (913)  483- 
2116. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation. 
Excellent  name  recognition.  Needs  strong  man¬ 
ager  to  "run  the  show. "  Please  call  Dennis  Fear¬ 
ing,  (213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9,  Reseda  CA  91335. 


NATIONAL  NEWSPAPER  needs  experienced 
ad  salesperson  to  increase  lineage,  do 
administrative  work,  design  and  lay  out. 
Excellent  pay,  benefits.  Beautiful  town.  Later 
you  can  grow  in  specialty  publishing  or  earn 
promotion  in  chain  of  community  dailies  and 
weeklies.  Send  resume,  current  salary  to  Judy 
Blake,  Van  Dahl  Publications.  PO  Box  10. 
Albany  OR  97321.  Equal  Opportunity 
Employer  M/F. 


PUBLISHER/PRESIDENT 
Zone  9.  Are  you  a  heavy  weight  in  the 
publishing/advertising  business?  Shopper 
experience?  Looking  for  a  challenge?  Media 
conglomerate  offers  excellent  compensation 
package  including  relocation,  auto,  etc.  Reply 
in  confidence  to:  Greg  Vallone,  (213)  705- 
3138  or  send  resume  to:  7906  Jamieson  Ave, 
Reseda  CA  91335. 


ADVERTISING  DIRECTOR 
Immediate  opening  exists  for  a  proven  sales- 
oriented  manager  in  Zone  5  daily  and  Sunday  of 
over  60M  circulation.  Need  a  person  capableof 
generating  sales  production  in  an  increasingly 
competitive  market.  Group  newspaper  with 
advancement  possibilities  for  right  person. 
Write  in  confidence,  including  work  history  and 
salary  requirements.  Box  5285,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  needed  who  is  goal- 
oriented  and  operates  best  in  competition- 
saturated  market.  Manage  and  lead  eager  retail 
and  class  staff  on  23,000  circulation  daily  in 
progressive  Zone  5  community.  Benefits  and 
incentive  plan,  excellent  growth  potential. 
Send  resume  and  salary  requirements  to  Box 
5315.  Editor  &  Publisher. 


ADVERTISING  SALES 

Advertising  sales  for  estabished  growing 
national  import'export  monthly.  Desire  2  years 
experience  with  ability  to  write  ads.  Salary  plus 
expenses  plus  commission  plus  car  plus  private 
office  near  your  residence  in  Houston  or  Los 
Angeles.  Send  full  resume  including  salary  re¬ 
quirements  to  Box  5327,  Editor  &  Publisher. 


SALES  DEVELOPMENT  COORDINATOR 
Good  closing  date  skills  and  major  presentation 
experience  necessary.  Sales  training 
experience  desirable.  Excellent  compensation 
and  opportunity  for  advancement  with  the  larg¬ 
est  suburban  weekly  group  in  Kansas  City  MO. 
Call  Ron  Lindsay,  Townsend  Communications. 
(816)  454-9660. 


HELP  US  GROW! 

Expanding  chain  of  suburban  TV  shoppers  in 
Zone  2  seeks  promotion-minded  Sales  Manager 
with  proven  record  to  tram,  motivate  and  super¬ 
vise  our  sales  staff.  Good  salary,  benefits.  Send 
resume  and  salary  history  to  Box  5304,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER  wanted  for 
30,000  daily  pm  with  TMC  and  ancillary  pro¬ 
ducts.  Good  starting  salary,  excellent  company 
benefits  and  growth  potential.  Previous  news¬ 
paper  management  experience.  Knowledge  of 
weekly  and  TMC  products  helpful.  (Jegree  pre¬ 
ferred,  but  work  experience  could  compensate. 
Call  Ray  Pjke,  (5J3)  863-8200. 

RETAIL  SALES  MANAGER 
Zone  5  metro  daily  is  seeking  an  energetic, 
aggressive,  sales  oriented  individual  to  lead, 
train  and  motivate  a  retail  salesand  supervisory 
group  consisting  of  28  people.  Retail  advertis¬ 
ing  sales  and  sales  management  experience  a 
must.  If  you  are  a  people-oriented  professional 
who  meets  the  qualifications  outlined,  this 
challenging  management  position  may  be  for 
you.  Excellent  salary  and  benefits  plus  an  MBO 
program.  Send  resume,  cover  letter  and  salary 
requirements  to  Box  5337,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Medium-sized  daily  in  Zone  3.  Great  opportu¬ 
nity  for  seasoned  sales  representative  on  way  up 
or  a  talented  but  under  employed  ad  director  of 
small  daily.  $24.000-$26,000  Reply  to  Box 
5346,  Editor  &  Publisher. 


CHIEF  NEWS  ILLUSTRATOR,  by  medium-size 
Florida  daily.  Requirements:  quick  with  excel¬ 
lent  ideas,  color  familiarity,  high  productivity. 
If  you  have  these  qualifications  and  are  looking 
for  advancement  or  Florida  relocation,  please 
send  resume,  samples,  references  to  Box 
5317,  Editor  &  Publisher. 


7,000  DAILY,  graphics-oriented,  looking  for 
ARTIST  ILLUSTRATOR.  Must  be  able  to  do 
serious  illustrations  as  well  as  cartoons, 
mechanicals,  maps.  Need  good  knowledge  of 
color,  color  techniques.  Zone  4.  Reply  to  Box 
5279,  Editor  &  Publisher. 


ART  DIRECTOR  for  Sunday  magazine  in  Nor¬ 
folk.  Virginia  We  need  a  special  person  whocan 
demonstrate  a  creative  ^itorial  background, 
experienced  in  magazine  design  and  produc¬ 
tion.  Must  be  able  to  understand  the  essence  of 
a  story  and  display  it  with  outstanding  typogra¬ 
phy.  illustration,  photography,  able  to  direct 
artists  and  photographers  in  concept  and 
execution .  We  want  someone  who  can  work  with 
minimum  supervision  and  maximum  distinc¬ 
tion.  Send  tearsheets  resume  and  salary  re¬ 
quirements  to  Editor,  Virginia  magazine.  The 
Virginian-Pilot  and  The  Ledger-Star,  150  W 
Brambleton  Ave.  Norfolk  VA  23501. 


CIRCULATION 


CIRCULATION  MANAGER 
Canada's  national  newspaper.  The  Globe  and 
Mail.  IS  seeking  a  professional  circulation 
individual  experienced  in  all  phases  of  home 
delivery,  including  on-line  systems.  Monday  to 
Saturday  morning  newspaper  Please  forward  a 
complete  resume,  including  salary 
expectations  to  Box  5314,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  hands-on 
experience  to  run  department  at  30.000  morn¬ 
ing  and  Sunday.  Must  have  strong  experience  in 
motor  route  control,  promotions  and  mail  room 
production.  In  Zone  4.  position  comes  open 
May  1.  Reply  Box  5316,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
IN  GROWING 
WEST  COAST  MARKET 

Large  newspaper  in  one  of  the 
nation's  most  attractive  locations 
needs  a  top  circulation  executive 
to  give  it  direction  and  growth. 
Must  be  strong  in  sales  manage¬ 
ment.  have  a  solid  circulation 
track  record  and  be  able  to  excel 
in  an  extremely  competitive  mar¬ 
ket.  If  a  great  challenge  and  a 
great  place  to  live  are  two  of  your 
job  requirements,  this  is  an 
opportunity  you  should  explore. 
Please  send  resume  and  salary 
history  to: 

Box  5307 

Editor  &  Publisher 


CREW  MANAGER 

Account  needs  manager  or  experienced  crew 
chief  NOW  for  crew  sales  operation.  Excellent 
commissions  and  bonus  structure.  Zone  5. 
Send  resume  and  references  to  Box  5348,  Edi¬ 
tor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Needed  for  large  PM  and  Sunday  Experienced 
in  little  merchant  and  adult  systems  with  a  solid 
background  in  sales,  service  and  collections. 
Zone  2  area.  Reply  to  Box  5297,  Editor  &  Pub¬ 
lisher. 


SINGLE  COPY  MANAGER 
For  6-day  dailies  in  active  desert  communities. 
Proven  credentials  in  sales,  promotion,  man¬ 
agement.  Not  retirement  duty.  Immediate 
opening.  Resume,  salary  history  to  Fred  Hamil¬ 
ton,  Desert  Sun,  TO  Box  190.  Palm  Springs  CA 
92263, 


ZONE  MANAGER 

Perfect  position  for  District  Manager  with  2-3 
years  experience  with  youth  carriers  who  wants 
to  move  up.  Earnings  $20,000-$25,000 
depending  on  experience  and  performance. 
Send  resume  to  City  Circulation  Manager. 
Arkansas  Democrat,  PO  Box  2221,  Little  Rock 
AR  72203. 


COMPUTER  TECHNOLOGY 


SYSTEM  ANALYST 

Booth  Newspapers,  a  Michigan  based  group, 
seeks  a  Computer  Analyst  with  newspaper 
experience.  Responsibilities  include  support  of 
Atex  frontend  systems  and  the  inter-newspaper 
communications  network  To  keep  Booth 
Newspapers  competitive  in  the  eighties,  chal¬ 
lenges  will  involve  design  and  implementation 
of  systems  for  classified  advertising,  library 
automation,  display  ad  terminal  interfaces, 
page  layout  and  other  innovative  changes. 
Attractive  benefits  package  includes  complete 
medical  and  dental  insurance  and  tuition 
assistance.  (We  are  located  iust  a  few  blocks 
from  the  University  of  Michigan  campus.) 
Please  send  resume  and  salary  requirements 
tO;  Booth  Newspapers,  Dept.  A,  TO  Box  2027, 
Ann  Arbor  Ml  48106,  Attn:  Ronald  Klock. 
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CIRCULATION 


CIRCULATION 


CIRCULATION  EXECUTIVES 

Zone  2  daily  newspaper  owned  by  a  Fortune 
500  multi  media  company  needs  two  solid 
experienced  professionals  to  direct  home 
delivery  and  single  copy  growth.  These 
positions  have  been  created  following  a 
department  reorganization.  Over  the  past  40 
months  average  daily  paid  circulation  has 
grown  from  5,000  to  33,000  in  a  highly  com¬ 
petitive  market.  If  you  desire  the  fast  track 
with  a  superior  challenge,  please  send  your 
resume  to: 

Box  5277 

Editor  &  Publisher 


j 
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CLASSIFIED  ADVERTISING 
MANAGER 

Because  our  present  manager  is  relocating  we  have  an 
opportunity  and  a  challenge  for  the  person  wanting  to 
make  a  mark  in  classified  management.  We  re  a  65,000 
daily  newspaper  owned  by  Capital  Cities  Com¬ 
munications  inc. 

I  want  an  energetic  professional  with  solid  experience 
that's  willing  to  devote  the  time,  effort  and  expertise 
necessary  to  buiid  a  first-rate  classified  department 
producing  a  first-rate  classified  section.  If  you’re  the 
person,  please  send  your  resume  to; 

Charles  Napier.  Marketing  Director 
The  Times  Leader 

15  N.  Main  St..  Wilkes-Barre  PA  18711 


ARTIGRAPHICS 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COMPETENT  COPY  editor  sought  for  six-person 
desk  on  medium-sized  Texas  daily  Must  be 
willing  to  take  strenuous  spelling  and  editing 
tests;  impressive  layout  clips  a  must.  Send 
resume  and  clips  to  Tom  Nickell,  Managing 
Editor,  The  Odessa  American,  PO  Box  2952, 
Odessa  TX  79760. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro 
fitable  weekly  you've  wanted  to  own. 


COPY  EDITOR 

Are  you  stuck  on  a  small  daily  paper  turning  out 
creative  pages  that  no  one  seems  to  appreciate? 
The  Anchorage  Daily  News  is  looking  for  a  Copy 
Editor  who  has  grown  out  of  his  or  her  present 
)0b  but  is  not  burned  out.  Send  us  your  clips 
that  show  off  your  layout,  editing  and  headline 
skills,  and  a  letter  telling  us  how  you  can  help 
one  of  the  nation's  fastest  growing  newspapers. 
Send  tO:  Mr.  Pat  Dougherty.  Anchorage  Daily 
News,  Pouch  6616,  Anchorage  AK  99502. 


CITY  EDITOR-We  want  a  special  person.  We 
want  a  person  whose  strength  is  in  working  with 
people;  a  person  whose  only  interest  is  in  putt¬ 
ing  out  a  quality  product;  a  person  who  can  and 
will  lead  a  staff  that  is  looking  for  direction;  a 
person  who  can  motivate  a  staff  that  has  ability. 
The  person  we  seek  must  gam  the  immediate 
confidence  and  respect  of  senior  editors  and 
subordinates;  a  person  who  has  a  proven  record 
of  experience.  We  are  located  in  the  northest 
and  are  a  Monday-Saturday  daily  with  a  circula¬ 
tion  of  more  than  $25,000.  If  you  think  you  can 
meet  the  standards  we  have  set,  send  complete 
information  in  your  first  letter  to  Box  5301, 
Editor  &  Publisher. 


COPY  EDITOR  for  a  weekly  Jewish  paper.  Jew¬ 
ish  knowledge  a  plus.  Write  only:  Exponent. 
226  South  16th  St.  Philadelphia  PA  19101. 


EXPERIENCED  reporter  to  head  up  3-person 
bureau  in  a  fast  growing  area.  Supervisory  abil¬ 
ity.  if  not  experience,  required.  Western  appli¬ 
cants  preferred.  Editor  Mike  Forrester,  East 
Oregonian.  PO  Box  1089,  Pendleton  OR 
97801.  (503)  276-2211. 


FLORIDA 

PM  daily  seeks  do-it-all  copy  desk  person. 
Strong  in  layout,  headline  writing  and  editing. 
Experience  and  maturity  important.  Low  $20s 
to  start.  Try  out  required.  Apply  to  Suzanne 
Smither,  The  Evening  Times.  PO  Drawer  T. 
West  Palm  Beach  FL  33402. 


FCXDD  EDITOR  with  strong  layout,  writing  skills 
forTexas  daily.  Experienced  candidates  only  for 
this  number  2  position  in  features  department. 
Send  clips,  tearsheets  to  John  Bayne.  Texarka¬ 
na  Gazette,  315  Pine  St.  Texarkana  TX  75501. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write;  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 


JOURNALIST  with  several  years  community 
newspaper  experience  to  join  the  staff  of  a 
5,OO0  circulation  Zone  2  weekly  newspaper 
which  will  be  filling  the  position  of  managing 
editor  in  the  near  future.  Potential  of  becoming 
editor  and  general  manager.  Send  resume  and 
salary  requirements  to  Box  5350,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

Number  2  copy  desk  position,  plus  rim  editors. 
Strong  layout,  headline,  color  skills  a  must 
Competitive  market.  Zone  2,  70,000  AM.  Try 
out  mandatory.  Resume,  tearsheets  to  Box 
5336,  Editor  &  Publisher. 


DO  IT  ALL  Editor  is  sought  for  Zone  3  winning 
weekly  in  no  competition  market.  Journalism 
degree  required.  Send  clips,  resume  and  refer¬ 
ences.  Hard,  long  hours,  but  salary  excellent. 
Box  5328,  Editor  &  Publisher. 


EDITOR 

Community  daily  in  growing  Southern  town 
needs  solid  professional.  Send  resume,  clips  to 
Box  5260,  Editor  &  Publisher. 


EXPANDING  East  end  weekly  needs  strong 
entertainment  reporter.  Aggressive,  hard¬ 
working.  competitive  individual  required.  Send 
resume,  clips,  cover  letter,  references  to  Phyllis 
Stewart,  Editor,  The  Sun,  Bridge  St.  Sag  Har¬ 
bor  NY  11963. 


EXPERIENCED  copy  editor  to  select,  edit  and 
lay  out  copy  for  lifestyle  section.  Responsibilit¬ 
ies  include  handling  all  copy  for  pages,  as  well 
as  creating  two  weekly  section  fronts.  Send 
edited  copy  examples  and  page  makeup 
examples  to  Living  Editor,  Savannah  News/ 
Press,  PO  Box  1088,  Savannah  GA  31402. 
Strong  features  background  preferred.  One  year 
copy  editing  mandatory. 


EDITOR— ASSISTANT 

If  you  are  self-motivated  and  a  quick  learner,  we 
have  a  growth  opportunity  for  you.  We  are  a 
weekly  trade  magazine  in  need  of  an  editor, 
reporter  with  1-2  years  experience  to  learn  the 
industry  from  the  ground  up.  Quick  advance¬ 
ment  from  rewrites  to  running  your  own 
department.  Tell  us  your  background.  |ob 
objectives  and  salary  requirements  in  a  letter 
sent  with  your  resume  Box  5321,  Editor  & 
Publisher. 


ELECTRONICS  EDITOR 
SEMI  CONDUCTOR  INTERNATIONAL 
MAGAZINE  seeks  a  take-charge  person  for  this 
top  editorial  position.  Familiarity  with  semi 
conductor  processing  desirable,  but  negotiable 
for  right  person.  Candidates  should  have  sever¬ 
al  years  editorial  experience  in  the  electronics, 
computers  or  semi  conductor  arenas,  plus  pro¬ 
ven  ability  to  handle  the  editorial  management 
demands  of  this  position.  Northwest  Chicago 
suburb  location.  Send  resume  and  salary  re¬ 
quirements  to;  Don  Levinthal,  Semi  Conductor 
International  Magazine.  Cahners  Publishing, 
1350  E  Touhy  Ave,  Des  Plaines  IL  60018.  or 
call  (312)  635-8800. 


EXPERIENCED  ASSIGNMENT/Copy  Editor 
wanted  for  28,000  PM  in  western  Massachu¬ 
setts.  Tell  how  you'd  get  reporters  to  cover  the 
news  AND  capture  community  flavor.  Send 
clips  that  show  layout,  editing  skills  to  Box 
5326,  Editor  &  Publisher. 


EXPERIENCED  hard-news  reporters  sought  by 
lively  Florida  PM.  Ideal  candidates  would  be 
from  Southeast.  Letter,  resume,  clips  to;  Dave 
Butler.  Jacksonville  Journal.  1  Riverside  Ave. 
Jacksonville  FL  32202. 


EDITOR-Distributor  publishing  quarterly  edi¬ 
tions  of  do  It  yourseir  projects  for  home  use  to 
generate  interest  and  sales  of  building  pro¬ 
ducts.  Responsibilities  include  project  design 
evaluation,  direction  of  project  prototype 
development  and  all  phases  of  publishing  for 
distribution.  Zone  9.  Box  5342,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR 

For  25,000, 6-day  PM  offset  daily  in  southeast¬ 
ern  city.  Local  news  is  our  bread  and  butter  but 
candidates  must  possess  ability  to  relate  and 
explain  state,  national  and  international  events 
to  our  readers.  Candidates  have  demonstrated 
aggressive  but  tactful  supervision  and  strong 
technical  skills  in  current  jOb.  Send  resume  to 
Box  5332,  Editor  &  Publisher. 


LIFESTYLE  EDITOR 

You're  probably  number  2  with  a  bright,  energe¬ 
tic  lifestyle  section.  And  you  want  to  run  your 
own  show.  Tell  us  how  you  would  put  together  a 
6-day  lifestyle  section,  and  a  weekly  food  sec¬ 
tion  for  a  39. 000  AM.  in  Zone  2.  Send  samples 
of  your  best  pages  and  writing  along  with  a 
resume  to;  Laura  Kemberling,  York  Daily  Rec¬ 
ord,  1750  Industrial  Highway.  York  PA  17402. 


MANAGING  EDITOR 

Urban  weekly  in  Zone  1  seeks  individual  with 
experience  to  lead  news  staff  of  six.  Good  writ¬ 
ing  and  investigative  reporting  must  be  priorit¬ 
ies.  Individual  we  hire  must  have  demonstrated 
leadershipskillsandanabilityto"spot"a  good 
story.  Send  letter,  resume,  salary  history  and 
clips  to  Box  5265,  Editor  &  Publisher. 


MANAGING  EDITOR-Quality  community  week¬ 
ly  in  resort  area  Zone  2  seeks  experienced  news¬ 
man  to  run  staff  of  three.  Will  be  responsible  for 
layout,  assignments,  paste-up,  etc.  Communi¬ 
ty  newspaper  experience  a  must.  Send  letter, 
salary  history,  resume  to  Box  5324.  Editor  & 
Publisher. 


MONEY-MINDED? 

If  you  liketowriteabout  it  we've  got  a  job  you'll 
want.  As  a  leading  business  magazine,  we  have 
an  audience  of  high-income  professionals  who 
need  how-to  information  on  investments, 
insurance,  takes,  and  other  problems  of  per¬ 
sonal  finance.  We're  looking  for  a  writer  who 
can  deal  with  those  topics  in  clear,  fresh  prose. 
Excellent  starting  salary  plus  plenty  of  room  for 

fjrowth  as  a  writer  or  editorial  manager.  Send  a 
etter  that  summarizes  your  background  and 
shows  how  well  you  can  put  words  together. 
BOX  5331,  EDITOR  &  PUBLISHER 


NEWS  EDITOR— Strong,  small  California 
mountain  Daily  seeks  leader  with  news,  photo, 
layout  experience.  A- 1  staff,  extra  benefits.  Re¬ 
ply  to  Box  5291,  Editor  &  Publisher. 


NEWS  REPORTER 

The  Missouri  Times,  a  distinguished  statewide 
weekly  journal  covering  government  and  poli¬ 
tics,  has  an  opening  for  a  reporter  in  Jefferson 
City.  Prefer  at  least  2  years  experience,  some 
covering  government.  Investigative  background 
a  plus.  Good  salary  and  insurance.  Attractive 
community.  Clips  and  resume  to  Ronald  Butler. 
Editor,  Missouri  Times,  PO  Box  1609,  Jeffer¬ 
son  City  MO  65102. 


POSITION  OPEN  on  wire  desk.  Work  involves 
editing  AP.  UPl,  New  York  Times  copy,  head¬ 
line  writing,  layout  of  all  news  pages.  Fully 
electronic  system,  including  pagenation.  Hours 
4  p,m.-l  a.m.,  Tuesday  through  Saturday. 
40,000  circulation  daily  in  Central  Louisiana, 
new  facility.  Desk  experience  essential.  Salary 
range  to  $360  weekly.  Write  Nelder  Dawson, 
Personnel  Director.  Alexandria  Daily  Town 
Talk,  PO  Box  7558,  Alexandria  LA  71306. 


P.M.  DAILY  in  Zone  3,  university  community 
seeks  experienced  editorial  writer.  Reply  to  Box 
5347,  Editor  &  Publisher. 


SPORTS  WRITER,  daily  experience,  with 
strong  skills  in  layout,  design  and  high  school 
coverage.  Competitive  salary.  Send  resume  and 
recent  layout,  writing  examples  to;  Dominion 
Post,  Greer  Building,  Morgantown  WV  26505. 


SPRING  THAW! 

The  Fort  Wayne  News-Sentinel,  70,000 
Knight-Ridder  p.m.,  seeking  experienced 
general  assignment  reporters,  feature  writers, 
photographers,  sports  desk  persons.  Only 
applicants  with  at  least  3  years  daily  experience 
should  apply.  Must  demonstrate  exceptional 
skills.  Resume,  work  samples  to  Lou  Heldman, 
Managing  Editor.  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne  IN  46801.  No  calls.  An  Equal 
Opportunity  Employer. 


COORDINATOR  OF  NEWS  SERVICES 
If  you're  a  reporter  with  3-5  year's  experience 
who  loves  to  create  your  own  story  angles,  write 
on  a  variety  of  topics  accurately  and  on 
deadline,  read  on.  Our  University  Relations 
office  seeks  a  news  services  coordinator  to 
develop,  write,  and  place  materials  in  the  press 
about  our  2200-enrollment,  fiscally  healthy 
university  that  offers  traditional  arts  and  scien¬ 
ces,  graduate,  and  theological  studies.  VDT  or 
other  word  processing  experience  preferred,  as 
you  will  direct  computerization  of  our  small 
department's  news  services.  You  need  to  be 
outgoing,  adapt  at  establishing  and  presenring 
contacts  with  local,  state,  and  NYC-area  media 
representatives  through  personal  visits  (we're 
30  miles  west  of  NYC)  and  telephone  calls. 
Bachelor's  required,  in  journalism  or  related 
field  preferred.  Send  resume,  cover  letter,  re¬ 
ferences,  clips,  in  confidence  by  February  23 
tO;  Personnel  Office,  Drew  University.  Madison 
NJ  07940.  EOE'AA. 


SLOT  PERSON.  European  Stars  &  Stripes. 
American  newspaper  jiublished  overseas  has 
opening  for  slot  person  for  universal  copy  desk 
with  4-5  editors  handling  3-edition  daily.  Sal¬ 
ary  22K  P/A,  plus  tax-free  living  quarters 
allowance,  group  insurance  and  transportation. 
Qualification-at  least  S'/S  years  experience  is 
preferred,  to  include  college  degree  and  slot 
experience.  Send  resume  to  include  statement 
of  why  you  want  employment  overseas.  Applica¬ 
tions  must  refer  to  this  advertisement  and  be 
postmarked  not  later  than  February  20,  1983 
and  be  addressed  to  The  Civilian  Personnel 
Officer,  European  Stars  &  Stripes,  APO  New 
York,  New  York  09211. 


SPORTS 

28,000  circulation,  5-day  Zone  4  PM,  seeking 
person  with  2-3  years  layout  experience  for 
sports  slot  position  that  includes  some  writing 
duties.  Send  resume  and  recent  examples  of 
layout  and  writing  to  Gregg  Harr,  The  Evening 
Times,  PO  Drawer  T,  West  Palm  Beach  FL 
33402. 


SPORTS  WRITER-EDITOR 
National  sports  publication  in  Zone  5  needs 
creative  sports  writer-editor.  Must  be  good 
manager  and  be  able  to  lay  out  sparkling  pages. 
College  background  helpful.  Minimum  3  years 
experience.  Attractive  salary  and  excellent 
benefits  program.  Send  resume  immediately  to 
Box  5351,  Editor  &  Publisher. 


WRITER-PHOTOGRAPHER  needed 
immediately  to  handle  copy  for  special  oil  edi¬ 
tion  to  be  published  June  1 .  Apply  Allan  Evans, 
The  Russell  Daily  News,  Russell  KS  67665. 
(913)  483-2116. 


REPORTER  for  challenging  assignments. 
Energetic  digger  with  polished  writing  skills 
and  at  least  3  years  daily  experience,  preferr- 
ably  in  Zone  areas  3  or  4.  Salary  based  on 
experience;  excellent  benefits.  A  Knight- 
Ridder  newspaper.  Send  resume  and  copy  of 
clips  to  Managing  Editor,  The  Ledger, 
Columbus  GA  31994. 


FREELANCE 


WANTED;  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  per¬ 
sonality  profiles,  etc  ...photos  also.  Send 
inquiries  to  Box  5016,  Editor  &  Publisher. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates;  M  Stern- 
man,  68-38  Yellowstone.  Forest  Hills  NY 
11375. 


PHOTOGRAPHER 


PHOTO  STRINGER  wanted  for  automotive  love 
column,  stars  and  cars.  Send  resume  and  photo 
samples  to;  Collision,  PO  Box  M,  Franklin  MA 
02038. 


PRESSROOM 


PRESSROOM  FOREMAN 
Working  foreman  for  6-day  midwest  daily.  We 
have  a  busy  pressroom  doing  newspaper  and 
commercial  work.  Goss  Community  and  proc¬ 
ess  color  experience  essential.  We  are  a  growing 
company  seeking  a  hard-working,  motivated 
individual  who  wants  to  grow  with  us.  Reply  to 
Box  5309,  Editor  &  Publisher. 


PRESSROOM  FOREMAN/PRODUCTION  MAN¬ 
AGER  wanted  for  group  of  weekly  newspapers. 
Experience  in  single  width  press  maintenance 
required.  Medium-sized  Zone  6  location.  Sal¬ 
ary  to  $30,000.  Reply  Box  5320,  Editor  & 
Publisher, 


PRODUCTION 


PRODUCTION 

DIRECTOR 

The  Buffalo  News  is  searchingfor  a  skilled  and 
experienced  manager  to  be  responsible  for 
direction  of  all  newspaper  production  pro¬ 
cesses.  Knowledge  of  composing,  press  and 
inserting  operations  important,  (juality  con¬ 
sciousness  and  cost  effectiveness  are  a  necess¬ 
ity.  We  are  looking  for  a  leader  who  is  well 
organized  and  good  with  people.  You  will  have 
experienced  department  heads  and  join  an 
enthusiastic  management  team  responsible  for 
a  fine  growing  newspaper.  Excellent  salary  and 
fringes;  superb  working  conditions.  You  will  en¬ 
joy  a  quality  lifestyle  in  a  friendly  community. 
Please  submit  detailed  resume  with  references 
and  salary  history  to  Stanford  Lipsey,  Vice 
Chairman,  The  Buffalo  News.  Box  100,  Buffalo 
NY  14240.  All  replies  strictly  confidential. 


^  A  HEALTHY  FUTURE  N 

We're  looking  for  someone  with  a  lively  style  and  high 
ambition  to  write  health-related  articles  for  our  leading 
national  magazines.  A  great  opportunity  to  grow  with 
one  of  America’s  most  dynamic  communications  com¬ 
panies.  Relocate  to  clean,  safe  area  two  hours  from 
New  York  City,  with  lots  of  reasonable  housing  and  a 
super  park  system.  Company  fitness  center,  full  be¬ 
nefits.  Send  best  samples,  resume,  salary  needs  in  strict 
confidence  to: 

Mark  Bricklin 
Group  Vice  President 
RODALE  PRESS 
33  East  Minor  St. 

Emmaus,  PA  18049 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
^ITORIAL 


POSITIONS  WANTED 
_ EDITORIAL 


PRODUCTION  DIRECTOR 
We  are  looking  for  a  highly  skilled  and 
experienced  person  to  direct  all  newspaper  and 
commercial  printing  operations.  Superior  man¬ 
agement  and  technical  skills  will  be  required  to 
successfully  manage  our  challenging  and  com¬ 
plete  production  operation.  Knowledge  of  com¬ 
posing,  camera,  web  offset  and  distribution 
operations  iS  a  must.  We  are  located  in  an 
attractive  Zone  1  area.  Pleae  send  resume  to 
Box  5081,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


COMPOSITION  MANAGER 
Printing-Publishing  firm  in  Zone  7,  rural-based 
by  three  major  metropolitan  areas,  seeks  24- 
person  supervisor  for  composition,  mailing 
departments.  Editwriter  system,  darkroom, 
plate-making.  Salary  plus  txinus,  full  benefit 
package,  pension.  Send  resume,  salary  re¬ 
quirements  to  Box  5312,  Editor  &  Publisher. 


PROMOTION 


CREATIVE,  PROLIFIC  WRITER  who  can  pro¬ 
duce  bright,  appealingcopy  for  advertising  sup¬ 
plements.  Public  relations  experience  as  well 
as  headline  and  layout  skills  desirable.  Send 
resume  to  the  Naples  Daily  News.  PO  Box 
7009,  Naples  FL  33940. 


SALES 


DISPLAY  ADVERTISING  SALES  MANAGER, 
for  14-edition  weekly  Northern  California  shop¬ 
per  chain  with  200,000  household  circulation. 
Must  be  strong  sales  leader,  to  motivate,  train 
and  manage  staff  of  9.  Candidate  must  have 
shopper/TMC  experience.  Excellent  opportu¬ 
nity  for  professional,  hard  working  sales  mana¬ 
ger  to  develop  and  execute  sales  programs  and 
grow  with  company.  Behind  the  desk  sales 
manager  need  not  apply.  Our  sales  manager  will 
lead  by  example.  Excellent  salary  plus  bonus. 
Send  resume  including  salary  history  to  Box 
5354,  Editor  &  Publisher. 


SALESMAN  to  sell  complete  line  of  quality 
newspaper,  letter  press  and  offset  blankets, 
rollers  and  cutting  rubbers.  A  good  position  and 
compensation  in  eastern  part  of  country.  Call 
collect  J.  Thomas  McHugh  Co.,  Inc., 
Indianapolis  IN  (317)  545-2121  and  2122. 

POSITIONS 

WANTED 


ACADEMIC 


PUBLIC  RELATIONS/Advertising  professional 
husband/wife  team,  seek  faculty  positions  in 
same  or  neighboring  institutions.  Each  with 
more  than  15  years  executive/creative 
experience  in  corporate  and  self-employed 
positions  in  Public  Relations/Advertising/ 
media/journalism/BJ/production/publishing: 
MA  degrees;  college  teaching  experience.  Call, 
write  K.  Sibert,  504  S.  Holden,  Warrensburg 
MO  64093,  (816)  747-9657. 


PUBLISHER 

Hard  working  professional  seeks  top  position  on 
newspaper.  Strong  leader,  former  newspaper 
owner.  j-Degree  with  MBA-Marketing  courses 
Newspaper  marketing,  advertising  and  cost 
control  oriented  with  ad  agency,  TMC 
experience.  All  Zones/situations  considered. 
Substantial  opportunity  challenge  desired.  Top 
references.  PO  Box  40404,  Ft.  Worth  TX 
76140. 


PUBLISHER'S  SON 

Fourth  generation  newspaperman  with  lifetime 
of  experience  at  30  seeking  editorial/general 
management  position.  Solid  training  as  repor¬ 
ter  and  editor  with  background  in  systems  and 
graphic  arts.  Three  years  as  executive  editor  of 
family-owned,  7-day,  36K  a  m.,  two  weeklies 
and  related  publications  before  company's  sale 
toGannett.  All  Zones.  ThomasC.  Oat,  Box  463, 
Noank  (IT  06340. 


SOLID  CREDENTIALS.  BSJ,  MSI,  love  of 
newspapering,  12  years  experience.  Strongest 
in  editorial  but  experienced  in  sales,  produc¬ 
tion  and  circulation,  including  TMC.  Now  pub¬ 
lisher  of  community  newspaper.  Seeking  man¬ 
agement  level  position  offering  career  opportu¬ 
nity  and  challenges.  References,  samples,  etc. 
available.  Prefer  coastal  Zones  3. 4.  Box  5292, 
Editor  &  Publisher. 


AWARD  WINNING,  18  years  experience  Ad 
^ency,  newspaper  marketingdirector.  circula¬ 
tion  manager,  promotion  manager,  circulation 
and  advertising  consultant.  Seeking  MARKET¬ 
ING  or  PROMOTION  DIRECTOR  position.  Pro¬ 
ven  record,  references,  (MBA).  Challenge  more 
important  than  location.  Box  5325,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  Manager  with  strong  sales  back¬ 
ground  and  15  years  Daily  Newspaoer 
experience  seeks  ADVERTISING  DIRECTOR 
position  with  a  15,000  to  30,000  daily  or  CO¬ 
OP  MANAGER  position  with  a  medium  to  large 
daily  or  group.  Strengths  include  Co-op 
Advertising  (8  years  experience),  staff  training, 
successfully  selling  in  a  competitive 
environment  and  organization.  Not  afraid  of 
work  or  challenge.  Good  References.  Write  Box 
5308,  Editor  &  Publisher. 


LOOKING  FOR  an  experienced  newspaper  ad 
manager  and  sales  booster,  willing  to  relocate 
in  metro  Atlantic  area?  You've  found  him.  Reply 
Box  5353,  Editor  &  Publisher. 


TOP  SALESMAN,  31,  experienced  in  weekly 

and  daily  with  TMC  seeks  a  step  up.  Prefer 

northwest  but  will  consider  Zones  7,  8,  9.  Box 

5311,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  25  years 
experience  in  metro  and  smaller  markets  seeks 
a  challenge  with  a  future.  Let's  get  together  and 
discuss  your  needs  for  circulation  growth  and 
management.  Box  5288,  Editor  &  Publisher. 


MR.  PUBLISHER  or  Business  Manager  if  you 
need  better  results  (sales,  service  collections) 
from  a  lean  department,  where  employee  pro¬ 
motions  should  come  from  within,  write  Box 
5285,  Editor  &  Publisher.  Currently  employed 
and  earning  $37,000. 


NASHVILLE  OR  TENNESSEE  preferred.  30 
years  experience  as  district  manager,  road  man 
and  small  daily  circulation  manager.  Box 
5306,  Editor  &  Publisher. 


EDITORIAL 


EDITOR-Mature,  proven  managerial,  editorial, 
marketing  expertise;  can  add  dynamism,  spark¬ 
le.  liveliness,  credibility  to  your  news  package 
Top  references.  Box  5302,  Editor  &  Publisher. 


HAVE  NEVER  put  out  the  "perfect  newspaper,  " 
but  I  won't  stop  trying.  Editor  of  daily,  several 
weeklies,  special  tabs  wants  Zone  2. 
Experienced  in  all  areas  of  production.  Can  do, 
will  do  person.  Box  5284,  Editor  &  Publisher. 


HARD  WORKING,  award  winning  sports  writer 
with  five  years  daily  experience  seeking  sports 
or  features  job  with  metro  daily.  I'm  a  gi^  one. 
Reply  to  Box  5349,  Editor  &  Publisher. 


MY  LEGAL/ECONOM  ICS  reporting  cops  nation¬ 
al/regional  awards.  Ten  years  investigative  proj¬ 
ect  leader.  Seeks  challenge  Zones  9,  6,  2.  Call 
Geoff  O'Connell,  (504)8&-7075, 891-0358. 


RECOVERING  ALCOHOLIC,  2>/5  years  sober, 
seeks  return  to  newspapering.  Four  years 
experience,  including  capitol  bureau  and  2 
years  desk.  College  grad,  33,  Army  vet.  Bill 
Hennessy,  14453  88th  Ave,  Orland  Park  IL 
60462. 


SPORTS  WRITER/Photographer  seeks  move  to 
mid-sized  daily.  Also  experienced  in  layout, 
VDTs,  editing,  darkroom.  Steve  Conran,  5607 
Bounty  Ct,  Unit  E,  Tempe  AZ  85283. 


SEEK  REPORTING  JOB  on  daily.  Metro  weekly 
editor,  reporter  on  thrice-weekly,  5  years' 
experience.  Specialize  in  government,  schools. 
Janeen  (317)  634-6037. 


SELF-MOTIVATED  20-year  professional.  Form¬ 
er  Business  Editor;  Investigative,  government 
reporter.  Available  for  reporter  or  desk.  SE  Flor¬ 
ida  only.  Box  5335,  Editor  &  Publisher. 


TALENTED,  ambitious,  award-winning  reporter 
with  4  years  experience  seeks  position  with  a 
mid-to  large-sized  daily  in  Zone  2,  1  or  4.  Will¬ 
ing  to  go  that  extra  mile  for  a  good  story.  Box 
5345,  Editor  &  Publisher. 


TRIED  BEING  HUMBLE  and  it  doesn't  work.  I 
am  one  of  the  best  editorial  writers  and  col¬ 
umnists  in  the  country.  Send  for  my  stuff.  Van¬ 
derbilt  Graduate.  Box  5341,  Editor  &  Pub¬ 
lisher. 


TOP  AAA  sportswriting  prospect  seeks  move  to 
big  leagues.  Award-winner.  Any  pro,  college 
beat.  Any  Zone.  Box  5343,  Editor  &  Publisher. 


AWARD-WINNING  sportswriter  wants  to  go 
straight.  Try  me  for  three  months.  If  humorous, 
poignant  at-large  column  does  not  rattle  your 
page,  zap  me  from  your  system.  Fair  enough? 
Box  5310,  Editor  &  Publisher. 


ARTICULATE  '82  J-Grad  seeks  reporting  or 
editorial  work.  Concentration  in  environmental 
issues.  Editorial  internship  with  National 
Geographic.  Produced  own  magazine  as  a  col¬ 
lege  project.  Barbara  Ruben,  1274  Dorsh  Rd. 
S.  Euclid  OH  44121  (216)  381-2491. 


CREATIVE  award-winning  sports  writer  who 
turns  out  copy  to  inform,  challenge  and  enter¬ 
tain  today's  reader  is  itching  to  make  a  move. 
Give  me  a  chance,  you  won't  be  sorry.  Relocate 
in  any  Zone.  Reply  to  Box  5282,  Editor  &  Pub¬ 
lisher. 


CARE  FOR  THE  SIMPLE,  clear  and  direct?  I  am 
seeking  job  as  a  sports  reporter.  Campus 
experience  vast  and  knowledge  of  all  sports 
extensive.  Any  size  market  Zones  1-7  and  9. 
Box  5319,  Editor  &  Publisher. 


CREATIVE  WRITER  seeks  to  put  five  years  of 
daily  newspaper  experience  to  work  in  Chicago 
area.  Contact  by  March  25.  Box  5329,  Editor  & 
Publisher. 


DESKMAN 

Sports,  experienced,  all  phases.  Zones  1. 2.  3. 
4.  Box  4045,  Editor  &  Publisher. 


DESK  HELP 

Wire,  feature,  cover.  Any  Zone. 
Write  1510  Fourth,  Havre  MT  59501. 


EDITORIAL  WRITER — Productive,  con¬ 
structive.  experienced  professional  seeks 
opinion  page  position  on  progressive  metro. 
Box  5330,  Editor  &  Publisher. 


EX-SENIOR  EDITOR  OF  PRESTIGIOUS 
NATIONAL  WOMEN'S  MAGAZINE,  rejoining 
the  living  after  writing  a  book,  seeks  job 
revitalizing  moribund  "Living"  section  or  Sun¬ 
day  magazine;  no  case  too  hopeless  to  consid¬ 
er.  Extensive  staff  experience  covering  fashion, 
beauty,  travel,  the  arts,  books,  architecture, 
and  interior  design,  plus  freelance  credits  in 
Newsday,  New  York  times,  Christian  Science 
Monitor,  etc.  Box  5334,  Editor  &  Publisher. 


EXPERIENCED  NEWSMAN — Copyreader,  hard 
news,  features-20  plus  years,  top  credentials, 
seeks  post  equal  to  talents.  Southwest,  desert 
areas  preferred.  Room  100,  4111  N  Mesa  St. 
El  Paso  TX  79902.  (915)  533-3986. 


AGGRESSIVE  world  trade,  transportation  writ¬ 
er,  4  years  experience  seeks  general  assign¬ 
ment  or  business  reporter  in  California.  Box 
5131,  Editor  &  Publisher. 


AGGRESSIVE  GENERAL  assignment  reporter 
with  3'/5  years  experience  seeks  position  on 
medium-size  daily  in  Zones  2. 3  or  5.  Also  have 
editing,  photography  and  VDT  experience.  John 
Druga,  319  Duffield  Ave,  Pittsburgh  PA 
15235,  Phone  (412)  371-4582. 


WEEKLY  feature  writer-photographer,  3  years 
experience,  MA.  seeks  work  on  weekly  in  Flor¬ 
ida,  Virginia,  North  Carolina  or  Alabama.  (312) 
665-0(3/3  evenings. 


WASHINGTON  reporter  writer  editor  now  on 
national  publication  with  news  bureau,  daily 
and  weekly  publications  experience  seeks 
position  as  Washington  representative  for 
newspaper  or  position  on  Washington  area 
magazine  staff.  Experience  includes  Hill,  busi¬ 
ness.  agriculture  and  other  government  agenc¬ 
ies.  Write  Box  11181,  Alexandria  VA  22312. 


FREELANCE 


BRITISH  WRITER  United  Kingdom  based,  fully 
conversant  with  United  States  media,  seeks 
regular  or  freelance  assignments  anywhere 
Strong  on  travel,  sports,  business,  and  anything 
unusual  or  offbeat.  Award-winning,  handy  with 
a  camera  and  definitely  not  Stiff  Upper  Lip. 
Reply  to  Box  5251,  Editor  &  Publisher 


EXPERIENCED  freelance  copyeditor  and  pro¬ 
ofreader.  Willing  to  freelance  or  will  relocate  for 
full-time  position.  Rates  negotiable.  Box  5300, 
Editor  &  Publisher. 


SPRING  training  correspondent  in  Florida  can 
deliver  features  or  team  coverage.  For 
information.  Box  5352,  Editor  &  Publisher 


PHOTOJOURNAUSM 


PICTURE  EDITOR  who  directs,  inspires  and 
motivates  seeks  position  as  assistant  managing 
editor  for  graphics.  To  coordinate  production  of 
story/picture  material  and  related  graphics.  To 
be  primary  creative  authority  for  all  visual  pre¬ 
sentations  in  the  newspaper.  Stories  will  be 
originally  designed  and  creatively  packaged 
using  custom  typography,  illustrations,  four 
color,  graphics,  photos  and  balanced  white 
space  to  convey  essence  of  the  story  accurately . 
Want  to  align  with  management  team  that  en¬ 
courages  curiosity  and  is  appreciative  of  the 
importance  of  graphic  arts  in  communicating 
with  reader  and  advertiser.  Box  5255,  Editor  & 
Publisher. 


VICITM  of  the  economy.  4  years  experience  on 
40,(X)0'i'  daily.  Award  winner.  Freelance  work 
sold  world-wide.  Own  my  equipment.  Seek  per¬ 
manent  position  on  medium  or  large  daily  any¬ 
where.  Box  5340,  Editor  &  Publisher. 


PHOTOGRAPHER 


MY  PHOTOS  ARE  STORIES  IN  THEMSELVES 
Award  winner  with  Philadelphia  weekly  seeks 
staff  position  with  mid  to  large  size  daily  in 
Zones  1.  2,  3.  Reply  tO:  Peter  A.  Zinner,  55 
Bryn  Mawr  Ave.  Lansdowne  PA  19050. 


PHOTOGRAPHER,  2>/5  years  on  13,000  daily 
and  Sunday.  State  and  national  awards. 
Exjierience  in  color  and  black-and-white.  For 
sports,  spot  news,  advertising  and  feature  work. 
Zones  5,  6,  7  and  8.  Box  5305,  Editor  &  Pub¬ 
lisher.  . 


PUBLIC  RELATIONS 


EXPERIENCED  D.C.  Newspaperman  with 
expertise  in  foreign,  economic,  political  affairs 
seeks  consulting  or  public/media  relations  job 
with  business,  trade  or  political  organization. 
Reply  to  Box  5286,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  February  12,  1983 


Shop  Talk  at  Thirty  By  James  Johnson 
The  value  of  a  J-school  degree 


The  value  of  a  journalism  degree  is  still 
a  debatable  subject  among  the  nation’s 
editors,  but  virtually  all  of  the  editors  sur¬ 
veyed  underscore  the  need  for  a  broad 
liberal  arts  education  by  journalists. 

According  to  a  poll  conducted  by  the 
University  of  Arizona  Department  of 
Journalism,  economics,  English  and  poli¬ 
tical  science  topped  the  list  of  courses 
those  editors  wish  they  know  more  about. 

“I  feel  quite  strongly  that  a  well- 
rounded  liberal  arts  education  is  more 
important  than  most  of  the  techniques 
learned  in  J-school,  except  for  some  solid 
grounding  in  the  ethics  of  the  trade  and 
the  law  of  libel,”  said  Charles  A.  Ware, 
ombudsman  for  the  Honolulu  Adveriser. 

The  survey  was  mailed  to  308  editors 
and  149  responded.  They  were  asked 
whether  they  majored  in  journalism,  how 
they  would  rank  that  education  toward 
career  advancement  and  to  select  three 
courses  they  believed  would  have  been 
helpful  in  their  careers. 

Sixty-eight  editors  said  they  had  ma¬ 
jored  in  journalism,  50  said  they  had  not, 
five  had  minored  in  journalism,  three  had 
gone  to  graduate  school  and  23  failed  to 
answer. 

On  a  Bo  Derek  scale  of  I  to  10,  nine 
editors  said  their  journalism  education 
earned  a  10,  four  gave  a  nine  while  16  said 
it  was  worth  an  eight.  Two  gave  their 
journalism  degrees  the  lowest  ranking. 
The  rest  were  somewhere  in  between. 

Economics,  English  and  political  sci¬ 
ence  always  have  been  high  on  desired 
lists  of  study,  but  business  administration 
and  computer  sciences  have  jumped  onto 
the  list. 

Perhaps  it’s  not  surprising  that  editors 
dealing  in  budgets,  personnel,  motivation 
and  management  might  wish  they  had 
greater  knowledge  of  business.  Thirty- 
nine  editors  urged  more  courses  in  busi¬ 
ness. 

More  expertise  in  computer  sciences 
should  not  be  surprising  either  in  this  day 
of  VDTs  and  pagination.  Eighteen  editors 
suggest  that  today’s  students  should  have 
better  training  in  computer  sciences. 

Urban  planning  received  the  votes  of 
16  editors,  while  the  more  traditional 
liberal  arts  such  as  history,  sociology  and 
philosophy  earned  the  favor  of  a  sub¬ 
stantial  number  of  editors. 

“1  crammed  every  journalism  course  I 
could  into  my  four  years  in  college,” 
Dean  Brickey,  editor  of  the  Baker  (Ore.) 
Democrat-Herald  said.  “Now  I  regret 
it.” 


(Johnson  is  an  associate  professor  of 
journalism  at  the  University  of  Arizona.) 


“I’d  have  been  better  off  to  take  more 
courses  in  the  areas  checked  above  (his¬ 
tory,  classics  and  economics)  plus  more 
political  science,  business 
administration,  philosophy,  psychology 
and  others.” 

Those  regrets  were  shared  by  other  edi¬ 
tors. 

“If  I  had  to  do  it  over  again,  I  would’ve 
taken  more  English  courses  (to  study 
grammar,  sentence  structure,  etc.)  and 
more  economics,”  said  Gary  Sosniecki, 
co-publisher  of  the  Humanville  (Mo.) 
Star-Ledger. 

“Unfortunately,  I  was  scared  away 
from  advanced  econ  courses  because  of 
the  pressure  to  make  good  grades.” 

James  Fox,  reader’s  advocate  for  the 
St.  Louis  Post-Dispatch,  says  a  degree  in 
journalism  is  highly  suspect. 

He  said  it  is  questionable  whether  jour¬ 
nalism  school  can  teach  a  student  how  to 
gather  information,  sift  through  it  and 
write  the  news  with  clarity,  accuracy, 
simplicity  and  interest. 

“I  doubt  if  journalism  schools  can 
impart  these  talents,”  he  said.  “But  a 
good  liberal  arts  background  can  offer 
things  journalism  schools  can’t.” 

“So  up  with  liberal  arts,  down  with 
J-school.” 

Bill  Hosokawa,  editor  of  the  editorial 
page  of  the  Denver  Post,  said  he  received 
a  heavy  dose  of  liberal  arts  to  go  with  his 
journalism  degree. 

“After  some  years  in  the  newspaper 
business,  it  was  apparent  that  the  nuts- 
and-bolts  journalism  courses  were  valu¬ 
able  in  getting  a  running  start  in  news- 
papering,  but  the  liberal  arts  parts  of  my 
education  (English,  history,  political  sci¬ 
ence,  sociology,  philosophy,  etc.)  were 
much  more  important  in  handling  my 
job.” 

Patricia  A.  Warren,  news  editor  of  the 
Sterling  (Colo.)  Journal-Advocate , 
agrees  that  a  journalism  degree  can  give  a 
graduate  an  edge  over  the  non-major  in 
getting  that  first  job. 

“Although  a  college  education  in  jour¬ 
nalism  probably  did  not  teach  me  any 
more  than  I  could  have  learned  on  the  job, 
that  degree  is  extremely  important  in 
gaining  an  entry-level  job  and  in  receiving 
any  promotions  once  you  have  been 
hired,”  she  said. 

Sandy  Shore,  editor  of  the  Herald  in 
Lake  Havasu  City,  Arizona,  suggested  a 
new  course  be  added  to  the  college  curri¬ 
culum. 

“How  about  a  course  in  common 
sense?”  she  asked. 

Not  all  editors  said  liberal  arts  is  the 
answer. 

Robert  Early,  former  managing  editor 


of  the  Arizona  Republic  in  Phoenix, 
Ariz.,  urged  more  study  of  science  an 
economics. 

”...  That  is  what  they  (reporters) 
report  most,  although  few  realize  that,” 
he  said.  “Just  think,  for  example,  of  the 
impact  of  the  computer  on  the  operation 
of  government.  Also,  reporters  must 
think  logically  and  science  courses  aid  in 
that  development.” 

Andrew  Jaffe,  metropolitan  editor  of 
the  Modesto  (Calif.)  Bee,  said  an 
undergraduate  degree  in  the  liberal  arts 
followed  by  a  graduate  degree  in  journal¬ 
ism  might  be  the  best  education. 

“I  encourage  young  journalists  not  to 
major  in  journalism — but  rather  go  deeply 
into  some  specific  subject  that  interests 
them.” 

Charles  C.  Reynolds,  editor  and  pub¬ 
lisher  of  the  Atlantic  City  (N.J.)  Press 
sums  it  up  this  way: 

“There  is  no  certain  educational  path 
to  success  as  a  journalist,”  he  said.  “I’ve 
known  good  reporters  and  editors  who 
never  took  a  journalism  course. 

“I’ve  known  others  who  were  flooded 
with  courses  in  journalism  techniques  at 
the  expense  of  liberal  arts  courses.” 

He  suggested  a  3- 1  ratio  of  liberal  arts 
courses  to  journalism  courses  as  the  best 
preparation  for  a  journalism  career. 

“The  mechanics  of  journalism  can  be 
learned  rather  easily,  but  they  are  of  little 
value  without  the  substance  that  can  be 
gained  by  training  in  more  solid 
jubjects,”  Reynolds  said. 

“I  don’t  belittle  courses  in  techniques; 
I  just  think  there  can  be  too  many  of 
them.” 

William  Hilliard,  assistant  managing 
editor  of  The  Oregonian  in  Portland, 
Ore.,  complained  that  too  many  young 
reporters  lack  the  basics  in  grammar, 
sentence  structure  and  correct  use  of  the 
English  language. 

Jean  E.  Holmes,  editor  of  the  Garden 
Island,  Kauai,  Hawaii,  agrees. 

“I  contend  that  I  can  teach  new  staffers 
to  write  news  style  if  they  can  write  good 
English,  but  I  am  not  about  to  start 
explaining  what  a  subject  and  a  predicate 
are.” 

A  solid  liberal  arts  education  also  gets 
the  support  of  Melody  Dahl,  news  editor 
of  the  Hampton  Union  in  Hampton,  N.H. 
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Discover  the  Scripps-Howard  News  Service/INA  supplemental 
news  wire,  designed  for  the  busy  readers  of  the  ’80s. 

Features.  Analysis.  Commentary.  All  tightly  written  and 
carefully  edited  by  an  enterprising  32-member  Washington 
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And  there’s  more: 
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High  Technology  and  Technology  Illustrated  magazines 

*  additional  coverage  from  Scripps-Howard 
newspapers  all  across  America,  and  from 

The  Detroit  News,  Providence  Journal-Bulletin  and 
London  Daily  Mail 

Learn  how  SHNS/INA  can  help  enliven  your  news  report!  For 
details  and  mail  or  wire-delivered  sample,  call  Brad  Bushell, 
toll-free  at  1-800-221-4816  or,  in  New  York,  at  212-557-2333. 
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